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Document History

Version Date Author Description
1 11/16/2012 Patty First version to review with team
2 11/21/2015 Patty User Stories sent to Vincent to paste into Axure
3 12/5/2012 Patty Updates after review with developers
4 12/6/2012 Patty Updates after conference call with ABA re: display of
sales pricing (user story 1.9)
5 12/9/2012 Patty Updates to user story 1.9 after meeting with Aseem to
review suggested approach
6 12/11/2012 Patty Updates to user story 1.9:
¢ Need same configuration options on Product
Detail Page control as on Product Listing
control
e Need to pass market code or coupon code
defined in the controls to the cart
7 12/20/2012 Patty This is the first version to be used by developers for

development.

Updates based on instructions to reduce scope:

e User Story 1.5 re: Pre-Defined Filters on
Online Store Control — eliminated three of the
eight filters by using strikethrough font

e User Stories 1.6.X - Streamlined Product
Preview user stories so that more subsystem
products can use a “generic” product preview

e User Stories 1.7.X — Streamlined Product
Listing user stories so that more subsystem
products can use a “generic” product listing
content

e User Story 1.8.1 re: “Notify Me When
Available” - removed

e User Story 1.9 re: Display of Sales Pricing -
removed

e User Stories 2.2.X — Streamline Product Detalil
Page user stories so that more subsystem
products can use a “generic” product detail
page

e User Story 2.2.2 — DCD Product Detail —
added scope to user to create
DCD_Product.ISBN field

e User Story 2.4 re: Quantity-Based Pricing —
rewrote to use current quantity-based discount
functionality

e User Story 3.1 re: Top Sellers - Updated to
make it clear that no development is needed,;
however, the developer should validate that
the existing marketing promotion control will
handle the top seller requirement.
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Version

Date

Author

Description

User Story 3.2 re: Google Preview - Updated
to add ISBN field for ECD products.

User Story 4.1 re: Subscription Detail Page —
this user story is the same as user story 2.2.5.

Added an Appendix to hold the user stories that were
modified or removed.

1/14/2013

Patty

User Story 1.7.4 — updated to include logic for
“Cancelled” product listing product alert

User Story 1.8 — updated reference to MTG
products

1/15/2013

Patty

User Story 1.7 — added additional comments
related to default sort for products on the
product list page

User Story 1.7.3 — updated price details
instruction to make it clear how the price string
is to be composed

User Story 1.7.5 — corrected reference to User
Story 1.6 to be User Story 2.2.5

10

1/16/2013

Patty

User Stories 1.7 — updated logic for
displaying rates to include

Product_Rate Code.ACTIVE_FLAG and
Product_Rate_Code.ECOMMERCE_FLAG
User Story 1.7.5 and 2.2.5 — Updated logic for
how Frequency will be stored and displayed

11

Accepted all “Track Changes” made to date

User Story 1.6.4 — Added logic for calculating
pricing for packages.

User Story 1.7.1 — Removed PCK (packages)
from generic Product Listing control

User Story 1.7.6 (new) — Added Product
Listing design for PCK (packages), because
pricing is calculated differently for packages
User Story 2.2.1 — Removed umbrella
products from the generic Product Detail page
user story because developers felt it needed
to be a separate user story because the “Buy
Box” shows options (e.g., colors and sizes);
updated Buy Box wireframe to remove option
to select rate

User Stories 2.2.2 and 3.2 — corrected
references to DCD subsystem; it should be
ECD
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Version Date Author Description
e User Story 2.2.6 — updated logic for
calculating package pricing
e User Story 2.2.8 — new user story for Product
Detail page for UMB products because Buy
Box shows options
e User Story 3.2 — update Google Preview user
story to specify that Google Preview should
open in a new tab, not in a pop-up screen
Note: Only 2 user stories show where a user is
allowed to select their rate, and that’s for User Story
2.2.5(SUB) and 2.2.7 (MBR). This was already
addressed in the chart under Price.
12 2/05/2013 Patty e Accepted all changes in document made in

previous version
e User Story 1.7

o0 If a product can meet both pre-order
and backorder, pre-order should
show. Added a new, separate sort
level for pre-order and for the other
INV product alerts.

o Removed logic for excluding umbrella
products; explained that umbrella
products are excluded by existing
logic

e User Story 2.2.2 re: ECD

0 Added logic to state that ECD files
should not be listed if the file is
expired

0 Added information that the “More
Information” hyperlink should display
Ecd_Setup.DESCRIPTION

o Downloads allowed until — updated to
remove the reference to
VALID_UNTIL. Added note for
documentation that Product Detail
page only displays download info for
the first file, because it is assumed
that all of the files have the same
download properties.

o User Story 2.2.3 re: FND Products —
updated logic for how donation
amounts are displayed

0 User Story 2.2.4 — fixed Inv_Product
field name; it's Product.
PREORDER_AVAILABLE_DATE

0 User Story 2.2.5 and 2.2.7 — updated
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Version

Date

Author

Description

to state that Your Price allows user to
select RATE_CODE, not
RATE_STRUCTURE; in User Story
2.2.5, removed the reference to
“Term” because on the wireframe it is
shown as “Your Price”.

0 User Story 2.2.6 — Updated to include
the logic for calculating PCK savings;
also in the Action Buttons section,
removed the reference to displaying
the Backorder button

0 User Story 2.4 — Display of Quantity-
Based, Discounted Pricing — updated
to restrict this to just INV products

o0 Removed references to locked
currency in all user stories

13

2/24/2013

Patty

Accepted all previous changes made with
Track Changes turned on

User Story 1.4 — Changed App_Type field
name to IMAGE_RESIZE_CODE; modified
screen design to show image on the same
screen; added requirement that users need to
be able to add icons for EVENT_FORMAT.
User Story 1.7 — Updated to include missing
product alert tags

User Story 1.7.1 — added a note that only the
umbrella product should be included in the
product listing, not the products contained in
the umbrella. No development is needed for
this, but this note was added so that QA would
include this in testing.

User Story 1.7.4 — Updated to include missing
product alert tags

User Stories 2.2.1 and 2.2.6 — Because the
“Product Reviews” feature was only
implemented for DCD/ECD, INV, MBR and
SUB products, updated to say that the “Read
All Reviews” and “Write a Review” links
should be removed.

User Stories 1.7, 2.2.1, 2.2.2,2.2.4, 2.2.6,
2.2.8 — Updated so that it's clear that only the
default rate code is displayed. Only MBR and
SUB products allow the user to select rate
codes.

User Stories 2.2.1, 2.2.2,2.2.4,2.2.5, 2.2.6,
2.2.7 — Updated so that it's clear the “Want to

Proprietary and confidential, TMA Resources, Inc.

Version 15
May 6, 2013




Version

Date

Author

Description

save more?” control needs to be able to be
added to product detail pages, but that this is
an existing control that the MISC e-business
team does not have to develop.

e User Story 2.2.4 — Added information about
displaying ISBN number for INV products

e User Story 2.3 — Updated validation for
FILE_TYPE to use SUBSYSTEM of ORD
instead of APP

e User Story 4.3 — Specified that the notification
event that should be used for confirming
purchase of a MBR online-content-access
product is “New Web Order”.

14

4/21/2013

Patty

e Changed term “badge” to “product alert”

o User Story 1.4 — specified that the legend is a
dynamic list that just includes the icons on the
page. If no products have icons, then the
legend should not be displayed. Removed
references to icons for Event Format, which
supposedly was being implemented by the
Meetings team. Icons for event format should
not be displayed; this does not affect the
Online Store 1.2 work; rather, this affects the
Meetings team.

e User Story 1.5 — Specified that all predefined
filters should have “Filter” as the first word in
their title so that they will be sorted together

e User Story 1.7 — added logic for displaying CE
Credits (this had previously been sent to the
team as a separate document)

e User Story 1.7 — added additional
clarifications for “Backorder Available” and
“Out of Stock” INV product alerts; added
business scenario matrix that details what
product alerts are displayed under all possible
scenarios

e User Stories 1.6.4, 1.7.6 and 2.2.6 — Added
logic for calculating package pricing (this had
previously been sent to the team as a
separate document)

e User Stories 1.6.5, 1.7.1 and 2.2.8 — Added
logic for displaying pricing for umbrella
products, if the products linked to the umbrella
product have different pricing.

e User Story 1.7. — updated logic for INV
product alerts
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Version

Date

Author

Description

User Story 1.7.3 & 1.7.4 — Specified that, in
the Product Listing, only the price for the
default rate should be displayed.
User Story 1.8 — Updated screen shot of
ProductCentral for INV product to show that
the “Pre-Order Available Date” is in the
Inventory Product Details group box; added
additional criteria that “Pre-Order Available
Date” can only be edited for products that
allow backorders
User Story 2.2 — Added a note that, for the
7.5.0 release, Related Links was only being
implemented for Meetings.
User Stories 2.2.2 and 2.2.4 — corrected price
information to say that only the price for the
default web-enabled rate code should be
displayed
User Story 2.2.4 — Removed reference to
“Notify Me When Available”
User Story 2.2.8 — no product alerts are
displayed on an umbrella product, but when
the user selects a product then the product
alerts display. No “Pre-Order” information is
available on an umbrella product, but when
the user selects a product then the “Pre-
Order” information is displayed. Removed
reference to “Notify Me When Available”.
User Story 4.3 — “Online Access” for MyProfile
0 Added new
DIGITAL_SUBSCRIPTION_URL field
to Sub_Product
0 Updated to include digital
subscriptions that members are
receiving as a member-benefit
0 Added logic for displaying records in
the Online Content Access grid

15

5/6/2013

Patty

User Story 1.5 - Added an additional pre-filter
to exclude products from the Product Listing
page based on one or more product class
codes. This is needed to meet a contractual
requirement for ABA. The filter caption is
“Filter: Product Class Code(s) to Exclude”.
User Story 1.5 — Changed the caption for
“Filter: Product Class Code(s)” to “Filter:
Product Class Code(s) to Include”
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Design Changes

Change Made in
Version

User Story Affected

Description of Change

Author

10

User Stories 1.7.5 and
2.25

Updated logic for how
Frequency will be stored
and displayed

Patty

11

User Story 1.7.6 (new)

Added new user story
for Product Listing for
Packages because
price is calculated
differently for packages

Patty

13

User Story 1.7

Added additional
product alerts

Patty

14

User Story 4.3

A new requirement was
added that customers
be able to access a web
page to view publication
issues if the customer
has a current
subscription to a digital
publication.

Patty

15

User Story 1.5

Added a new pre-filter
to allow products to be
excluded from the
product listing page
based on product class.

Patty
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Product Listing Miscellaneous Enhancements

Overview
This document provides Functional Design for functionality included in the e-Business Product Listing
Miscellaneous Enhancements MRD.

What's Covered and What’s Not Covered
Other items were identified during the course of the project, but are not included in this functional design
because they were not part of George’s MRD. These include:

e Marketing/Star Ratings — the title of the marketing rating was supposed to be implemented, but
the title of the marketing rating is not displayed in the control. A ticket should be created for this.

e Video — a requirement to support online videos came up, but is not included in this functional
design, because it's not included in George’s MRD, which means there are no detailed
requirements.

e In 7.5.0, new functionality will be implemented in e-business that will allow the preferred date
format for the site to be defined. All new .NET controls will reference that setup so that dates are
displayed consistently. In 7.4.2, dates (such as meeting start and end dates) will continue to be
displayed in USA format.

User Stories 1.1, 1.2 and 1.3 are not being implemented.

Proprietary and confidential, TMA Resources, Inc. 1 Version 15
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Summary List of User Stories

User Story 1.4 Categorical Iconography

User Story 1.5 Additional Filters for Product Listing Page

User Story 1.6 Product Preview (General)

User Story 1.6.1 Generic Product Preview (CRT, DCD, MISC, INV)

User Story 1.6.2 Product Preview FND Products

User Story 1.6.3 Product Preview for MBR and SUB Products

User Story 1.6.4 Product Preview for PCK Products

User Story 1.6.5 Product Preview for Umbrella Products

User Story 1.7 Subsystem-Specific Product Listing Control (Online Store Control)
User Story 1.7.1 Generic Product Listing (CRT, DCD, INV, MISC, PCK and Umbrella)
User Story 1.7.2 Product Listing: FND Products

User Story 1.7.3 Product Listing: MBR Products

User Story 1.7.4 Product Listing: SUB Products

User Story 1.7.5 Product Listing: MTG Products

User Story 1.8 — Pre-Order

User Story 2.1.1 Display of Inventory Products

User Story 2.2 Product Detail Pages Should be Optimized Based on the Type of Product Being Promoted
User Story 2.2.1 - Generic Product Detail Page - CRT, MISC

User Story 2.2.2 Product Detail Page — DCD Products

User Story 2.2.3 Product Detail Page — FND Products

User Story 2.2.4 Product Detail Page — INV Products

User Story 2.2.5 Product Detail Page — SUB Products

User Story 2.2.6 Product Detail Page — PCK Products

User Story 2.2.7 Product Detail Page — MBR Online Access Products

User Story 2.3 Product Attachments

User Story 2.4 Bulk Pricing (Display Quantity-Based Discounts)

User Story 3.2 Google Preview Control

User Story 4.2 Purchase Online Access (Membership)

User Story 4.3 Online Content Access from Profile

User Story 1.4 Categorical Iconography

Requirement from MRD

For certain categories, merchants want to be able to create standard iconography that will be used on the
summary and detail pages.

Business Process Scenario from MRD

e The system should support being able to display unique icons for certain categories of products.

e This would include information such as product type (books, events, donations, etc.), items on
sale.

e The system should support a member’s only indicator.

e The system might support icons for the topical categories used with the taxonomical organization
of products.

e The system should support the ability for the organization to choose the specific icons that are to
be used.

Proprietary and confidential, TMA Resources, Inc. 2 Version 15
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e This management doesn’t necessarily need to be in Personify, and could be managed via a
configuration file if needed. [Designer note: we will manage within Personify.]
o]
o]

Exception Business Scenarios and Caveats from MRD

The icons are not intended to be hierarchical — all that apply would display; not in order of priority.
[Designer note: we will display product class icons first, followed by category icons sorted in order by
App_Code.DISPLAY_ORDER.]

According to ABA, there is no need to support 3- or 4-characters as an alternative to an image. If an
organization wants to use letters as an icon, the letters can be rendered as an image.

Functional Design

There are two aspects to this implementation: back-office setup and display of icons on e-business
product listing pages and product detail pages. When icons are displayed, a legend needs to be provided.
The legend needs to be a dynamic list that only includes the icons for the products on the page.

Back-Office Setup

Support for e-business icons will be implemented at two levels: product class code and product category
code. A product can only have one product class code. A product can have many product category
codes.

If an organization does not want to use iconography on their web pages, they simply should not upload
any images.

Product Class codes are stored in App_Code by subsystem. If an organization wants products of certain
product class codes to have an icon displayed on the product listing page, they need to load the icon from
the APP003 screen.

The interface needs to control the image size. As part of this design, a recommendation to add a field to
App_Type called IMAGE_RESIZE_CODE is included, but developers should decide the best way for this
to be implemented. For these images, we want to support a small icon size (16x16).

Proprietary and confidential, TMA Resources, Inc. 3 Version 15
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APPO005 — App_Type Page

(]
g
i

LT Ta A p—

cafied Izaﬁed| Labed

o' Types and Codes
a
Type Detail
[Subsystem] |L’.‘.c|n'|bc|Bc|x1 j Existing Defined Codes
[Typel |xtType DataGridi
[Description] |t:-ctD&scri|::-tiun
[PrimaryCode] |tetPrimaryCode
[CodelLength] |betCodeLength
[Optien1] |betoption 1
[Option2] |extoption2
[Dption3] |bct0ption3
[Option4] |bctoptions
[Options] |TextBox2
[Option] |TextBox3
Scope
u u
Status
[~ Active [StatusChangeDate] I|blStatusChangeDate Edit Codes for this Type
Image Information
[~ Allow Image
Image Size: j

Screen Caption/ Descripti | Require | Business Logic Validations/Defaults
Table.FIELD Name | on d?
Image Information Group Box
Allow Image Checkbox | Yes Controls the App_Code records | Validation: Y or N
that that can be pulled up in the
App_Type. identifies Code Images page. Default: N
ALLOW_IMAGE_FL | Type
AG (new field) codes that An upgrade script needs to be Allow Edit: No, this is a system
support provided to set App_Type. field that is set by Product
images at ALLOW_IMAGE_FLAG to 'Y’ Development; currently only
the where App_Type.TYPE in PRODUCT_CLASS codes and
App_Cod (‘PRODUCT_CLASS’, PRODUCT_CATEGORY codes
e level. ‘PRODUCT_CATEGORY?) support images.
With this
field, we
can add a
new page
to only
show the
image
field for
those
Type
codes that
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Screen Caption/ Descripti | Require | Business Logic Validations/Defaults
Table.FIELD Name | on d?
support
images.
Image Size Allows the | No When the user uploads an App_Code.CODE where
user to image for a code, the system App_Code.SUBSYSTEM =
App_Type. identify should enforce the image size ‘APP’ and App_Code.TYPE =

IMAGE_RESIZE_C | the

ODE (new field) optimum
image
size for
the icon to
be used
on e-
business
product
listing and
product
detall
pages.

identified here. For product
class and category icons, the
recommended size is16x16.

A new App_Code record should
be added for IMAGE_RESIZE,
which is defined in the next
chart.

‘IMAGE_RESIZE’ and
App_Code. ACTIVE_FLAG =Y’

IMAGE_RESIZE App_Code Record

When users upload images, the image needs to be of a consistent size supported by the e-business

application. The suggested size for these images is 16x16. Currently in Personify, system types and
codes is being used to manage image size. The following is suggested as a way to manage icon size.
Add the following record to App_Code table:

App_Code Field Value to be Set

SUBSYSTEM APP

TYPE IMAGE_RESIZE

CODE 16X16

DESCR 16x16

SYSTEM_FLAG Y

DISPLAY_ORDER 1

SCREEN_RESTRICTION NULL

PRIMARY_SUBCODE NULL

ACTIVE_FLAG Y

STATUS _CHANGE_DATE Current date
AUTO_POPULATE_FLAG N

AVAILABLE_TO WEB_FLAG Y

OPTION_1 16

OPTION_2 16

OPTION_3 NULL

SUBCODE_OPTION_1 REQD_FLAG N

SUBCODE_OPTION_2 REQD_FLAG N

SUBCODE_OPTION_3 REQD_FLAG N

SUBCODE_OPTION_1 CAPTION NULL

SUBCODE_OPTION_2 CAPTION NULL

SUBCODE_OPTION_3 CAPTION NULL

ADDOPER Standard Personify system field
ADDDATE Standard Personify system field
MODOPER NULL

MODDATE NULL

CONCURRENCY_ID 0

OPTION_4 NULL

PUBLIC_CODE_FLAG N
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App_Code Field Value to be Set
OPTION 5 NULL
OPTION_6 NULL
CODE_OPTION 5 REQD FLAG N
CODE_OPTION 6 REQD FLAG N
CODE_OPTION 5 CAPTION NULL
CODE_OPTION 6 CAPTION NULL
ACCESSPOINT _CODE NULL
USER_INSTRUCTION NULL

HELP TEXT NULL

APPO005 — App_Code Page

Add Code Delete Code LUUE L Ldn

Code: MAG
Code Description
JRNL Journal

MAG Magazine

Description: Magazine
Help Text:

Sub-Primary

Display Order: ]

Option 1

Option Subscriptions
Option 3

Option 4

Option 5:

Option &

Status Date: 21472006
Number of Subcodes: 0

Secunty Access-point

User Instructions:

Image

Browse Clear I system Level
‘ W Active

W futo Populate

¥ Available to Web

Edit Subcodes for this Code

The user can add images for product class codes that are stored at the subsystem level. If a product
appears on the product listing page, if an icon image is defined for the product class of that product, the
icon will be displayed as the first image.

Icon images can also be defined for product category codes. There are a number of differences between
product category codes and product class codes. First, product category codes are stored in App_Code,
but are not classified by subsystem; rather, all product category codes are assigned to the ORD
subsystem. Second, while a product can only have one product class code, a product can have an
unlimited number of product category codes.
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The best-practice recommendation for using iconography on product listing pages is that no more than
three or four icons be used.

Therefore, for convenience, images can be associated with all product category codes at the App_Code
level, but the decision about which icons to display for a particular product will be made at the product
category level rather than the App_Code. If an organization wants to have an icon display for a specific
product category code defined for a product, they should copy the icon from App_Code to
Product_Category.

To add an icon image to either a product class App_Code record or a Product Category App_Code,
record, a new task will be added to the “Code Types” task group called “Edit Code Images”. It should be
the third task. Clicking that task will open the Edit Image page, where the user clicks the Type link to open
a standard generic chooser, that allows searching on subsystem or type. The chooser should enforce a
hard-coded criterion: App_Type.ALLOW_IMAGE_FLAG =Y.

Once selected, the user can upload images for App_Code records.

[Previous screen shot deleted)].

Screen Descrip | Requir | Business Logic Validations/Defaults
Caption/ tion ed?
Table.FIELD
Name
App_Code Detail
Image When No When the user uploads an | App_Code.CODE where
clicked, image for a code, the App_Code.SUBSYSTEM = ‘APP’ and
App_Code. opens a system should enforce the | App_Code.TYPE = IMAGE_RESIZE’ and
IMAGE_FILE_P | standar image size defined in App_Code. ACTIVE_FLAG =Y’
ATH (new field) | d file App_Type.
browser IMAGE_RESIZE_CODE. The Image group box should only be displayed
and For the selected image for App_Code records where App_Code.TYPE
allows size code, the numeric in
the user value of the size is defined | (‘PRODUCT_CLASS’,/PRODUCT_CATEGOR
to in App_Code.OPTION_1 Y'EVENT_FORMAT’)
search and
and App_Code.OPTION_2
select where App_Code.TYPE =
an ‘APP’ and
image. App_Code.TYPE =
When ‘IMAGE_RESIZE' and
the App_Code.CODE =
image is IMAGE_RESIZE_CODE
selected
, the file
path is
stored.
Clear Comma When clicked, sets
nd that App_Code.
allows IMAGE_FILE_PATH to
the user null
to
remove
the
image
from the
App_Co
de
record.
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Product Central Screen > Product Category Page

As discussed in the previous section, Product Category icon images are added at the App_Code level as
a convenient place to store each icon, but the system will evaluate each Product_Category record linked
to a product to determine whether a product category image should be displayed.

Product Maintenance | Search Categories

Parent Product:

Product Code:

Product Name:

AlMV2 AeINV2 A-INV2
Coded Search Categories
Delate
Category Details
Category: Books -
Image: Clear
Sub Category
Add Delete
Sub Category Sub Category Details
Sub Category =
User Defined Search Keywords
Add Delete
Keyword Keyword
test
HI-90233 Keyword test
Screen Caption/ Description Required | Business Logic Validations/Defaults
Table.FIELD ?
Name
Header
Image When clicked, copies No If an image is App_Code.CODE where

Product_Category

IMAGE_FILE_PA
TH (new field)

the image from
App_Code.
IMAGE_FILE_PATH
where
App_Code.SUBSYST
EM = ‘ORD’ and
App_Code. TYPE =
‘PRODUCT _
CATEGORY’ and
App_Code.CODE =
Product_Category.

stored with the
category code, it
will be displayed
on the product
listing and product
detail e-business
pages.

App_Code.SUBSYSTEM = ‘APP’
and App_Code.TYPE =
‘IMAGE_RESIZE’ and
App_Code.ACTIVE_FLAG =Y’
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Screen Caption/
Table.FIELD
Name

Description

Required
3

Business Logic

Validations/Defaults

CATEGORY. Note
that the user cannot
browse for a different
image; the image
stored at the
App_Code level must
be used. In this way, a
legend can be
generated on the
product listing page.

Clear

Command that allows
the user to remove the
image from the
Product_Category
record.

When clicked,
sets
Product_Category

IMAGE_FILE_PA
TH to null
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E-Business Product Listing Page

/D\

Store Link

ABA Breadcrumb

Narrow by...

Product Type

/B\

FREE CLE for Members

Ethics Essentials for Successful Online Legal Marketing

Featuring Larry Bodine, Monday, 3/19, 1:00 pm. ET

AMERICAN BAR ASSOCIATION

Fallews Us:

Nnoas

Search:

My ABA Join ABA Shop ABA Calendar Member Dirsctony
Welcome John Log Qut
Store Link Store Link Store Link Store Link Store Link MY CART
Click to show lcon Toolbar.
-
Search: Search Store.. @ Advanced Legend

Publications (25)

Sort By: Most Relevant -

1-12 of 42 6 per page -

P M Wiew all

Books (20}

Subscriptions (2)

Journals (3}

Events (22)

Live/in Person (3}

Conference (5)

Locked Down: Information

Teleconference/\Vebinars (14)

Security for Lawyers

Merchandise (35)

List Price: ¥t~ Sale $80
Member Price: 3&8—5ale $50

Apparel (20)

Anti-Trust Law

Development (Seventh)

LIMITED QUANTITIES

List Price: 3475
Member Price: $400

Drinkware (1)

Asseszories (14)

MY CART (x}

Advanced
_r
Icon Legend
—| &== Book
Q{ eBook
Fum
o,
oL Conference
[s] .
oo Meeting
6- Webinar

NP

]

Click 1o show Icon Toolbar.

Rosetta Stone: Unlocking the,
Fourth Circuit's Keywords
Advertising Decision and
Previewing ts Consequence;
List Price: $119..00
embher Drica- 2101 (0

On the general product listing page, if an icon image has been selected for the product’s product class
code, that icon is displayed as the first icon on the left. If one or more icon images have been selected for
any Product_Category.CATEGORY_CODE linked to the product, those are displayed to the right of the
product class icon in order by App_Code.DISPLAY_ORDER. Product. CATEGORY.
(App_Code.DISPLAY_ORDER where App_Code.CODE = Product_Category.CATEGORY and
App_Code.SUBSYSTEM = ‘ORD’ and App_Code.TYPE = ‘PRODUCT_CATEGORY".)

If no icon image is defined for a category, no icon is displayed.

Proprietary and confidential, TMA Resources, Inc.
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Legend:

A legend needs to be displayed that shows all icons used on the page; i.e., the legend needs to be a
dynamic list that only shows the icons on the page. It should be sorted alphabetically by
App_Code.DESCR.

Icons Images to be Delivered with Base
The system will be delivered with icons for the following

- Book (product class)

- Journal (product class)

- Newsletter (product class)
- Ebook (product class)

- Webinar (product class)

- Event (product class)

- Conference (product class)
- Download (category)

- Finance (category)

- Management (category)

- Technical (category)

- Tool (category)

- Medical (category)

Developers will need to deliver update/insert scripts. Also, developers should provide written instructions
about where icon files are stored.

Hovering on Icon
A user should be able to hover on the icon and see a description (App_Code.DESCR for either product
class code or product category code).

User Story 1.5 Additional Pre-Defined Filters for Product Listings Page

Requirement from MRD

Product listings need to be configurable so that the merchant can have a particular set of filters applied
that the consumer would not be able to modify.

Business Process Scenario from MRD

e The organization should be able to configure product listing filters based on groupings such as
product category, topical categories or other groupings.
e The user shouldn't be able to change the fundamental grouping that appears.
e This could be achieved via code; this does not need to be configurable.
0 For example, a product listing of automotive products could not be expanded to include
boating products that would appear in a different area of the site. The merchant could
choose to include them all however.

Proprietary and confidential, TMA Resources, Inc. 11 Version 15
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Exception Business Scenarios and Caveats from MRD

e This does not need to be a configurable parameter; the system just needs to allow for
organizations to customize the controls in such a manner that this can be done through code.
[Designer note: this will be implemented as configuration options on the Online Store control.]

Persona

This functionality will be used by the Site Administrator.

Functional Design

The Online Store control supports a number of configuration options which are accessible to system
administrators. We will add 6 additional parameters to the online store product listing configuration screen
(shown outlined by a red box in the wireframe below) to support administrators being able to specify the
products that will appear on the product listing page as well as a parameter that will allow the
administrator to specify how the products should be sorted on the page.

The fields to be implemented as additional product-listing filters are fields available for all products.

Note: because items on the configuration page are simply sorted alphabetically, the word “Filter” should
be the first word in the title for all of the predefined filters, so that they will be sorted together.

DoaTMNeTHNUKE

Addmional C55 Chass For Conire
Errof Massags

Fichuda Primasy Mambar Group
Filber : Category Codels)

Filter ; Progduct Class Codels)

Filted : Proguct IDYa)
Filver ; Swbsystem Codefs)
mage Direchary

Mamiserahip Join U

Humbssr of Codimng

Progduct Datad i

Product Meating Ul

Productid UKL Parsmaber

Search Buiton Text

Search Redinect URL

Laarch Toxy Wiinth

Search Tiile

Vhdth

hange Coslic Bk Cancel

ITIAE ITEOEL STROES 3TN STTL LM 1130

Note: for 7.5.0, New Release Months, Exclude Non-Master Products and Members Only will not be

implemented.

Pre-Defined Filters for Product Listing Page

Control Type and Caption

Field

Description

Text Box

Product.

To filter the list of products displayed on the page by product
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Pre-Defined Filters for Product Listing Page

Control Type and Caption Field Description
PRODUCT_ID (such as is currently available in DNN), the administrator should
Filter: Product ID(s) be able type one or more product IDs, separated by commas.
Filter Logic: Select products where Product.PRODUCT_ID in
[parameter value(s)] where Product. ORG_ID = ORG_ID of site
and Product.ORG_UNIT_ID = ORG_UNIT_ID of site plus regular
web product criteria
Required? No
Example of Use: A set of products that cannot be selected by
any other common data can be selected by using the product ID
of each product.
Helptext: Pending
Text Box Product. To filter the list of products displayed on the page by subsystem,
SUBSYSTEM the administrator should be able type one or more subsystems,
Filter: Subsystem Code(s) separated by commas.
Filter Logic: Select products to be displayed where
Product. SUBSYSTEM in [parameter value(s)] and
Product.ORG_ID = ORG_ID of site and Product.ORG_UNIT_ID
= ORG_UNIT_ID of site plus regular web product criteria
Required? No
Example of Use: DCD and INV products could be displayed on
a specific page.
Helptext: Pending
Text Box Product. To filter the list of products displayed on the page to exclude

Filter: Product Class Code(s)
to Exclude

PRODUCT_CLASS_
CODE

products by product class, the administrator should be able type
one or more product class codes, separated by commas.

Filter Logic: Select products to be displayed where

Product. SUBSYSTEM in [parameter value(s)] and
Product.ORG_ID = ORG_ID of site and Product.ORG_UNIT_ID
= ORG_UNIT_ID of site and Product. PRODUCT_CLASS_CODE
not in (list of comma separated values) plus regular web product
criteria

Required? No

Example of Use: Committee meetings can be excluded from
being displayed on Product Listing page based on a
PRODUCT_CLASS_CODE of “COMMITTEE”".

Helptext: Pending

Text Box

Filter: Product Class Code(s)
to Include

Product.
PRODUCT_CLASS _
CODE

To filter the list of products displayed on the page by product
class, the administrator should be able type one or more product
class codes, separated by commas.

Filter Logic: Select products to be displayed where

Product. SUBSYSTEM in [parameter value(s)] and
Product.ORG_ID = ORG_ID of site and Product.ORG_UNIT_ID
= ORG_UNIT_ID of site and Product. PRODUCT_CLASS_CODE
in (list of comma-separated values) plus regular web product
criteria
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Pre-Defined Filters for Product Listing Page

Control Type and Caption Field

Description

Required? No
Example of Use: Webinar meeting products can be shown on a

different page than Annual Conference meetings based on their
product class.

Helptext: Pending

Text Box Product_Category.
CATEGORY_CODE
Filter: Category Code(s)

To filter the list of products displayed on the page by category,
the administrator should be able type one or more category
codes, separated by commas.

Filter Logic: Product_Category.CATEGORY in [parameter
value(s)] where Product_Category.PRODUCT _ID =
Product.PRODUCT_ID and Product.ORG_ID = ORG_ID of site
and Product.ORG_UNIT_ID = ORG_UNIT_ID of site
Product.PRODUCT_ID where Product.ORG_ID = ORG_ID of
site and Product. ORG_UNIT_ID = ORG_UNIT_ID of site plus
regular web product criteria.

Example of Use: A set MBR and MTG products with a category
code of CAREER_STARTER can be listed together on a
separate page.

Helptext: Pending

— ﬁ ;
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Pre-Defined Filters for Product Listing Page

Control Type and Caption

Field

Description

Intext: .

Combo Box

Filter: Exclude Primary
Member Group?

Mbr_Group.
PRIMARY_FLAG

Administrator can exclude membership products belonging to the
organization's primary member group from being displayed on
the page.

Filter Logic: When set to Y, exclude products where
Mbr_Group.PRIMARY_FLAG =Y where Mbr_Group.ORG_ID =
ORG_ID of site and Mbr_Group.ORG_UNIT_ID =
ORG_UNIT_ID of site plus regular web product criteria.

When set to N or NULL, ignore this filter.

Default: Null

Validation: Yes, No, Null

Required: N

Example of Use: The organization has a separate page for
memberships that takes users through a Join or Renew
workflow.

Helptext: Pendin

ComboBox Product MEMBERS
ONLY-FLAG
Members-Only?
Help Text
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Page Title
Developers, do we need a separate parameter for page title or can users manually set it? The page title
needs to be correlated with the products that will appear in the product listing.

Left Menu Navigation

The left-menu navigation should only include items relevant to the products being displayed in the product
listing.

User Story 1.6 Product Preview (General)

Requirement from MRD

Users want the ability to be able to mouse-over the product to see additional information without having to
click on the details. [Designer note: this feature will be implemented as a pop-up modal screen.]

Business Process Scenario from MRD

e The system should allow for a mouse over detail box that would provide additional information
about the product from a product listing.

e The specific details would be customized by each customer, however by default we should offer
basic information such as the name, short web description, pricing and thumbnail images.
[Designer note: this will not be configurable in the first release.]

e The pop-up should allow the user to click on the item to get the full product detail page.

e There should be a delay so the user is not confused by pop-ups from normal mouse navigation.
[Designer note: the user will need to click the icon to have the preview screen open.]

o]

Exception Business Scenarios and Caveats from MRD
The pricing would only include the basic prices, not discounts for that particular user.

Persona
This affects the web user, whether logged on or anonymous.

Functional Design

For each product listed on a product listing page, an icon will be provided that, when clicked, pops a
product preview screen, such as shown in the wireframe below.

Proprietary and confidential, TMA Resources, Inc. 16 Version 15
May 6, 2013



Store Link

ABA Breadcrumb

Product Type

3
Store Link Store Link Store Link Store Link Store Link MY CART -\.-.’

{ MName: Locked Down: Information Security for Lawyers

i Preview — e

|

Publications (25)

Books (20)

Journals (3)

Events (22)

Conference (5)

Merchandise (35)

Apparel (20)

Drinkware (1)

Subscriptions (2)

Live/in Person (3)

Teleconference/\Webinars (14

| Description: .| grem ipsum dolor sit amet [ -
Sort B Ll Ll )
Sdhnd = Nulla molestie leo non ipsum vulputate id vehicula t sl
sem dapibus

= Ut egettortor sed tortor egestas aliquet sit amet

4 Share this Product

:j
:‘ List Price: $100.00

Member Price:  $75.00

\ -
Locked Down: Informatio nﬂ Anti-Trust Law ADR Advocacy, Strategies, and
Security for Lawyers Development (Seventh) Practice for intelectual Property
List Price: 3100~ Sale $80 ONLY 5 AVAILABLE List Price; $139.95-5150.00
lember Price: $114.95-5120.00

M P 2 [
ember Price: Sjoi—SaeSSaJ List Price: S475

Member Price: $400

All product previews will show the following information:

Caption Logic

Name: Product.SHORT_NAME. This should be hyperlinked so that, if the user clicks it, the
user is taken to the product detail page for the product.

Description: Product_Text. TEXT where Product_Text.PRODUCT _ID = PRODUCT _ID of the

Share this Item:

List Price:
Member Price:

product on the page and Product_Text. TEXT_TYPE_CODE = ‘WEB_SHORT’

Drop-down that allows the user to select to share this item via Facebook, Linked-In,
Twitter or Pinterest. Details of this feature are contained in the ebusiness Meetings
functional design. (Note: In the image, the button is labeled “Share this Product” but it
should be labeled as “Share this Item”.

Use existing logic. If the user is logged in, if the user is a member, should display List
Price and Your Price. If the user is not a member, should display Your Price and
Member Price.

If user is not logged on, displays List Price and Member Price.
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User Story 1.6.1 Product Preview — CRT, DCD, INV, MISC Products

¢«

Preview
Name: Locked Down: Information Security for Lawyers
Description: « Lorem ipsum dolor sit amet
« Mulla molestie leo non ipsum vulputate id vehicula
sem dapibus.
* Ut eget tortor sed tortor egestas aliguet sit amet
= Shre s Prouc 3
Share this Product
List Price: 5100.00
Member Price:  $75.00
Item Logic

Product Criteria:

Product. SUBSYSTEM in (‘CRT','MISC’)

Name:

Description:

Share this ltem:

List Price:
Member Price:

Product.SHORT_NAME. This should be hyperlinked so that, if the user clicks it, the
user is taken to the product detail page for the product.

Product_Text. TEXT where Product_Text.PRODUCT _ID = PRODUCT _ID of the
product on the page and Product_Text. TEXT_TYPE_CODE = ‘WEB_SHORT’

Drop-down that allows the user to select to share this item via Facebook, Linked-In,
Twitter or Pinterest. Details of this feature are contained in the ebusiness Meetings
functional design. (Note: In the image, the button is labeled “Share this Product” but it
should be labeled as “Share this Iltem”.)

Use existing logic. If the user is logged in, if the user is a member, should display List
Price and Your Price. If the user is not a member, should display Your Price and
Member Price.

Note: Ideally, if the product is an INV product that is only available for pre-order, “Available On:” +
Inv_Product. PREORDER_AVAILABLE_DATE should be displayed at the bottom of the Product

Preview.
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User Story 1.6.2 Product Preview - FND Products

gl

Preview
Hame: Lacked Down: Infarmation Security for L awyers
Description: « Lorem ipsum dolor sit amet
« Mulla molestie leo non ipsum vulputate id vehicula
sem dapibus.
* Ut egettortor sed tortor egestas aliquet sit amet
4 v e o O
Share this Product
Item Logic
Product Criteria: Product. SUBSYSTEM = ‘FND’
Name: Product. SHORT_NAME. This should be hyperlinked so that, if the user clicks it, the
user is taken to the product detail page for the product.
Description: Product_Text. TEXT where Product_Text.PRODUCT _ID = PRODUCT _ID of the

Share this Item:

product on the page and Product_Text. TEXT_TYPE_CODE = ‘WEB_SHORT’

Drop-down that allows the user to select to share this item via Facebook, Linked-In,
Twitter or Pinterest. Details of this feature are contained in the ebusiness Meetings
functional design. (Note: In the image, the button is labeled “Share this Product” but it
should be labeled as “Share this Item”.)

Note that no information is displayed related to pricing.

User Story 1.6.3 Product Preview — MBR and SUB Products

gl

Preview
Hame: Laocked Down: Infarmation Security for Lawyers
Description: . |_grem ipsum dolor sit amet
* Mulla molestie leo non ipsum vulputate id vehicula
sem dapibus.
« Ut eget tortor sed tortor egestas aliquet sit amet
S s s O
Price; $100.00 (1 ¥R)
$150.00 (2 ¥YR)
| Item | Logic
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Iltem

Logic

Product Criteria:

Product. SUBSYSTEM = ‘MBR’ or ‘SUB’

Name:

Description:

Share this Item:

If MBR display
“Price:”. If SUB,
display

List Price:
Member Price:

Product. SHORT_NAME. This should be hyperlinked so that, if the user clicks it, the
user is taken to the product detail page for the product.

Product_Text. TEXT where Product_Text.PRODUCT _ID = PRODUCT _ID of the
product on the page and Product_Text. TEXT_TYPE_CODE = ‘WEB_SHORT’

Drop-down that allows the user to select to share this item via Facebook, Linked-In,
Twitter or Pinterest. Details of this feature are contained in the ebusiness Meetings
functional design. (Note: In the image, the button is labeled “Share this Product” but it
should be labeled as “Share this Item”.)

Pricing is displayed for each term (e.g., 1YR, 2YR):

Display Product_Pricing.PRICE (Product_Pricing.RATE_CODE) where
Product_Rate Code.ACTIVE_FLAG =Y

Order by Product_Rate_Code.RATE_STRUCTURE,

Product Rate Code.SORT ORDER

User Story 1.6.4 Product Preview - PCK Products

a

Preview
Hame; Locked Down: Information Security for Lawyers
Description: .| grem ipsum dolor sit amet
* Mulla molestie leo non ipsum vulputate id vehicula
sem dapibus.
« Ut egettortor sed torfor egestas aliquet sit amet
Includes: « CO1: Mark Robertson QWA
« CD2: Small Firm Attorney Tools (Quantity: 2)
« CD3: Law Student Tools
« CD4: Retired Attorney Gude (Quantity: 2)
* Printed Course Materials
« Leather Binder
4 chare this Product ¢
List Price: $100.00
Member Price:  $75.00
Item Logic

Product Criteria:

Product. SUBSYSTEM = ‘PCK’ and Product. PACKAGE_SELECTION_TYPE_CODE
= 'FIXED’

Name: Product. SHORT_NAME. This should be hyperlinked so that, if the user clicks it, the
user is taken to the product detail page for the product.
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Item Logic

Description: Product_Text. TEXT where Product_Text.PRODUCT _ID = PRODUCT _ID of the
product on the page and Product_Text. TEXT_TYPE_CODE = ‘WEB_SHORT’

Includes: Displays records linked to the package product in Product_Component.

Share this Item:

List Price:
Member Price:

Product.SHORT_NAME + (Product_Component. COMNPONENT_QTY if
Product_Component. COMPONENT_QTY > 1). Order by
Product_Component.PRIORITY_SEQ

Drop-down that allows the user to select to share this item via Facebook, Linked-In,
Twitter or Pinterest. Details of this feature are contained in the ebusiness Meetings
functional design. (Note: In the image, the button is labeled “Share this Product” but it
should be labeled as “Share this Item”.)

See User Story 1.7.6 for the logic for how pricing for packages should be calculated.
The existing logic for select Your Price, Member Price and List Price should still be
used.

User Story 1.6.5 Product Preview for Umbrella Products

.

&

Preview
Hame: Locked Down: Information Security for Lawyers
Description: .| sram ipsum dolor sit amet
« Mulla molestie leo non ipsum vulputate id vehicula
sem dapibus.
+ Ut eget tortor sed tortor egestas aliquet sit amet
Color: |:| . . |:|
Size: IE' E
S s P O
List Price: $100.00
Member Price:  $75.00
Item Logic

Product Criteria:

Product. SUBSYSTEM in ('INV’,’SUB’,'DCD’) and Product. PRODUCT_TYPE_CODE
= £U1

Name: Product.SHORT_NAME. This should be hyperlinked so that, if the user clicks it, the
user is taken to the product detail page for the product.

Description: Product_Text. TEXT where Product_Text.PRODUCT _ID = PRODUCT _ID of the
product on the page and Product Text. TEXT TYPE CODE = ‘WEB_SHORT’
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Item Logic

[Option 1 Name]: | Product_Option.OPTION1_SUBCODE
[Option 2 Name]: | Product_Option.OPTION2_SUBCODE

List Price: Use existing logic. If the user is logged in, if the user is a member, should display List
Member Price: Price and Your Price. If the user is not a member, should display Your Price and
Member Price.

If the product is an umbrella product, the pricing may need to be displayed as a
range, if the products linked to the umbrella product have different pricing. Usually all
of the products would have the same price, but it's possible that they won't. If the
products have different pricing, then a range of prices should be displayed, showing
the minimum price available for the rate structure for all products linked to the
umbrella product, following by a dash and then the maximum price available for the
rate structure for all products linked to the umbrella product.

User Story 1.7 Product Metadata (Product Listing)

Requirement from MRD

When products are comingled (multiple subsystems on a single page) certain fields, regardless of
subsystem, should be displayed (i.e., image, title, price, learn more (call to action)).

Business Process Scenario from MRD

e Product listings should be developed so that items from different sub-systems will appear
together in an intelligible manner.

e Standard fields shared by all sub-systems would be displayed clearly (title, prices, images, etc).

e Additional fields may be displayed that are product class specific (meeting dates, file formats, etc)
and should generally appear in a similar location (column) of the display.

e Note: itis possible this has already been accounted for; it is noted as it was a requirement for
ABA.

Exception Business Scenarios and Caveats from MRD
None

Functional Design

Standard Filters

Products should be selected for inclusion on the product listing page based on the following standard
rules. If a subsystem has additional rules or exceptions to these rules, the exceptions are covered in the
subsystem-specific user stories that follow this user story. The standard selection criteria for each
Product Listing page are:

Product Web_Control. ECOMMERCE_BEGIN_DATE is not null and is <= current date
and (Product_Web_Control. ECOMMERCE_END_DATE is null or is >= current date)
and Product.VALID_FLAG =Y

and Product. MASTER_PRODUCT_FLAG =Y

and Product. AVAILABLE_TO_ORDERS_FLAG =Y
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Products contained in umbrella products (i.e., products that exist in Product_Option) are not listed
individually on the product listing page; only the umbrella product is listed.

Note that we are not using Product.AVAILABLE_DATE, Product. EXPIRATION_DATE or

Product. PRODUCT_STATUS_CODE as part of the product listing criteria, because organizations may
want to still show products on product listing pages that are expired or are available in the future.
Therefore, ECOMMERCE_BEGIN_DATE and ECOMMERCE_END_DATE will determine whether the
product appears on the page

thepreduet—hstmg—page Because we had to cut scope the |mplementat|on ofa predeflned fllter to control
whether non-master products are included in the product listing is not being implemented in 7.5.0.

In addition, the system needs to respect criteria entered as part of the pre-defined filters of the Product
Listing page. See User Story 1.5

Gustomer—GURRENGALGQDE)— Because we had to cut scope the |ncIuS|on of products with locked

currencies where the locked currency is different than the customer’s preferred currency is not being
implemented in 7.5.0.

If a user enters search criteria to reach the Product Listing page, then products are sorted in order by
“Relevance” to the search criteria. If the user does not enter search criteria, then products should sorted
by:

-- Product. SUBSYSTEM

-- Product. SHORT_NAME

If the product listings are being sorted by star rating, then within each star rating, products should also be
sorted by subsystem and short name.

Logic for Displaying Rates

The rates that are displayed vary based on whether the user is logged in or not. For users who are not
logged in, the system will show the LIST (where Rate_Structure. DEFAULT_STRUCTURE_FLAG =)
rate and the Member Rate (where Rate_Structure. Product_Rate_Code.MEMBER_PRICE_FLAG =)
and Product_Rate_Code.ECOMMERCE_FLAG = Yand Product_Rate Code.ACTIVE_FLAG =Y.

Only MBR and SUB products allow the user to select a product rate code; for all other products, the
default rate code is displayed; i.e., where Product Rate Code.DEFAULT_RATE_WEB FLAG ='Y".

Member-Only Products

If a customer is logged on and is not a member, the customer will still be allowed to add member-only
products to their shopping cart. If the customer does not go through the member join process, before
they check-out, they will get a message informing them that they are not eligible to purchase the product.

Images and Icons
On the product listing page, each product includes images. If the product is defined to convey continuing-
education units, the image has a small ribbon icon that shows the number of CE credits. The logic for
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displaying the continuing education credit units is contained in the ebusiness Meetings functional design
and is described below:

Logic for Selecting and Displaying CE Credits

To optimize performance, we want to keep the logic for selecting and displaying CE credits simple, so
online store and product detail pages will simply select from Product_Education_CE. If organizations link
transcript programs to a meeting, and if the CE credits has been defined for the transcript program, users
will need to manually add the CE credits to the meeting as well. In a future release, we will fix Personify
so that, when a transcript program is added to a meeting, if there are CE credits defined for the transcript
program, the system will copy records from Trn_Program_CE and insert them into
Product_Education_CE.

Only one CE credit type and amount will be displayed in the online store product listing image and on the
product image on product detail pages. The CE credit type to be displayed will be selected based on
App_Code.DISPLAY_ORDER for the CE credit type with the lowest display order. If more than one CE
credit type exists with the lowest display order, then the CE credit type will be selected based on
alphabetic sort in ascending order.

Note that a CE credit can have up to decimal places.

Select Top 1 App_Code.CODE + ““ + Product_Education.CE_CREDITS
From App_Code,
Product_Education
Where App_Code.TYPE = ‘CE_CREDIT_TYPE’
And  App_Code.SUBSYSTEM = ‘TRN’
And  App_Code.ACTIVE_FLAG =Y’
And  App_Code.AVAILABLE_TO WEB_FLAG = 'Y’
And App_Code.CODE = Product_Education CE.CE_CREDIT_TYPE_CODE
Order by App_Code.DISPLAY_ORDER, App_Code.CODE

If an icon has been defined for the product class and/or for any product category records defined for the
product, those are displayed under product alerts. If no product alerts are displayed on the product, then
the icons are displayed under the pricing information. See User Story 1.4.

Product Alerts
Some products may qualify for more than one product alertproduct alert. In that case, the product alerts
should be stacked in order of the priority defined in the chart below:

Subsystem Priority Product alert Product Qualification Logic

All 1 New H-ProduetAVAILABLE-_DATE >

Because we had to cut scope, the
“New” product alert is not being
implemented in 7.5.0.

All 2 Member-Only If Product MEMBER_ONLY_FLAG =
Y

All N/A Sold Out Not being implemented

INV 3 Discontinued Product. SUBSYSTEM = ‘INV’ and

Product.PRODUCT_STATUS CODE
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Subsystem Priority Product alert Product Qualification Logic
=D
INV 4 Pre-Order Available
INV 5 Only XX Available See logic after this chart for “Inv
Out of Stock Product Alerts”
Backorder Available
(a product would only ever
qualify for one of the above)
MTG 3 Cancelled See User Story 1.7.4 for logic
Only XX Seats Available
Meeting Full
Available for Waitlist
Available Soon
(a product would only ever
qualify for one of the above)
All except INV 4 No Longer Available Where Product.SUBSYSTEM not in
and MTG (‘INV'/MTG’) and
Product. PRODUCT_STATUS_CODE
in (‘C,'D)).

INV Product Alerts

Product alert

Logic

Pre-Order If the product is out of stock (Inv_Product_Detail. AVAILABLE_QTY (sum) = 0 for the

Available product) and if Inv_Product. ALLOW_BACKORDERS_ FLAG =Y’ and
Product. PREORDER_AVAILABLE_ DATE > Product. AVAILABLE_DATE and
Product.PREORDER_AVAILABLE_DATE > current date, the product will show the
“Pre-Order Available” product alert in the product listing.

Backorder If the product is out of stock and if backorders are allowed

Available (Inv_Product_Detail. AVAILABLE_QTY (sum) = 0 for the product and

Inv_Product. ALLOW_BACKORDERS_FLAG =), the product will show the
“Backorder Available” product alert. Note that this product alert should be
displayed, not “Out of Stock” product alert if the product allows backorders.. Also, if
a product qualifies for pre-order, only the pre-order product alert will be displayed,
not this one.

Discontinued

If there is currently inventory available (Inv_Product_Detail. AVAILABLE_QTY (sum)
> 0 for the product) and the Product.PRODUCT_STATUS_CODE = D, the product
will show the “Discontinued” product alert.

Only X Available

If Inv_Product_Detail. AVAILABLE_QTY (sum) for the product <=
Inv_Product.LIMITED_QTY_THRESHOLD, the “Only X Available” product alert will
display, where X = Inv_Product_Detail. AVAILABLE_QTY for the product (sum)

Out of Stock

If the product is out of stock and if backorders are not allowed

(Inv_Product_Detail. AVAILABLE_QTY = 0 for the product and

Inv_Product. ALLOW_BACKORDERS_FLAG = N), the product will show the “Out of
Stock” product alert. Note that this product alert would not be displayed if
Backorder Available product alert is displayed.

This product alert is also displayed if the INV product status is ‘D’ (discontinued),
regardless whether the product allows backorders.
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Scenarios for Inventory Product Alerts

Scenario Member Discontinued | Pre-Order Only XX Backorder | Out of
Only Available Available Available Stock

INV product has a status
of active and has
available quantity above
the “Limited Quantity
Threshold”

INV product has a status X
of active and is a member
only product and has
available quantity above
the “Limited Quantity
Threshold”

INV product has a status X
of active and has
available quantity that is
less than or equal to the
“Limited Quantity
Threshold”

INV product has a status X X
of active and is a member
only product and has
available quantity that is
less than or equal to the
“Limited Quantity
Threshold”

INV product has a status X
of active and has no
available quantity and
“Allow Backorders” = Y

INV product has a status X X
of active and is a member
only product and has no
available quantity and
“Allow Backorders” = Y

INV product has a status X
of active and has no
available quantity and
“Allow Backorders” = N
and “Inventoried Product”
=Y

INV product has a status X X
of active and is a member
only product and has no
available quantity and
“Allow Backorders” = N
and “Inventoried Product”
=Y

INV product has a status
of active and “Inventoried
Product” = N and “Allow
Backorders” = N

INV product has a status X
of active and is a member
only product and and
“Inventoried Product” = N
and “Allow Backorders” =
N

INV product has a status X
of discontinued but has
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Scenario

Member
Only

Discontinued

Pre-Order
Available

Only XX
Available

Backorder
Available

Out of
Stock

available quantity above
the “Limited Quantity
Threshold”

INV product has a status
of discontinued and is a
member only product but
has available quantity
above the “Limited
Quantity Threshold”

INV product has a status
of discontinued but has
available quantity but the
available quantity is less
than or equal to the
“Limited Quantity
Threshold”

INV product has a status
of discontinued and is a
member only product and
has available quantity but
the available quantity is
less than or equal to the
“Limited Quantity
Threshold”

INV product is
discontinued and no
guantity remains in
inventory, regardless of
value of “Allow
Backorders”

INV product is
discontinued, and is a
member-only product, and
no quantity remains in
inventory, regardless of
value of “Allow
Backorders”

Subsystem-Specific Details

Each subsystem is detailed separately in user stories 1.7.1 through 1.7.8.

User Story 1.7.1 Product Listing Metadata - CRT, DCD, INV, MISC and UMB

Products

MISC

Section Law Rules
List Price: 520
Member Price: 360
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Related User Stories

User Story 1.7 contains information about generic selection criteria for products to be included in the
online store product listing page. It also contains information about logic for the “Member Only” product
alert and for product alerts specifically for INV products.

User Story 2.1 contains the functional design for implementing the “Limited Quantity” threshold definition
for INV products.

Functional Design

Selection Criteria for Products

There are no exceptions to the standard selection criteria detailed in user story 1.7 for CRT, DCD, MISC
and UMB products. These products are products where Product. SUBSYSTEM in
(‘CRT',’DCD’,'MISC’,’PCK") or Product.PRODUCT_TYPE_CODE = ‘U’ or (Product.SUBSYSTEM = ‘INV’
and Inv_Product.INVENTORIED_FLAG =‘N’).

If the INV product is inventoried but is out of stock (i.e., Product. SUBSYSTEM = ‘INV’ and
Inv_Product.INVENTORIED_FLAG = ‘Y’ and sum of Inv_Product_Detail. AVAILABLE_QTY = 0 where
Inv_Product_Detail. PRODUCT _ID = Product.PRODUCT _ID of product), the INV product is selected for
inclusion in the online store only if Inv_Product. ALLOW_BACKORDERS FLAG ="'Y’ and

Inv_Product. WEB_DISPLAY_OUT_OF_STOCK_FLAG ="Y’. See user story 2.1 — Display of Inventory
Products.

Note about umbrella products: Only the umbrella product itself should be displayed on the product listing
page, not the products contained in the umbrella product. For example, if an organization is selling a tee-
shirt that comes in 3 colors and 3 sizes, only the tee-shirt umbrella product would be displayed in the
product listing, not the 9 other INV tee-shirt products for the three different colors and three sizes.

Product Listing Detail
Generic products listed on the online store are displayed on the Product Listing page with the following
information:

Item Logic

Name: Product.SHORT_NAME. This should be hyperlinked so that, if the user clicks it, the
user is taken to the product detail page for the product.

List Price: Use existing logic.
Member Price:
List Price and Member Price are displayed, along with Strikethrough Pricing if

exists. There-are-two-levels-of strikethrough-pricing-logic—There-is-strikethrough

F. . l | .E l _ ; i . I I F _F . . _
COMPARISON-—PRICE. Because we needed to cut scope, the second level of
strikethrough pricing is not being implemented in 7.5.0.

If the product is an umbrella product, the pricing may need to be displayed as a
range, if the products linked to the umbrella product have different pricing. Usually
all of the products would have the same price, but it's possible that they won't. If the
products have different pricing, then a range of prices should be displayed, showing
the minimum price available for the rate structure for all products linked to the
umbrella product, following by a dash and then the maximum price available for the
rate structure for all products linked to the umbrella product.
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Item Logic
If the user is logged in, if the user is a member, should display List Price and Your
Price. If the user is not a member, should display Your Price and Member Price.

Product Alerts

Product alert Logic

New
date- Because we needed to cut scope, New product alert is not being
implemented.

Member Only If Product MEMBERS_ONLY_FLAG =Y, the “Members Only” product alert is
displayed.

User Story 1.7.2 Product Listing Metadata - FND Products

FND

Fund for Justice in
Education

Functional Design

Selection Criteria for END Products
There are no exceptions for FND product to the standard selection criteria detailed in user story 1.7. FND
products are products where Product.SUBSYSTEM = ‘FND'.

Product Listing Detail
Meeting products are displayed on the Product Listing page with the following information:

Item Logic

Name: Product.SHORT_NAME. This should be hyperlinked so that, if the user clicks it, the
user is taken to the product detail page for the product.

Product Alerts
No product alerts should be displayed for FND products.
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User Story 1.7.3 Product Listing Metadata- MBR Products

MBR
(Online Access)

Online Medizal Journals

Price: $100.00 (1 YR}
15000 (2 YR)

MEMBER ONLY

Functional Design

Selection Criteria for Membership Products

There are no exceptions for MBR products to the standard selection criteria detailed in user story 1.7.
MBR products are products where Product. SUBSYSTEM = ‘MBR’.

Product Listing Detail

“Online Access” Memberships are displayed on the Product Listing page with the following information:

Item Logic

Name: Product.SHORT_NAME. This should be hyperlinked so that, if the user clicks it, the
user is taken to the Join Workflow.

Price: LIST and MEMBER pricing is displayed, but on the Product Listing page, pricing is
only displayed for the default term
DisplayProduct_Pricing.PRICE + “(* + Product_Pricing.RATE_CODE + “)” where
Product_Rate Code.ACTIVE_FLAG =Y and
Product_Rate_Code. DEFAULT_RATE_WEB_FLAG =Y
Order by Product_Rate_Code.SORT_ORDER
Also list stnkethrough prlcmg |f it eX|sts Ihe#e—a#e—twe—le%ls—ef—s#ﬂeetmeagh
G@MPAFHSQN—PRLGE Because we needed to cut scope the second Ievel of
strikethrough pricing is not being implemented in 7.5.0.

Product Alerts

Product Alert Logic

New
date- Because we needed to cut scope, the “New” product alert is not being
implemented.

Member Only Some customers will use membership products to sell access to member-only web
content. So while it may seem odd to show a “Member Only” product alert on a
membership product, it's legitimate for Online Access products.
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Product Alert Logic

If Product MEMBERS_ONLY_FLAG =, the “Members Only” product alert is
displayed.

User Story 1.7.4 Product Listing Metadata - MTG Products

MTG

2012 Annual Conference

Date: Wednezday, May 3 2012
Location: Washington, DC

ONLY 5 SEATS AVAILABLE

WAITLIST AVAILABLE

List Price: 3+ Sale $80
Member Price-528— Sale 550

\.i'd_i'

Functional Design

Selectlon Crlterla for Meetlnq Products

new—M%g—pFeduet—WEB—DJSRkALQuLQJLWAFFHSLFEAG Because we had to cut scope the new

flag to control whether out-of-waitlist meetings are included in the Online Store is not being implemented
in 7.5.0.

Otherwise, there are no exceptions for MTG products to the standard selection criteria detailed in user
story 1.7. Meeting products are products where Product. SUBSYSTEM = ‘MTG".

We also need to implement the ability to define a threshold for meeting products that will identify when a
“Limited Seats Available” message will display.

Last, only master products should be displayed (Product. MASTER_PRODUCT_FLAG = ‘Y’). Also, the
meeting start and end dates are not relevant to whether the meeting is included in the online store. If the
organization wants to continue to show past meetings, they control that with the Product_Web_Control
begin/end dates.
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Product Listing Detail

Note that this is probably also in Susannah’s Meetings e-Business functional design, so developers need
to coordinate so that the work isn't done twice. Meeting products are displayed on the Product Listing
page with the following information:

Item Logic

Name: Product.SHORT_NAME. This should be hyperlinked so that, if the user clicks it, the
user is taken to the product detail page for the product.

Date: Mtg_Product. START_DATE (date only)

Time: Mtg_Product. START_DATE (time only)

Location: Logic documented by Susannah and Theresa in the Meetings product listing
functional design

List Price: Use existing logic.

Member Price:

List Price and Member Price are displayed, along with Strikethrough Pricing if

exists. There-are-two-levels-of strikethrough-pricing-logic—There-is-strikethrough

" . o whi | | et Pricing.
COMPRARISON-PRICE. Because we needed to cut scope, the second level of
strikethrough pricing is not being implemented in 7.5.0.

If the user is logged in, if the user is a member, should display List Price and Your
Price. If the user is not a member, should display Your Price and Member Price.

Product Alerts Meeting products can display the following product alerts:
e Member Only — see User Story 1.7 for details
e Cancelled
e Only XX Seats Available
e Meeting Full
e Available for Waitlist
e Available Soon
See the section below entitled “Meeting Specifc Product Alerts” for logic
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APP003 Org Unit Maintenance > Meeting Subsystem Parameters Page

Organizational Unit Maintenance | Meeting Parameters

Organization
Org Unit

Meeting Capacity Control

I Commit Meeting inventory for Proforma Orders

e-Business Defaults

¥ Default Dj . : i

Default Limited Seating Threshhald:

20

National Association for Software Enginesrs

Screen Caption/
Table.FIELD Name

Description

Required?

Business Logic

Validations/Defaults

e-Business Default Group Box

- 7 ; p

I;el.au. EDispiay Out-of ot vwnen-a Ie, w-MTG-produet

WaitlistMeetings h o , . " |

field) on-the product

listing-page- Because we had to cut

scope, the flag to control
whether meetings that
have no capacity and no
waitlist availability are
included in the online
store is not being
implemented in 7.5.0.

Default Limited Seats Identifies the Y When a new MTG product | Default to O

Threshold

App_Org_Unit. DEFAULT _
MTG_LIMITED_
SEATS_THRESHOLD

default
available-
seating level
at which
customers will
start seeing a
“Limited Seats
Available”
message on
the web

of product type M, S,
COURSE or EXAMPROCT
is created, the value
defined here defaults into
Mtg_Product.
LIMITED_SEATS_
THRESHOLD, where it can
be changed.

User is allowed to edit,
but changes only affect
new products.
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Product Central > Meeting Products > Product Web Control Page
Product Maintenance | eBusiness Control

Parent Product: Product Code: Product Name:
A-MTG1 A-MTG1 A-MTG1

eBusiness Control Setup Summary

Add eBusiness Control

Display Settings

™ Display onWeb Web Display Dates -
[T Addto car Product URL |
[T anew Bin-Me Web Shipping Message: -

Limited Seats Threshold:

Promotional Settings

[T Featured Product Featured Product Dates . Sort order

Brief Description Text

Long Description Text

Screen Caption/ Description Required? | Business Logic Validations/Defaults
Table.FIELD Name
Display Settings
Limited Seats Identifies the No When the product is created, | Only visible for MTG
Threshold: available- this field is set to products
capacity level App_Org_Unit.
Mtg_Product. at which web DEFAULT_MTG_LIMITED_
LIMITED_SEATS_ users will see SEATS_THRESHOLD
THRESHHOLD the “Limited
Seats
Available”
product alert

Meeting-Specific Product Alerts

Product Alert Logic

Waitlist Available | If meeting capacity has been sold out (if Mtg_Product. CAPACITY minus
Mtg_Product. REGISTRATIONS = 0), if waitlist is allowed
(Mtg_Product. WAIT_LIST_CAPACITY > 0), and if there is available wait-list
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Product Alert Logic

capacity ( if Mtg_Product. WAIT_LIST_CAPACITY minus
Mtg_Product. WAIT_LIST_REGISTRATIONS > 0),
the product will show the “Waitlist Available” product alert.

Only X Seats If meeting capacity for the product (Mtg_Product. CAPACITY minus

Available Mtg_Product. REGISTRATIONS) <= Mtg_Product.LIMITED_SEATS_THRESHOLD,
the “Only X Seats Available” product alert will display, where X =

Mtg_Product. CAPACITY minus Mtg_Product. REGISTRATIONS

Meeting Full If meeting capacity has been sold out (if Mtg_Product. CAPACITY minus
Mtg_Product. REGISTRATIONS = 0), and if waitlist capacity has also been sold out
(Mtg_Product. WAIT_LIST_CAPACITY minus

Mtg_Product. WAIT_LIST_REGISTRATIONS = 0),

the product will show the “Meeting Full” product alert

Available Soon Product.SUBSYSTEM = ‘MTG’ and Product.PRODUCT_STATUS CODE = ‘A’ and
Product. AVAILABLE_DATE > current date

Cancelled If Product.PRODUCT_STATUS_CODE =‘C’, the product will show the “Cancelled”
product alert.

User Story 1.7.5 Product Listing Metadata - SUB Products

sSuB

Law Journal
Frequency: 4x/ YR
Format: Print

List Price: $139.95
Member Price: $114.95

Functional Design

Selection Criteria for Inventory Products
There are no exceptions for SUB products to the standard selection criteria detailed in user story 1.7.
SUB products are products where Product. SUBSYSTEM = ‘SUB’.

Product Listing Detail
Subscription products are displayed on the Product Listing page with the following information:

Item Logic

Name: Product. SHORT_NAME. This should be hyperlinked so that, if the user clicks it, the
user is taken to the product detail page for the product.

App_Code.DESCR where App_Code.SUBSYSTEM = ‘SUB’ and App_Code. TYPE
Frequency: = 'FREQUENCY’ and App_Code.CODE = Sub_Product. FREQUENCY_CODE and
Sub_Product.PRODUCT _ID = Product.PRODUCT _ID of subscription product being
displayed.(See the section entitled “Supporting Display of Subscription Frequency
Information” in User Story 2.2.5 for more information about storing subscription
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Item Logic

frequency information.)

If Sub_Product.PRINT_EDITION_FLAG = ‘Y’ and Sub_Product.
DIGITAL_EDITION_FLAG = 'Y’ and then ‘Print/Digital’ else if
Sub_Product.PRINT_EDITION_FLAG ="'Y’ and Sub_Product.
DIGITAL_EDITION_FLAG = ‘N’ and then ‘Print’ else if
Sub_Product.PRINT_EDITION_FLAG = ‘N’ and Sub_Product.
DIGITAL_EDITION_FLAG = 'Y’ and then ‘Digital’

Pricing is displayed for each term (e.g., 1YR, 2YR):

Format: Display Product_Pricing.PRICE + “(* + Product_Pricing.RATE_CODE + “)” where
(Rate_Structure.DEFAULT_STRUCTURE_FLAG =Y (List Price) or
Rate_Structure. MEMBER_PRICE_FLAG =Y (Member Price)) and
Product_Rate Code.ACTIVE_FLAG =Y and

Product_Rate Code.ECOMMERCE_FLAG =Y

Order by Product_Rate_Code.SORT_ORDER

LIST and MEMBER pricing is displayed, but on the Product Listing page, pricing is
List Price: only displayed for the default term

Member Price: DisplayProduct_Pricing.PRICE + “(* + Product_Pricing.RATE_CODE + “)” where
Product_Rate Code.ACTIVE_FLAG =Y and

Product_Rate_Code. DEFAULT_RATE_WEB_FLAG =Y

Order by Product_Rate Code SORT_ ORDER

pmeedenee—eve#P#eduet—Pnemg—G@MP—ARJS@N—P-melé Because we needed to

cut scope, the second level of strikethrough pricing is not being implemented in
7.5.0.

If the user is logged in, if the user is a member, should display List Price and Your
Price. If the user is not a member, should display Your Price and Member Price.

Product Alerts
Product alert Logic

; | — i f ion_if ;

Because we needed to cut scope, the “New” product alert is not
being implemented in 7.5.0.

Member Only If Product MEMBERS_ONLY_FLAG =, the “Members Only”
product alert is displayed.

System Types and Codes

A new App_Type record needs to be created for the new “Frequency” code:

App_Type Field Value to be Set

SUBSYSTEM SuUB

TYPE FREQUENCY

DESCR Publication Frequency

SYSTEM_FLAG Y
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App_Type Field

Value to be Set

FIXED CODES_FLAG N
CODE_LENGTH 24
SCREEN_RESTRICTION NULL
PRIMARY CODE MONTHLY
ACTIVE_FLAG Y
STATUS_CHANGE_DATE System date
OPTION_1 NULL
OPTION_2 NULL
OPTION_3 NULL
CODE_OPTION_1 REQD_FLAG N
CODE_OPTION_2_REQD_FLAG N
CODE_OPTION_3_REQD_FLAG N
CODE_OPTION_1_CAPTION NULL
CODE_OPTION_2_CAPTION NULL
CODE_OPTION_3_CAPTION NULL

ADDOPER

Standard system field

ADDDATE Standard system field

MODOPER NULL

MODDATE NULL

CONCURRENCY_ID 0

OPTION_4 NULL

CODE_OPTION_4_REQD_FLAG N

CODE_OPTION_4_CAPTION NULL

OPTION_5 NULL

OPTION_6 NULL

CODE_OPTION_5_REQD_FLAG N

CODE_OPTION_6_REQD_FLAG N

CODE_OPTION_5_CAPTION NULL

CODE_OPTION_6_CAPTION NULL

Create the following App_Code records:

App_Code Field Record 1 Record 2 Record 3
SUBSYSTEM SuB SuUB SuB

TYPE FREQUENCY FREQUENCY FREQUENCY
CODE DAILY MONTHLY QUARTERLY
DESCR Daily Monthly Quarterly
SYSTEM_FLAG Y Y Y
DISPLAY_ORDER 0 0 0
SCREEN_RESTRICTION NULL NULL NULL
PRIMARY_SUBCODE MONTHLY MONTHLY MONTHLY
ACTIVE_FLAG Y Y Y
STATUS_CHANGE_DATE System date System date System date
AUTO_POPULATE_FLAG N N N
AVAILABLE_TO WEB_FLAG Y Y Y

OPTION_1 NULL NULL NULL
OPTION_2 NULL NULL NULL
OPTION_3 NULL NULL NULL
SUBCODE_OPTION_1_REQD_FLAG N N N
SUBCODE_OPTION_2 REQD_FLAG N N N
SUBCODE_OPTION_3_REQD_FLAG N N N
SUBCODE_OPTION_1_CAPTION NULL NULL NULL
SUBCODE_OPTION_2_CAPTION NULL NULL NULL
SUBCODE_OPTION_3_CAPTION NULL NULL NULL
ADDOPER Standard system field Standard system field Standard system field
ADDDATE Standard system field Standard system field Standard system field
MODOPER NULL NULL NULL
MODDATE NULL NULL NULL
CONCURRENCY_ID Standard system field Standard system field Standard system field
OPTION_4 NULL NULL NULL
PUBLIC_CODE_FLAG Y Y Y

OPTION_5 NULL NULL NULL
OPTION_6 NULL NULL NULL
CODE_OPTION_5_REQD_FLAG N N N
CODE_OPTION_6_REQD _FLAG N N N
CODE_OPTION_5_CAPTION NULL NULL NULL
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App_Code Field Record 1 Record 2 Record 3
CODE_OPTION_6_CAPTION NULL NULL NULL
ACCESSPOINT _CODE NULL NULL NULL
USER_INSTRUCTION NULL NULL NULL
HELP_TEXT NULL NULL NULL
ProductCentral Screen > Subscription Product Page
The Frequency field needs to be added to the ProductCentral screen
Product Maintenance | General Setup
Parent Praduct Produt Code Product Mame
REVIEW REVIEW REVIEW, indrvidual Magazine
General Product Setup
Scbaystem Subscripbon Options
s M MasterProdust [ Retumabie ¥ Allow Price Update
educt Code
REVIEW W avadsbieto Order [ Members Only W Renewabie
Parent Product -
, Y REVIEW [~ Zero Price I OnepriceOnly [ Has Assigned Sales Rep
Product Name: EW, Indivicual Mag Fomue Based
Inveice Descripbon REVIEW, Indevidual Magazing
Product Sub-Tide
Produtt Type Subscription Products
Individual Prodt - Fuifll Type IssueBased b
Praduct Class Renes Windoa 3 H,:,,-:_Hs_:l &
Magazne -
Sartisswe Code 2
J " H il
Product Status Ned kssue Matied -
P Defaadt Grate Issues :
Agive - Fs
Ehip Coun [
Currency Code . ! oy United States "
Status Date 2152008 S focieg 5
~ hange f W
Availabie tom: /12004 - CanChange SartDate [V Print Ediion
F L r *
Avnitable By 3 Can Change End Dale I Digital Edition
Primary Search Growg: ™ UpdateTranseript Service [ Provide Opt-Out of Digital Email Alert
ICH Code
Frequendy: b
Screen Caption/ Description Required? | Business Logic Validations/Defaults
Table.FIELD Name
Display Settings
Frequency: Identifies how No Defaults to App_Code.CODE where
often the App_Type.PRIMARY_CODE | App_Code.SUBSYSTEM =
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Screen Caption/ Description Required? | Business Logic Validations/Defaults
Table.FIELD Name
Sub_Product. publication is where SUB and App_Code.TYPE
FREQUENCY_CODE | published; App_Type.SUBSYSTEM = = FREQUENCY

defaults in the SUB and App_Type.TYPE =

base FREQUENCY

application to

MONTHLY

User Story 1.7.6 Product Listing Metadata — PCK Products

PCK

Section Law Rules

List Price; 3380

Member Price: 560

Functional Design

Selection Criteria for Products

There are no exceptions to the standard selection criteria detailed in user story 1.7 for PCK products,
except that, in addition to standard product selection logic, the only package products available in
ebusiness are those where Product. SUBSYSTEM = ‘PCK’ and

Product. PACKAGE_SELECTION_TYPE_CODE = ‘FIXED'.

Note that, when a product is created in the back-office application, the system defaults the subsystem to
PCK but users can change that.

Product Listing Detail
Package products listed in the online store are displayed on the Product Listing page with the following
information:

Item Logic

Name: Product. SHORT_NAME. This should be hyperlinked so that, if the user clicks it, the
user is taken to the product detail page for the product.

List Price: Use existing logic.
Member Price:
List Price and Member Price are displayed, along with Strikethrough Pricing if

exists. There-are-two-levels-of strikethrough-pricing-logic—There-is-strikethrough

COMPARISON-—PRICE. Because we needed to cut scope, the second level of
strikethrough pricing is not being implemented in 7.5.0.

If the user is logged in, if the user is a member, should display List Price and Your
Price. If the user is not a member, should display Your Price and Member Price.
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Item Logic

When a product is added to a package, the setup allows for a specific Rate
Structure or Rate Structure and Rate code to be defined, so the logic for calculating
package pricing needs to select pricing for the Rate Structure and Rate Code
defined for the package, if that is how the package has been defined. See the logic
listed below for how package pricing is calculated. The existing logic for select Your
Price, Member Price and List Price should still be used.

Calculating Package Pricing
o List Price

If Product_Component.RATE_STRUCTURE is null

select Product_Pricing.PRICE times [Package Product]Product. PACKAGE_DISCOUNT_PCT
where [Package Product]Product. PRODUCT_ID = Product_Component.PRODUCT_ID

and [Package Component Product]Product_ Component. COMPONENT_PRODUCT _ID =
Product. PRODUCT_ID

and Product_Component. ACTIVE_FLAG =Y’

and [Package Component Product]Product. ORG_ID = Rate_Structure.ORG_ID

and [Package Component Product]Product. ORG_UNIT_ID = Rate_Structure. ORG_UNIT_ID
and [Package Component Product]Product.PRODUCT _ID = Product_Rate_Code.PRODUCT_ID
and Product_Rate_Code.RATE_STRUCTURE = Rate_Structure.RATE_STRUCTURE

and [Package Component Product]Product.PRODUCT _ID = Product_Pricing.PRODUCT _ID
and Product_Pricing.RATE_STRUCTURE = Rate_Structure. RATE_STRUCTURE

and Rate_Structure. DEFAULT_STRUCTURE_FLAG =Y’

and Product_Rate Code.ECOMMERCE_FLAG ='Y’

and Product Rate Code.DEFAULT RATE _WEB_FLAG ='Y’

else

If Product_Component.RATE_STRUCTURE is not null and Product_Component.RATE_CODE is not null
select Product_Pricing.PRICE times [Package Product]Product. PACKAGE_DISCOUNT_PCT
where [Package Product]Product.PRODUCT _ID = Product_Component.PRODUCT _ID

and [Package Component Product]Product Component. COMPONENT_PRODUCT _ID =
Product.PRODUCT_ID

and Product_Component. ACTIVE_FLAG ='Y’

and [Package Component Product]Product.ORG_ID = Rate_Structure.ORG_ID

and [Package Component Product]Product. ORG_UNIT_ID = Rate_Structure.ORG_UNIT_ID
and [Package Component Product]Product.PRODUCT _ID = Product_Rate_Code.PRODUCT_ID
and Product_Rate_Code.RATE_STRUCTURE = Product_Component.RATE_STRUCTURE

and Product_Rate_Code.RATE_CODE = Product_Component.RATE_CODE

and [Package Component Product]Product.PRODUCT _ID = Product_Pricing.PRODUCT _ID

and Product_Pricing.RATE_STRUCTURE = Product_Component.RATE_STRUCTURE

and Product_Pricing.RATE_CODE = Product_Component.RATE_CODE

and Product_Rate_Code.ECOMMERCE_FLAG ='Y’

else

If Product_Component.RATE_STRUCTURE is not null and Product_Component.RATE_CODE is null
select Product_Pricing.PRICE times [Package Product]Product. PACKAGE_DISCOUNT_PCT
where [Package Product]Product. PRODUCT_ID = Product_Component.PRODUCT_ID

and [Package Product]Product. MEMBERS ONLY_FLAG =‘N’
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and [Package Component Product]Product Component. COMPONENT_PRODUCT _ID =
Product.PRODUCT_ID

and Product_ Component. ACTIVE_FLAG =Y’

and [Package Component Product]Product. ORG_ID = Rate_Structure.ORG_ID

and [Package Component Product]Product. ORG_UNIT_ID = Rate_Structure.ORG_UNIT_ID
and [Package Component Product]Product.PRODUCT _ID = Product_Rate_Code.PRODUCT_ID
and Product_Rate Code.RATE_STRUCTURE = Product_Component.RATE_STRUCTURE

and Product_Rate Code.ECOMMERCE_FLAG ='Y’

and Product_Rate_Code.DEFAULT_RATE_WEB FLAG ='Y’

o Member Price

If Product_Component.RATE_STRUCTURE is null

select Product_Pricing.PRICE times [Package Product]Product. PACKAGE_DISCOUNT_PCT
where [Package Product]Product.PRODUCT _ID = Product_Component.PRODUCT _ID

and [Package Component Product]Product_Component. COMPONENT_PRODUCT _ID =
Product. PRODUCT_ID

and Product_Component. ACTIVE_FLAG =Y’

and [Package Component Product]Product. ORG_ID = Rate_Structure.ORG_ID

and [Package Component Product]Product. ORG_UNIT_ID = Rate_Structure. ORG_UNIT_ID
and [Package Component Product]Product.PRODUCT _ID = Product_Rate_Code.PRODUCT_ID
and Product_Rate_Code.RATE_STRUCTURE = Rate_Structure.RATE_STRUCTURE

and [Package Component Product]Product.PRODUCT _ID = Product_Pricing.PRODUCT _ID
and Product_Pricing.RATE_STRUCTURE = Rate_Structure. RATE_STRUCTURE

and Rate_Structure. MEMBER_PRICE_FLAG =Y’

and Product_Rate Code.ECOMMERCE_FLAG ='Y’

and Product Rate Code.DEFAULT RATE WEB_FLAG ='Y’

else

If Product_Component.RATE_STRUCTURE is not null and Product_Component.RATE_CODE is not null
select Product_Pricing.PRICE times [Package Product]Product. PACKAGE_DISCOUNT_PCT
where [Package Product]Product.PRODUCT _ID = Product_Component.PRODUCT _ID

and [Package Component Product]Product Component. COMPONENT_PRODUCT _ID =
Product. PRODUCT _ID

and Product_Component. ACTIVE_FLAG ='Y’

and [Package Component Product]Product. ORG_ID = Rate_Structure.ORG_ID

and [Package Component Product]Product. ORG_UNIT_ID = Rate_Structure.ORG_UNIT_ID
and [Package Component Product]Product.PRODUCT _ID = Product_Rate_Code.PRODUCT_ID
and Product_Rate_Code.RATE_STRUCTURE = Product_Component.RATE_STRUCTURE

and Product_Rate_Code.RATE_CODE = Product_Component.RATE_CODE

and [Package Component Product]Product.PRODUCT _ID = Product_Pricing.PRODUCT _ID

and Product_Pricing.RATE_STRUCTURE = Product_Component.RATE_STRUCTURE

and Product_Pricing.RATE_CODE = Product_Component.RATE_CODE

and Product_Rate Code.ECOMMERCE_FLAG ='Y’

else

If Product_Component.RATE_STRUCTURE is not null and Product_Component.RATE_CODE is null
select Product_Pricing.PRICE times [Package Product]Product. PACKAGE_DISCOUNT_PCT
where [Package Product]Product.PRODUCT _ID = Product_Component.PRODUCT _ID

and [Package Product]Product. MEMBERS ONLY_FLAG =‘N’
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and [Package Component Product]Product Component. COMPONENT_PRODUCT _ID =
Product.PRODUCT_ID

and Product_ Component. ACTIVE_FLAG =Y’

and [Package Component Product]Product. ORG_ID = Rate_Structure.ORG_ID

and [Package Component Product]Product. ORG_UNIT_ID = Rate_Structure.ORG_UNIT_ID
and [Package Component Product]Product.PRODUCT _ID = Product_Rate_Code.PRODUCT_ID
and Product_Rate Code.RATE_STRUCTURE = Product_Component.RATE_STRUCTURE

and Product_Rate Code.ECOMMERCE_FLAG ='Y’

and Product_Rate_Code.DEFAULT_RATE_WEB_FLAG =

Product Alerts

Product Alert Logic

New The New product alert is not being implemented

Member Only If Product MEMBERS_ONLY_FLAG =, the “Members Only” product alert is
displayed.

User Story 1.8 Pre-Order

Requirement from MRD

System should display items that are available for pre-order and allow them to save it for later. This would
appear in both the product listing and product detail pages.

Business Process Scenario from MRD
o If an item has been configured for pre-order, customers should be given the option to save the
item for later.
e Generally speaking the user shouldn’t be able to purchase the product at this time.

Exception Business Scenarios and Caveats from MRD

e There is no special logic associated with this functionality, such as notifying the user when it is
available.

0 Items saved for later should be available in reporting through the universes, and at this
time customers would develop their own reports if they wanted to be aware of customers
who have saved products of this nature.

o Note: If this is not the case that this data is available in the universes, we should discuss.

Functlonal Design

When—A%a%b#e—are—eeve#ed—m—Use%te#y—l—% Because we needed to cut scope “Not|fy Me When

Available” user story is not being implemented in 7.5.0.

A pre-order is a real order made by customers prior to the product being available. For INV orders, it is
similar to a backorder; however, backorders are for items temporarily out-of-stock that are expected to be
fulfilled relatively quickly. With a pre-order, the item has never been in stock. When an item is available
for pre-order, the organization publishes the date the pre-order will be fulfilled (this meets FTC
requirements). If customers want to place a pre-order, their credit card is authorized, but not charged.
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Organizations solicit pre-orders for a number of reasons. A product might historically sell out quickly and
customers have requested the option of pre-ordering. An organization may want to ensure a certain level
of sales before committing to the purchase of the product.

In e-business, a pre-order product will have a “Pre-Order Available” product alert displayed in the product
listing and on the product detail page.

ABA has requested pre-order functionality for MTG products (recorded webinars) as well; however, it
doesn’t make sense for MTG products, because customers can register early for a MTG.

To support the concept of pre-orders, a new field will be added to the Product table called
PREORDER_AVAILABLE_DATE. When an INV product is created, the value populated to the new field
is the value in Product. AVAILABLE_DATE. If the user changes the Product. PREORDER_AVAILABLE_
DATE to be > Product. AVAILABLE_DATE, the product will show the “Pre-Order Available” product alert in
the product listing if the product is out of stock (Inv_Product. AVAILABLE_QTY = 0) and if

Product. PREORDER_AVAILABLE_DATE to be > Product. AVAILABLE_DATE and if

Product. PREORDER_AVAILABLE_DATE > current date.

Note that this field should only be available for INV inventoried products (Product. SUBSYSTEM = ‘INV’
and Inv_Product.INVENTORIED_FLAG ="'Y’ and Inv_Product. ALLOW_BACKORDERS_FLAG ="'Y").

Product Central Screen

Product Maintenance | General Setup

Parent Product: Product Code: Product Mame:
AV AV A=MW1 INvaoice
General Product Setup
Subsystem: Inventoried Products Options
¥ Master Product [+ Returnable ™ Allow Price Update
Product Code: A-TNV1
[v Availableto Order [ Members Only
P t Product:
arent Frogu A-INV1 [ Zero Price [~ OnePrice Only [ Has Assigned Sales Rep
Product Mame: =R
Invoice Description: A-INY1 INvoice
Product Sub-Title: Subtitle here
Product Type: Inventoried Products
Individual Produd - S ———— - -
nit Weight: v i i
Product Class- a 0.000 Inventoried Is a Donation
Books E Unit Measure: Each + ¥ Allow Back Order
Product Status: Quantity: 5 Reorder Quantity: 0
Active 3 ISBN: Reorder Level: 0
Currency Code: = Cost Method: Calculated Average Cost | =
Status Date: 1/12f2009 Average Unit Cost: ¢0.04 | YTD Sold Quantity: 148
Available from: 1/12f2009 - Gost Calc Date: 12/5/2011 Total Sold Quantity: 148
Available thru: b Mext Inventory Arrival: w LastSold:
Preferred Vendor
Primary Search Group: Inventony Account 1-19999-00-000 Inventory
Cost of Goods Account 1-50100-01-000 INV COGS
I Pre-Order Available: - I
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Screen Caption/ Description Required? | Business Logic Validations/Defaults
Table.FIELD Name

Inventoried Products Group Box

Pre-Order Available If a product is No Validation: Cannot be <
available for pre- Product. AVAILABLE_DATE
Product. PREORDER__ | order from the
AVAILABLE_DATE web, the date the Default:
product will be Product.AVAILABLE_DATE
shipped or fulfilled
is identified here. Allow Edit: Yes for

inventoried INV products
i.e., where Inv_Product.
INVENTORIED_FLAG =Y

and
ALLOW_BACKORDERS _
FLAG=Y

2.0 Display of Product Details
User Story 2.1. Display of Inventory Products
Requirement from MRD

Merchants want to be able to control whether products on back order are displayed or not, or specific
inventory levels.

Business Process Scenario from MRD
e Merchants should be able to control whether sold-out items are displayed on the web site.
e In some cases, merchants want to display the number of items are left to help drive demand (e.g.,
clearance items).
e Merchants should be able to set a threshold inventory at which “only X items left” type of
messaging would be displayed.

Exception Business Scenarios and Caveats from MRD

e ltis not expected that this would be managed on a product by product basis, but would be a
system wide setting, unless such values were already available at the product or product class
level in Personify.

Existing DNN Functionality from MRD
This is not existing functionality.

Functional Design

Organizations need to be able to define whether out-of-stock products should display on the web. We
can't just say that if the product is defined to not allow backorders, it shouldn’t display, because some
organizations want to “advertise” the product, even if it's temporarily out of stock. Conversely, even if a
product allows backorders, an organization may not want to have it display in the product listing because
inventory replenishment is sporadic. The organization will be able to define a default “Display Out of
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Stock Items on the Web” parameter setting at the org unit level, which will default into the INV product,

where it can be changed.

Also, when a product is reaching low inventorylew-capaeity, organizations want to display a “limited

guantity” message (for inventory products) era—limited-seats~message{formeetingproducts). Because

the threshold can vary greatly between products, this needs to be able to set at the product level.

APP003 Org Unit Maintenance > Inventory Subsystem Parameters Page

Organizational Unit Maintenance | Inventory Parameters

Organization:
Org Unit;

MASE

MNASE

Inventoried Product Control

Inventory Cost Control

Mational Association for Software Enginesrs

¥ Recalculate Coston Inventory Adjustment

[~ Allow Direct Inventory Update

Inventory Product Fulfillment Control

[ Use Closest Warehouse

[T Commit Inventory  Default Limited Seating Threshhold:

e-Business Defaults

[¥ Default Display Out-of-Stock Items

Default Limited Quantity Threshold: 20

Screen Caption/
Table.FIELD Name

Description

Required?

Business Logic

Validations/Defaults

e-Business Defaults Group

Box

Default Display Out-of- Identifies the Y When a new INV product is
Stock Items default created, the value defined
behavior here defaults into
App_Org_Unit. related to Inv_Product.
DEFAULT_INV_ displaying WEB_DISPLAY_OUT_OF_

WEB_DISPLAY_OUT_OF_
STOCK_FLAG (new field)

out-of-stock
products on

STOCK_FLAG, where it
can be changed.

Defaultto Y
Valid values are Y or N
User is allowed to edit,

but changes only affect
new products.
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Screen Caption/ Description Required? | Business Logic Validations/Defaults
Table.FIELD Name

the web.
Default Limited Quantity Identifies the Y When a new INV productis | Default to O
Threshold default created, the value defined

available- here defaults into User is allowed to edit,
App_Org_Unit. inventory level Inv_Product. but changes only affect
DEFAULT_INV_ at which LIMITED_QTY_ new products.
LIMITED_QTY_ customers will THRESHOLD, where it can
THRESHOLD (new field) start seeing a be changed.

“Limited

Quantity

Available”

message on

the web

Product Central > Inventory Products > Product Web Control Page

Product Maintenance | eBusiness Control

Parent Product: Product Code: Product Name:
ANV ANV A-INW1 INvoice
eBusiness Control Setup Summary
Add eBusiness Control
Display Settings
[T Display on'Web Web Display Dates: - -
™ Addto Cart Product URL; |
[ o Rl nes Web Shipping Message: -
[T Display Out of Stock on Web Limited Qty Threshold:
Promotional Settings
[T Featured Product Featured Product Dates - v | Sortorder:

Brief Dascription Text

Long Description Text

Version 15
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Screen Caption/ Description | Required | Business Logic Validations/Defaults
Table.FIELD Name ?
Display Settings
Display Out of Stock | Allows the Y When setto Y, even if Only enabled for inventoried INV
on Web organization the product is out of products that allow backorder
to define stock and even if the (Product. SUBSYSTEM = ‘INV’ and
Inv_Product. whether product has been Inv_Product. INVENTORIED_FLAG =
WEB_DISPLAY_OU | they want defined to not allow ‘Y’ and
T out of stock backorders, the product | Inv_Product. ALLOW_BACKORDER_F
OF_STOCK_FLAG products to will still be included on LAG =Y").
(new field) display on the Product Listing
the web. page, with an Out of Default: App_Org_Unit.
Stock product alert. DEFAULT_INV_
WEB_DISPLAY_OUT_OF_
STOCK_FLAG
Y or N. Must =*N’
Inv_Product.INVENTORIED_FLAG =
‘N’ or
Inv_Product. ALLOW_BACKORDER_F
LAG ='N’
User can edit if Inv_Product.
INVENTORIED_FLAG = ‘Y’ and
Inv_Product. ALLOW_BACKORDER_F
LAG ='Y".
Limited Qty Identifies No When the product is Only enabled for inventoried INV
Threshold: the created, this field is set | products (Product.SUBSYSTEM =
available- to App_Org_Unit. ‘INV’ and Inv_Product.
guantity DEFAULT_INV_LIMITE | INVENTORIED_FLAG ='Y")
inventory D_QTY_THRESHOLD
level at Default: App_Org_Unit.
which web DEFAULT_INV_LIMITED_
users will QTY_THRESHOLD
see the
“Limited User can edit at any time
Quantity
Available”
product
alert

INV Threshold Setting in DNN Control

Currently there is a limited quantity threshold configuration option for INV products. It should be removed,
and the code should be updated to reference the new Inv_Product.LIMITED_QTY_THRESHOLD field.

Upgrade Scripts

A script needs to be provided to update
App_Org_Unit.DEFAULT _INV_WEB_DISPLAY_OUT_OF _STOCK_FLAG. It should be set to ‘Y’ (either
that, or it can be defined to default to Y at the database level).

A script needs to be provided to update Inv_Product. WEB_DISPLAY_OUT_OF_STOCK_FLAG. It should
be set to N for all products where Product. SUBSYSTEM <> ‘INV’. If Product.SUBSYSTEM = ‘INV’ and
Inv_Product.INVENTORIED_FLAG = ‘N’ or Inv_Product. ALLOW_BACKORDERS_FLAG = ‘N’, it should
be setto ‘N’. If Product.SUBSYSTEM = ‘INV’ and Inv_Product.INVENTORIED_FLAG =Y’ and
Inv_Product. ALLOW_BACKORDERS_FLAG ="'Y’, it should be set to ‘Y’.
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User Story 2.2 Product Detail Pages Should be Optimized Based on the
Type of Product Being Promoted

Requirement from MRD
Merchants want product detail pages that are optimized for the particular type of product being displayed.

Business Process Scenario from MRD

e Product detail pages should be optimized based on the type of product being promoted.

e For example, a meeting page should have fields that are specific to that type of product, such as
dates and locations.

e There should not be extraneous fields that are not applicable, such as location for a DCD product.

e Otherwise, this requirement is covered in each of the specific subsystem MRDs and designs.

e ABA Requirement: If it does not already exist, a DCD specific product detail template page
should be created.

Exception Business Scenarios and Caveats from MRD
e Note: this user story encompasses both the “Product Detail Configuration”, “Product Descriptions
and “Hard Core Product Details” items from the ABA list.
e Note: As this item is addressed by other MRD and Design documents, it is being included as one
of the items in the ABA agreement.

Existing DNN Functionality from MRD
This is existing functionality.

Functional Design
Designs for individual subsystem products are in User Stories 2.2.1 through 2.4.

For the 7.5.0 release, “Related Links” on the Product Detail page is only being implemented for Meetings
products. It may be implemented on the Product Detail page for other subsystem products in a future
release.
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User Story 2.2.1 Generic Product Detail Page — CRT, MISC Products

i WA

FREE CLE for Members = £ iG]

ISR Dthics Essentials for Successhul Onding Legal Markating r‘ "J _’

Foatorng Lary Bodine, Monday, 179 100pm ET

Search

vy ABs Jon ABA Shon Al Camnia et Drmctiny m
M Welcome John  Log Out
AMERICAN BAR ASSOCIATION

3
Store Lirk Stere Link Store Lk Sasre Link Store Link Store Lk MY CART '\.—{

ABA Bresdoremb

" . '
\. Online Medical Journals (Online Access) Share O
N
N | * Lorem ipsum dolor sit amel. consedetur adipisang ebt
# « Nulla molestie Ieo non ipsum wiputate id vehicula sem dapibus Read All Reviews
A « N egel lortor sed lonor egestas akquet sit amel non nisi Wirte 3 Review
« Nulla varius ultricies enim ac porta
\
/ b 8
7 N,

p 2, Additional Information Your Price: $129.95

b
b
/ Quantity: 1

Sample Screens: Sample Content Saréens

A B C Duis vel vulputate augue. Nullam gravida suscipit lorem

I N NN venenatis velit accumsan et

0 Members saves 525 Jon

Note about wireframe: “Read All Reviews” and “Write a Review” are features that are only available for
DCD/ECD, INV, MBR and SUB products, so those links should not be available for CRT or MISC
products.

Assumptions

Regular membership products that are not ONLINE_ACCESS products do not have a product detail
page. From the online store, clicking the link for a membership product takes the customer into a “Join”
workflow.

The Meetings product detail page is covered in Susannah’s meetings e-business functional design.

Functional Design

On the generic product detail page, the information that should be displayed is listed in the chart below.
The generic product detail page should include the Components control (which displays records from the
Product_Component table) and the Attachments control, which is covered in detail in User Story 2.3

Products that will use this page are products where Product. SUBSYSTEM in (‘CRT’,’MISC’) or
Product.PRODUCT_TYPE_CODE = ‘U’

Caption Description
(No caption) Existing functionality
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Caption Description

Images

(No caption) Product. SHORT_NAME

Product Title

Product Alerts Any-of the p hispagen .

should-appear-under-the-producttitle: Because we needed to cut scope,
we will not be implementing the “New” product alert in 7.5.0. Any of the
subsystem products using the generic product detail page might have a
“Member Only” product alert.

(No caption)
Short description

Product_Text. TEXT where Product Text.PRODUCT _ID = PRODUCT _ID
of the product on the page and Product_Text. TEXT_TYPE_CODE =
‘WEB_SHORT'. Users need to be aware that member-benefit
subscriptions need to be described in the description, because member
benefit subscriptions are given based on rate structure and rate code,
which would make the page confusing.

Includes

This is not depicted in the wireframe, but it is shown on the PCK user story
(2.2.6). ltis at the same level as “Additional Information” and should
appear above “Additional Information”.

Ideally, “Components” would be a separate control. Development of the
control to display records from the Product_Component table may also be
detailed in Susannah’s Meetings design, so the development should not be
done twice.

What will be displayed in the “Includes” section is the

Product. SHORT_NAME for for each Product_Component.
COMPONENT_PRODUCT_ID product where

Product_Component. COMPONENT_PRODUCT_ID =
Product.PRODUCT_ID and Product_Component. ACTIVE_FLAG ='Y’. The
component product must meet the standard product selection criteria
detailed in user story 1.7.

The “Includes” heading should only appear if there are records in
Product_Component for the product open in the Product Detail page.
Otherwise, the control should not take up any space.

List of products should be sorted in order by
Product_ Component.PRIORITY_SEQ.

Additional Information

Attachments control (see User Story 2.3)

The “Additional Information” heading should only appear if there are
records in Product_File for the product open in the Product Detail page.
Otherwise, the control should not take up any space.

Details

This is not depicted in the wireframe. It is at the same level as “Additional
Information” and should appear below “Additional Information”.

Product_Text. TEXT where Product_ Text.PRODUCT _ID = PRODUCT _ID
of the product on the page and Product_Text. TEXT_TYPE_CODE =
‘WEB_LONG’

Right side of screen

Share

Existing functionality

| want to automatically
renew my membership
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Caption Description

This has already been implemented for simple membership.

Price: Use existing logic.

Strikethrough Pricing is also displayed, if it exists. Fhere-are-two-levels-of

needed to cut scope, the second Ievel of strlkethrough pricing is not being
implemented in Personify 7.5.0.

If the user is logged in, if the user is a member, should display List Price
and Your Price. If the user is not a member, should display Your Price and
Member Price. Only the default product rate code for the List/Your or
List/Member rate structure should be displayed.

Product:CURRENCY LOCK CODE +"“Only™
Quantity Allows direct editing of Order Detail. ORDER_QTY. EXxisting functionality
Action Buttons Add to Cart — existing functionality

Save for Later — existing functionality
Want to Save More? The organization should be able to add this control to the product detalil

page, if so desired. This is a control that either already exists or is being
developed by the membership team.

ONLINE_ACCESS App_Code Record
As part of the work for this user story, a record should be created in the App_Code table for a new
product class code called ONLINE_ACCESS:

App_Code Field Value to be Set
SUBSYSTEM MBR

TYPE PRODUCT_CLASS
CODE ONLINE_ACCESS
DESCR Online Access
SYSTEM_FLAG Y
DISPLAY_ORDER 0
SCREEN_RESTRICTION NULL
PRIMARY_SUBCODE NULL
ACTIVE_FLAG Y

STATUS CHANGE_DATE Getdate()
AUTO_POPULATE_FLAG N

AVAILABLE_ TO WEB FLAG Y

OPTION_1 NULL

OPTION_2 NULL

OPTION_3 NULL
SUBCODE_OPTION 1 REQD FLAG N
SUBCODE_OPTION 2 REQD FLAG N
SUBCODE_OPTION 3 REQD FLAG N
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App_Code Field

Value to be Set

SUBCODE_OPTION_1_CAPTION NULL
SUBCODE_OPTION_2_CAPTION NULL
SUBCODE_OPTION_3_CAPTION NULL

ADDOPER

Standard system field

ADDDATE Standard system field
MODOPER NULL
MODDATE NULL
CONCURRENCY_ID 0
OPTION_4 NULL
PUBLIC_CODE_FLAG Y
OPTION_5 NULL
OPTION_6 NULL
CODE_OPTION_5 REQD_FLAG N
CODE_OPTION_6_REQD_FLAG N
CODE_OPTION_5_CAPTION NULL
CODE_OPTION_6_CAPTION NULL
ACCESSPOINT_CODE NULL
USER_INSTRUCTION NULL
HELP_TEXT NULL
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User Story 2.2.2 Product Detail Page - DCD Product

¥

aws i Ethics Essentials for Successful Online Legal Marketing \ g >

Featuring Larry Bodine, Monday, 3/19, 1:00 p.m. ET

/D\

My BBA Join ABA Shop ABA Czlendar Member Directory

AMERICAN BAR ASSOCIATION

Store Link Store Link

ABA Breadcrumb

1=
[==}
Ix}

Product Details:

Store Link Store Link Store Link Store Link

Locked Down: Information Security for Lawyers

Max downloads: 2
Downloads allowed for: 4 Weeks

= Lorem ipsum dolor sit amet, consectetur adipiscing elit.

= Nulla molestie leo non ipsum vulputate id vehicula sem dapibus.
= Ut eget tortor sed tortor egestas aliquet sit amet non nisi.

= Nulla varius ultricies enim ac porta.

Files

Mark Robertson QA More Information
Small Firm Attorney Tools More Information
Law Student Tools Mere Information
Retired Attorney Guide More Information

Printed Course Materials More Information

* % ¥ ¥ ok ¥

Leather Binder More Information

OGN

Search:

=

Welcome John Log Qut

MY carRT "\

Share n E E

Read All Reviews
Write a Review

List Price: $149.95
Your Price: $129.95
Quantity: 1

Save For Later

Want to save more?

Login to see if you qualify for a lower
rate

@ Members saves $25 Join

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Nulla molestie leo non ipsum vulputate id vehicula sem dapibus. Ut eget tortor sed tortor
eqestas aliquet sit amet non nisi. Nulla varius ultricies enim ac porta. Duis quam ipsum, auctor rutrum malesuada sed, dignissim in tortor. Duis

Functional Design

On the ECD product detail page, the information that should be displayed is listed in the chart below. The
difference between the generic product detail page and the ECD product detail page is that “Max
Downloads”, “Downloads allowed until” and ISBN number are displayed along with records in the

DCD_Setup table.

Products that will use this page are products where Product. SUBSYSTEM = ‘ECD’, along with standard
product-selection criteria.

Caption Description
(No caption) Existing functionality
Images

(No caption)
DCD/ECD Product Title

Product. SHORT_NAME

“ ”

Product Alerts age-may-have-a“New —which-sheu 3
itle. Because we needed to cut scope, we will not be

implementing the “New” product alert in 7.5.0. DCD products might have a
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Caption

Description

“Member Only” product alert.

Max downloads

Each file available for an ECD product has a value for
DCD_Setup.LIMITED_DOWNLOADS. If the first file has
LIMITED_DOWNLOADS = 0, then “Max Downloads” should say “Unlimited
Downloads”. Otherwise, display DCD_Setup.LIMITED_DOWNLOADS for
the first file associated with the DCD product.

Documentation Note: It is assumed that an organization has the same
setup for all files included in an ECD product, which is why information is
displayed for the first file only.

Downloads allowed until

The caption should be “Downloads allowed for ” +
Dcd_Setup.ALLOWED_TIME_TO_DOWNLOAD + “*“ + App_Code.DESCR
where App_Code.SUBSYSTEM = ‘ECD’ and App_Code.TYPE =
‘TIME_TO_DOWNLOAD_UNIT’

If DCD_Setup.VALID_TO is not null for the DCD product in the page, then
display caption and DCD_Setup.VALID_TO. If If DCD_Setup.VALID_TO
is null, do not display anything.

ISBN

This is not depicted in the wireframe. If should come under “Downloads
allowed until”.

If ECD_Product.ISBN is null, do not display the “ISBN” caption.
If ECD_Product.ISBN is not null, then the Google Preview control should

be displayed to the right of the ISBN number. See User Story 3.2 for
details about the Google Preview Control.

Description

Product_Text. TEXT where Product_Text.PRODUCT _ID = PRODUCT_ID
of the product on the page and Product Text. TEXT _TYPE_CODE =
‘WEB_SHORT

Files

Lists file(s) that are included with the DCD product.

ECD_Setup.TITLE should be displayed for each file linked to the DCD
product. Display ECD_Setup.DOCUMENT _TITLE sorted in order
alphabetically. Only files that are current and not expired should be listed
(i.e.,where Ecd_Setup.VALID_FROM <= current date and (Ecd_Setup.
VALID_TO is null or Ecd_Setup.VALID_TO >= current date).

More Information link: Each file has a “More Information” hyperlink. When
clicked, it should open a small dialog box that displays
Ecd_Setup.DESCRIPTION.

Additional Information (not
shown in wireframe but see
the INV wireframe, user
story 2.2.4)

Attachments control (see user story 2.3)

“Related Customers” control — the Related Customers control will display
Customer.LABEL_NAME (hyperlinked) from Product_Related_Customer,
Customer where Product_Related Customer.PRODUCT_ID =
Product.PRODUCT _ID of product in the detail page and
Product_Related_Customer.MASTER_CUSTOMER_ID =
Customer.MASTER_CUSTOMER_ID and
Product_Related_Customer.SUB_CUSTOMER_ID =
Customer.SUB_CUSTOMER_ID and

Product_Related_Customer WEB_ENABLED_FLAG = 'Y’ (this is a new
field being added as part of MTG ebusiness), sorted in order by
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Caption Description
App_Code.DISPLAY_ORDER where App_Code.SUBSYSTEM =
Product.SUBSYSTEM of product open in the product detail page and
App_Code.TYPE = ‘CUSRELATION’ and App_Code.CODE =
Product_Related_Customer.CUSRELATION_CODE.
Development of the “Related Customer” control is also detailed in
Susannah’s Meetings design to display speakers, so the development
should not be done twice. When the user clicks the hyperlinked customer
name, a pop-up modal opens that displays information about the customer.
The pop-up modal is shown in Susannah’s Meetings e-Business functional
design.
A section title should be displayed, which will come from
App_Code.DESCR where App_Code.SUBSYSTEM =
Product. SUBSYSTEM of product on the product detail page and
App_Code.TYPE = ‘CUSRELATION’ and App_Code.CODE =
Product_Related_Customer.CUSRELATION_CODE. The section titles
should be sorted in order by App_Code.DISPLAY_ORDER,
App_Code.DESCR. There may be multiple CUSRELATION_CODE
values.
If there are multiple related customers assigned to a single
CUSRELATION_CODE, the customer records should be sorted in order by
Customer.LAST_FIRST_NAME.
If there are no web-enabled customers linked to the product, then it should
not take up any space on the page.

Details (Use the word “Item instead of “Product”)
Product_Text. TEXT where Product Text.PRODUCT _ID = PRODUCT _ID
of the product on the page and Product_Text. TEXT_TYPE_CODE =
‘WEB_LONG’

Reviews (Use the word “Item instead of “Product”)

Existing Marketing Control

Right side of screen

Share

Existing functionality

Read All Reviews
Write a Review

Existing functionality

List Price
Member Price

Use existing logic.

Strikethrough Pricing is also displayed, if it exists. Fhere-are-two-levels-of

needed to cut scope, the second Ievel of stnkethrough pricing is not being
implemented in Personify 7.5.0.If the user is logged in, if the user is a
member, should display List Price and Your Price. If the user is not a
member, should display Your Price and Member Price. Only the price for
the default product rate code for the List/Your or List/Member rate structure
should be displayed.

Quantity

Allows direct editing of Order Detail. ORDER_QTY. Existing functionality.
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Caption

Description

Action Buttons

Add to Cart — existing functionality
Save for Later — existing functionality

Want to Save More?

Existing control. Organizations should be able to add this control to the
detail page if so desired.

ECD Product Setup to Support ISBN

Product Maintenance | General Setup

Parent Product;
NEW_ECD
General Product Setup

Product Code:

NEW_ECD

Subsystem: Digital/Electronic
Product Code: NEW ECD
Parent Product: NEW_ECD
Product Name: NEW _ECD)|
Invoice Description: NEW_ECD
Product Sub-Title:

Product Type:

Individual Produd -
Product Class:

Article -
Product Status:

Active -
Currency Code: -
Status Date: 3/18/2011
Available from: 3f1f2011 -

Available thru:

Primary Search Group:

Options
¥ Master Product

¥ Available to Order

I~ Zero Price

Product Name:
NEW_ECD

I™ Returnable
I” Members Only
I OnePrice Only

DCD/ECD Products

¥ Allow Price Update

[~ Has Assigned Sales Rep

DCD/ECD Products
ISEM:

Add a new table called ECD_Product with a new field called ISBN (varchar 20). The five standard system
fields should also be added to the table.

On the ProductCentral screen, when the product has Product. SUBSYSTEM = ‘ECD’, a hew group box
should be added captioned as DCD/ECD Products. The new ISBN field should be added to the group
box. There is no validation on the field, and the user is allowed to edit at any time.

Screen Caption/ Description Required? | Business Logic Validations/Defaults
Table.FIELD Name
DCD/ECD Products Group Box
ISBN The ISBN N User can edit at any time Validation: None
number is the
ECD_Product.ISBN International Default: None
(varchar 20) Standard Book
Number. If an
electronic book
has an ISBN
number,
Google
Preview can be
Proprietary and confidential, TMA Resources, Inc. 56 Version 15

May 6, 2013




Screen Caption/ Description Required? | Business Logic Validations/Defaults
Table.FIELD Name

used by users
on the web to
review
additional
details about
the book.

User Story 2.2.3 Product Detail Page - FND Product

FREE CLE for Members - ROGEN
awwaisoe  Ethics Essentials for Successful Online Legal Marketing { g Register Now b
Featuring Larry Bodine, Monda b E‘L Search

Wy ABA Join ABA Shop ABA Calendar Member Directory )
Welcome John Lag Out

AMERICAN BAR ASSOCIATION

3
Store Link Store Link Store Link Store Link Store Link Store Link MY CART -\J

ABA Breadcrumb

Fund for Justice in Education Share Be@

+ Lorem ipsum dolor sit amet, consectetur adipiscing elit.

* Mulla molestie leo non ipsum vulputate id vehicula sem dapibus.
A + Ut eget tortor sed tortor egestas aliguet sit amet non nisi.

* Mulla varius ultricies enim ac porta.

Donation Amount:
@ $500
© $250
@ $100
& $50
& 525
) Other g

W

B
]
3]

Product Details:

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Nulla molestie leo non ipsum vulputate id vehicula sem dapibus. Ut eget tortor sed tortor
egestas aliquet sit amet non nisi. Nulla varius ultricies enim ac porta. Duis quam ipsum, auctor rutrum malesuada sed, dignissim in tortor. Duis
justo magna, posuere nec ultrices eget, posuere ac felis. Nullam et turpis justo. Donec bibendum erat eget lacus ornare viverra. Donec facilisis
pharetra mattis. Aliguam sollicitudin imperdiet massa non tincidunt. Fusce eu lacus sapien, a posuere est. Quisque wulputate fringilla massa id
eleifend. Munc tempus gravida velit ac faucibus. Nulla facilisi. Vivamus ac tellus lacus, ac auctor ligula.

Functional Design

On the Fundraising gift detail page, the information that should be displayed is listed in the chart below.
The difference between the generic product detail page and the FND product detail page is pricing is
displayed differently. The FND product detail page should also include the “Premium” control (which is
the same as the “Components” control) that displays records from the Product_Component table.

Products that will use this page are products where Product. SUBSYSTEM = ‘FND’, along with standard
product-selection criteria.
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Caption

Description

(No caption)
Images

Existing functionality

(No caption)
Fundraising Gift Title

Product. SHORT_NAME

Product Alerts

A fundraising product should not have any product alerts.

Description

Product_Text. TEXT where Product_Text.PRODUCT _ID = PRODUCT_ID
of the product on the product detail page and
Product Text. TEXT _TYPE_CODE = ‘WEB_SHORT’

Premiums

This is not depicted in the wireframe.

This uses the “Components” control. Development of the “Components”
control may also be detailed in Susannah’s Meetings design, so the
development should not be done twice.

What will be displayed in the “Premiums” section is the
Product.SHORT_NAME for for each Product_Component.
COMPONENT_PRODUCT_ID product where

Product_Component. COMPONENT_PRODUCT _ID =
Product.PRODUCT _ID and Product_Component. ACTIVE_FLAG =‘Y’. The
component product must meet the standard product selection criteria
detailed in user story 1.7.

The “Premiums” heading should only appear if there are records in
Product_Component for the fundraising product. Otherwise, the control
should not take up any space.

List of products should be sorted in order by
Product Component.PRIORITY_SEQ.

Details

(Use the word “Item instead of “Product”)

Product_Text. TEXT where Product_Text.PRODUCT _ID = PRODUCT_ID
of the product on the page and Product Text. TEXT_TYPE_CODE =
‘WEB LONG’

Right side of screen

Donation Amount

Currently, the donation amounts that are displayed are listed in a
“DonationOption” configuration string. If the organization wants to continue
using this setup, the logic will be updated to display the donation amounts
in the “DonationOption” configuration string if the value in the configuration
string is not “Enter Donation Amount”. If it is equal to “Enter Donation
Amount”, then web-enabled prices defined Product_Pricing for the List rate
structure will be displayed (i.e., Product_Pricing.PRICE where
Product_Pricing.RATE_STRUCTURE =
Rate_Structure.RATE_STRUCTURE where

Rate_Structure. DEFAULT_STRUCTURE_FLAG ="'Y’ and
Product_Pricing.RATE_CODE = Product_Rate_Code.RATE_CODE and
Product_Rate_Code.ECOMMERCE_FLAG =Y). Don't display rate code.

Documentation Note: FND products need to have “Allow Direct Price
Update” set to Y so that donors can enter an alternate amount. This needs
to then be passed to the cart.

Lists price in descending order by Product_Pricing.PRICE for web-enabled
Product Rate Code prices; allows user to either select their donation
amount or to enter a different donation amount. This functionality exists in
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DNN.

Action Button Donate Now — existing functionality

User Story 2.2.4 Product Detail Page - INV Product
by AZA Jon AEA Srap AL Camrda Wembar Dorecnony B
M Welcome John  Log Out

AMERICAN BAR ASSOCIATION

3
Storg Link Storg Link Storg Link Stors Link Storg Link Storg Link my caRT "\

A8 Bresderunt

Rosetta Stone: Unlocking the Fourth Circuit's Keywords share: -] [ B
Advertising Decision and Previewing Its Consequences

r R AVAILABLE Read All Reviews

Write 3 Revdew

A = Lorern ipsurm dolor 3it amet. consechetur adipiscing #it
= Mulla molestie leo non kpsum vulputabe id vehicula sem dapibus
= Lt egel tortor sed tortor egastas aliguet sl amet non nisi
« Mulla vasivs ultricies anim ac pora Your Price: $120.85

List Price. $149.95

* g gupecied io be @ sfock by 12719012 oo L

Additional Information
Sample Chapter:  Chapier 25: Lorem ipsum dodor si amet

Duis vl wiputale augue. Nullam gravida suscipit ierem, m

wenenatis velit accumsan el

Tabie of Contents: Product Name 1 - Subscriplion TOC

Articha: Mullam gravda sus larem, nec venenatis
Nufla varius ultricies enim ac porta. Duls quam ipsum, Login b2 see if you qualfy for a lower
auckor rutrum malesuada sed, dignissim in toror. Duis i
|usto magna, posuere nec ullnces egel, posuere acielis. ) Members  saves 525 Join

Moutlam et furpis justo. Donec bidendum erat eget lacus
ornare viverra, Donec lzcilisis phaselra maliks.

Author Andres Hooper

Product Details:

Lorerm ipdusm dolor 5it amed, conectatur adipiscing afit. Nulla molestss leo non ipsum vulputate i vehicula sem dapibus. Ut eget tortor sed toror
epestas sliquet i amed non aisi Nulls vanus ultnoss enim ac porta. Duis quam grum, aettor nubfum malesuads sed, dignissim = boner. Duis
posio Magna, posuens nec ulnces aget, posusre ac felks. Mullamn of harps justo. Donec bibendum edot eget lacus omeee vvern. Donss facilias
pharstra mattis. Aliquam sellicudin impendet massa non tincidunt. Fusce eu lacus sapien, 8 posuene est. Quisqus wiputate finglla massaid
ededand. Nung tempus granida velil ac faucibus. Nulla faciliss. Vivamus ac tellus lacus. ac auctor liguln

Donac bgula est, laoreet wWiag pubinas eu, sdipescang ab eral Duis vl wiputate sogue. Nullam grasdas suscipt lorem, nec venenalis weld accumaan S
& Vestibulum omae pretum umna. Prassent volulpst ceci 3ad ipsum porited cutsus. Proin egestss eledend moleste Vestibulum eld quam

solcitudn ulinces inberdem mec, gravda impardst nagque. Vestdubam quis ultnces nibh. Maurs Bandi pesio molls leo impardsst suamod. Praenent

vl furpis 5ad nulla sliquet omane. Curakstor 3 diam naque. In i arcy arcu, su Tacilisss erst. Donec in e lacus. Quisgoe in [aoreet nsus

ESBMN. 978-1-55286-T01-0

Product Réviews 2 Reasws

|_5w15¥ Date - Newsstio Olgest ~ | mems 1202 Hoperpage -

Wialfea. W

Lorem Ipsum 34
Bafty Johnson | April 20, 2011 | Rapod Atuss
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Functional Design

On the Inventory product detail page, the information that should be displayed is listed in the chart below.
The difference between the generic product detail page and the INV product detail page is that, if the
product is out of stock, the date the product is expected to be available is also displayed. Also, if the
product is available for pre-order, then the date the product will be available is displayed. The INV
product detail page will include the Components control, the Related Customers control and the

Attachments control.

Products that will use this page are products where Product. SUBSYSTEM = ‘INV’, along with standard

product-selection criteria.

Caption Description
(No caption) Existing functionality
Images

(No caption)
Inventory Product Title

Product. SHORT_NAME

Product Alerts

An inventory product may qualify for a number of product alerts. See User
Story 1.7 for the priority order in which INV product alerts should be listed.

ISBN

This is not depicted in the wireframe. If should come under product alerts.
If Inv_Product.ISBN is null, do not display the “ISBN” caption.
If Inv_Product.ISBN is not null, then the Google Preview control should be

displayed to the right of the ISBN number. See User Story 3.2 for details
about the Google Preview Control.

Description

Product_Text. TEXT where Product Text.PRODUCT _ID = PRODUCT _ID
of the product on the page and Product_Text. TEXT_TYPE_CODE =
‘WEB_SHORT".

Item expected to be In stock

If the INV product is out of stock, and if Inv_Product.
NEXT_INVENTORY_RECEIPT_DATE is > current date, display “Item
expected to be in stock “ + Inv_Product.
NEXT_INVENTORY_RECEIPT_DATE

Available On If the product is available for pre-order, the date the product will be
available is displayed. Displays Product.PREORDER_AVAILABLE_
DATE. This is only displayed if Product. PREORDER_AVAILABLE_DATE
is > current date.

Includes Ideally, “Components” would be a separate control. Development of the
control to display records from the Product_Component table may also be
detailed in Susannah’s Meetings design, so the development should not be
done twice.
What will be displayed in the “Includes” section is the
Product. SHORT_NAME for for each Product_Component.
COMPONENT_PRODUCT_ID product where
Product_Component. COMPONENT_PRODUCT _ID =
Product.PRODUCT _ID and Product_ Component. ACTIVE_FLAG ='Y’. The
component product must meet the standard product selection criteria
detailed in user story 1.7.
The “Includes” heading should only appear if there are records in
Product_Component for the inventory product. Otherwise, the control
should not take up any space.
List of products should be sorted in order by
Product_ Component.PRIORITY_SEQ.
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Caption

Description

Additional Information

Attachments control (see user story 2.3)

“Related Customers” control — the Related Customers control will display
Customer.LABEL_NAME (hyperlinked) from Product_Related Customer,
Customer where Product_Related_Customer.PRODUCT _ID =
Product.PRODUCT _ID of product in the detail page and
Product_Related_Customer.MASTER_CUSTOMER_ID =
Customer.MASTER_CUSTOMER_ID and
Product_Related_Customer.SUB_CUSTOMER_ID =
Customer.SUB_CUSTOMER_ID and

Product_Related_Customer WEB_ENABLED_FLAG = 'Y’ (this is a new
field being added as part of MTG ebusiness), sorted in order by
App_Code.DISPLAY_ORDER where App_Code.SUBSYSTEM =
Product. SUBSYSTEM of product open in the product detail page and
App_Code.TYPE = ‘CUSRELATION’ and App_Code.CODE =
Product_Related_Customer. CUSRELATION_CODE.

Development of the “Related Customer” control is also detailed in
Susannah’s Meetings design to display speakers, so the development
should not be done twice. When the user clicks the hyperlinked customer
name, a pop-up modal opens that displays information about the customer.
The pop-up modal is shown in Susannah’s Meetings e-Business functional
design.

The section title in the wireframe is shown as “Author” but this is an
example. What should be displayed is App_Code.DESCR where
App_Code.SUBSYSTEM = Product. SUBSYSTEM of product on the
product detail page and App_Code.TYPE = ‘CUSRELATION’ and
App_Code.CODE = Product_Related_Customer.CUSRELATION_CODE.
The section titles should be sorted in order by
App_Code.DISPLAY_ORDER, App_Code.DESCR. There may be multiple
CUSRELATION_CODE values.

If there are multiple related customers assigned to a single
CUSRELATION_CODE, the customer records should be sorted in order by
Customer.LAST_FIRST_NAME.

If there are no web-enabled customers linked to the product, then it should
not take up any space on the page.

Details (Use the word “Item instead of “Product”)
Product_Text. TEXT where Product Text.PRODUCT _ID = PRODUCT _ID
of the product on the page and Product_Text. TEXT_TYPE_CODE =
‘WEB_LONG’

Reviews (Use the word “Item instead of “Product”)

Existing Marketing Control

Right side of screen

Share

Existing functionality

Read All Reviews
Write a Review

Existing functionality

List Price
Member Price

Use existing logic, unless quantity-based pricing is used. See User Story
2.5. If quantity based pricing is used, then the quantity ranges and pricing
need to be displayed.
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Caption

Description

If regular pricing is used, Strikethrough Pricing is also displayed, if it exists.

PFQdHGt—P—HGtHg—G@MPAR—ISON—P—R—LGE Designer note: because we

needed to cut scope, user story 1.9 is not being done as part of 7.5.0.

If the user is logged in, if the user is a member, should display List Price
and Your Price. If the user is not a member, should display Your Price and
Member Price. Only the price for the default product rate code for the
List/Your or List/Member rate structure should be displayed.

Quantity

Allows direct editing of Order__DetaiI.ORDER_QTY. Existing functionality.

Action Buttons

Add to Cart — existing functionality
Save for Later — existing functionality
Place Pre-Order — the same functionality as Place Backorder

Want to Save More?

Existing control. Organizations should be able to add this control to the
detail page if so desired.
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User Story 2.2.5 Product Detail Page — SUB Product
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Produci Details:
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Functional Design

On the Subscription product detail page, the information that should be displayed is listed in the chart
below. The difference between the generic product detail page and the SUB product detail page is that
Format and Frequency is displayed. Also, the display of pricing includes the
Product_Pricing.RATE_CODE in parenthesis. The subscriptions product detail page control will include
the Attachments control.
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Products that will use this page are products where Product. SUBSYSTEM = ‘SUB’, along with standard

product-selection criteria.

Caption Description
(No caption) Existing functionality
Images

(No caption)
Subscription Product Title

Product.SHORT_ NAME

Product Alerts

A subscription may have a—~New”badge-or a “Member Only” product alert,
which should appear under the product title. Because we needed to cut
scope, we will not be implementing the “New” product alert in 7.5.0. See
User Story 1.7 for the priority order in which product alerts should be listed.

Frequency:

App_Code.DESCR where App_Code.SUBSYSTEM = ‘SUB’ and
App_Code.TYPE = ‘FREQUENCY’ and App_Code.CODE =
Sub_Product.FREQUENCY_CODE and Sub_Product.PRODUCT _ID =
Product.PRODUCT _ID of subscription product being displayed.

(See the section entitled “Supporting Display of Subscription Frequency
Information” that follows this chart for more information about how
subscription frequency descriptions are captured.)

Format:

If Sub_Product.PRINT_EDITION_FLAG = ‘Y’ and Sub_Product.
DIGITAL_EDITION_FLAG = 'Y’ and then ‘Print/Digital’ else if
Sub_Product.PRINT_EDITION_FLAG = ‘Y’ and Sub_Product.
DIGITAL_EDITION_FLAG = ‘N’ and then ‘Print’ else if
Sub_Product.PRINT_EDITION_FLAG = ‘N’ and Sub_Product.
DIGITAL _EDITION_FLAG ='Y’ and then ‘Digital’

(No caption)

Description

Product_Text. TEXT where Product_Text.PRODUCT _ID = PRODUCT _ID
of the product on the page and Product_Text. TEXT_TYPE_CODE =
‘WEB_SHORT’

Additional Information:

Attachments control (see user story 2.3)

The Attachments control will allow the user to attach articles and to even
identify a Featured Article, based on the description of the File Type Code.

Detalls: (Use the word “Item instead of “Product”)
Product_Text. TEXT where Product_Text.PRODUCT _ID = PRODUCT _ID
of the product on the page and Product_Text. TEXT_TYPE_CODE =
‘WEB_LONG’

Reviews: (Use the word “Item instead of “Product”)

Existing Marketing Controls

Right side of screen

Share:

Existing functionality

Read All Reviews
Write a Review

Existing functionality

| want to automatically renew
my subscription

When this is checked and the subscription order is created,
Order_Detail. AUTO_PAY_METHOD_CODE is set to ‘CC’, a record is
created in Order_Detail_CC_Info for the credit card used to pay for the
subscription (the token is stored), and Order_Detail.

RENEW _TO CC FLAG is setto'Y’

List Price:
Member Price:

Existing functionality.

When the user is not logged in, then the List price is displayed.
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Caption Description
Displays pricing for each term (e.g., 1YR, 2YR):
Display Product_Pricing.PRICE (Product_Pricing.RATE_CODE) where
Product_Pricing.RATE_STRUCTURE = LIST and
Product_Rate_Code.ACTIVE_FLAG =Y
Order by Product_Rate_Code.SORT_ORDER
Your Price: Allows a user to select a different
Product_Pricing.RATE_CODE, which for SUB products is the term.
Strikethrough Pricing is also displayed, if it exists. Fhere-are-two-levels-of
scope needed to be cut, the second level of stnkethrough pricing is not
being implemented in 7.5.0.
If the user is logged in, if the user is a member, should display List Price
and Your Price. If the user is not a member, should display Your Price and
Member Price.

Quantity Allows direct editing of Order Detail. ORDER_QTY. EXxisting functionality.

Action Buttons

Add to Cart — existing functionality
Save for Later — existing functionality

Want to Save More?

Existing control. Organizations should be able to add this control to the
detail page if so desired.

Supporting Display of Subscription Frequency Information

In order to support the display of frequency information for subscription products, a new field will be
added to the Sub_Product table called FREQUENCY_CODE (datatype CODE_CODE; nullable; default to
App_Type.PRIMARY_CODE where App_Type.SUBSYSTEM = ‘SUB’ and App_Type.TYPE =

‘FREQUENCY:".

A record will need to be created in the App_Type table for this new code:

The new field will also need to be added to the ProductCentral screen on the Subscription product page:
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User Story 2.2.6 Product Detail Page — PCK Product

Ethics Essentials for Successful Online Legal Marketing - ’
Featuring Larry Bodine, Monday, 319, 100 p.m. ET

S s ot st

Search:

o |

Wy ABA Join ABA Shop ABA Calendar Member Directony ) )
Welcome John Lag Out

AMERICAN BAR ASSOCIATION

3
Store Link Store Link Store Link Store Link Store Link Store Link MY CART -‘L.I

ABA Breadcrumb

Locked Down: Information Security for Lawyers Share E @

* Lorem ipsum dolor sit amet, consectetur adipiscing elit.
* Mulla molestie leo non ipsum vulputate id vehicula sem dapibus.
A Ut eget tortor sed tortor egestas aliquet sitamet non nisi.

= MNulla varius ultricies enim ac porta.

Read All Reviews

Write a Review

Your Price: $129.95

Includes
Quantity: 1

# CD1: Mark Robertson QA

A B [ # CD2: Small Firm Attorney Tools |
% CD3:Law Student Tools ) X
¥ CD4: Retired Attorney Gude
¥ Printed Course Materials
¥ Leather Binder

Want to save more?

Login to se& if you qualify for a lower
rate

@ Members saves §25 Join

Product Details:

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Nulla molestie leo non ipsum wulputate id vehicula sem dapibus. Ut eget tortor sed tortor
egestas aliguet sit amet nen nisi. Nulla varius ultricies enim ac perta. Duis guam ipsum, aucter rutrum malesuada sed, dignissim in torter. Duis

instn manna nnsuare nee nltrices enat nnenere ar falia Mollam et turnis inetn Nnnac hihendum erat enet lacrne amare viverra Nnnee farilizis

Note about wireframe: “Read All Reviews” and “Write a Review” are features that are only available for
DCD/ECD, INV, MBR and SUB products, so those links should not be available for PCK products.

Functional Design

On the Package product detail page, the information that should be displayed is listed in the chart below.
The difference between the generic product detail page and the PCK product detail page is that the
amount of savings is displayed. The packages product detail page will include the Components control.

Products that will use this page are products where Product. SUBSYSTEM = ‘PCK’, along with standard
product-selection criteria.

Caption Description

(No caption) Existing functionality

Images

(No caption) Product. SHORT_NAME

Package Product Title

Product Alerts A package product may have a—“New"badge-or a “Member Only” product
alert, which should appear under the package product title. Because we
needed to cut scope, we will not be implementing the “New” product alert
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Caption Description
in 7.5.0. See User Story 1.7 for the priority order in which product alerts
should be listed.

Note that product alerts are only given for the package product itself, and
not for components of the package

Description Product_Text. TEXT where Product_Text.PRODUCT _ID = PRODUCT _ID
of the product on the page and Product_Text. TEXT_TYPE_CODE =
‘WEB_SHORT’

Includes Ideally, “Components” would be a separate control. Development of the
control to display records from the Product_Component table may also be
detailed in Susannah’s Meetings design, so the development should not be
done twice.

What will be displayed in the “Includes” section is the

Product. SHORT_NAME for for each Product_Component.
COMPONENT_PRODUCT_ID product where

Product_Component. COMPONENT_PRODUCT _ID =
Product.PRODUCT _ID and Product_Component. ACTIVE_FLAG ='Y’. The
component product must meet the standard product selection criteria
detailed in user story 1.7.

A package must always have at least 1 record in Product_Component.

List of products should be sorted in order by

Product Component.PRIORITY_ SEQ.

Savings This is not depicted in the wireframe. It should be displayed in the
“Includes” section after all of the products in Product_Component table are
listed.

Savings is the sum of Product_Pricing.PRICE for all products in the
package (Product_Component where Product_Component.PRODUCT _ID
= package product ID and

Product_Component. COMPONENT_PRODUCT _ID = product ID of
products in package) less the package price, which is the sum of the price
for all products in the package minus the package discount.

Details (Use the word “Item instead of “Product”)

Product_Text. TEXT where Product_Text.PRODUCT _ID = PRODUCT_ID
of the product on the page and Product Text TEXT_TYPE_CODE =
‘WEB_LONG’

Right side of screen

Share

Existing functionality

Read All Reviews
Write a Review

Existing functionality

List Price
Member Price

Uses existing logic to display price.

Strikethrough Pricing is also displayed, if it exists. Fhere-are-two-levels-of

needed to be cut, the second IeveI of stnkethrough pricing is not being
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Caption

Description

implemented in 7.5.0.

If the user is logged in, if the user is a member, should display List Price
and Your Price. If the user is not a member, should display Your Price and
Member Price. Only the default product rate code for the List/Your or
List/Member rate structure should be displayed.

See User Story 1.7.6 for the logic to use for calculating package pricing.
The existing logic for select Your Price, Member Price and List Price
should still be used.

Quantity

Allows direct editing of Order Detail. ORDER_QTY. Existing functionality.

Action Buttons

Add to Cart — existing functionality
Save for Later — existing functionality

Want to Save More?

Existing control. Organizations should be able to add this control to the
detail page if so desired.
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User Story 2.2.7 Product Detail Page — MBR Online Access Product

Fallirws L

/B\ FREE CLE for Members #, [ {lin] SR
& RPN ihjes Essentials for Successtul Srline Legal Marketing E ] —
Trataining Larrs Bocine, Monda: 309, 100z m, ET S

My AES Join AEA Shop ABL Calandar Mormibar Direotory
Welcome John  Log Cud

AMERICAN BAR ASSOCIATION

syt s KRR Education Evant Vidans Sinra MYCART\_E;
Store § Bmall Firm Rescurce Candar
- : @) Elgl ] [7 sl
Small Firm Resource Center Share! ! ) w ld_, |
* Larem ipsum dolor sit amed, consedtetur adipiscng elit P
i A i
Y * Nulla moteslie leo non ipsum vuiputate id vehicula sem dapibus o
A « Ul agel toror sed tartar egestas aligust sit amel non nisi
+ Mulla varius ultricies enim ac porta
"l || Lwand o subd-sensd miy
Pl b i BuilFurize [MEL Ay
< . Additional Information g prior 15 Ihe
e - - g o a =] slarl of membersivp each yea
ample Screens: al ie ‘rag \
e e L ¥ 2
A B c Dds val vulputats augue. Mullam gravida suscipit lorem
£ N b wenenalis velit accumsan &l
Your Price: seciad v
Quantity: 1

Product Details:

Loram ipsum dolor sit amet, consecletur adipiscing elit. Mulla melestie leo non ipsum vulputate 1d vehicula sem dapibus. U1 eget lodor sed tortor
egestas aliquet sit amet non msi. Mulla vanus ultncies erem ac porta. Duis quam ipsum, auctor rubrum malesuada sed, digmssim m tortor. Duas usto
magna, posuera nec ullrices eget, posusre ac felis. Mullam et turps juste. Donec bibandum eral egel lacus omare wviverra. Donec facilisis pharetra
mattis. Alguam solictudin imperdiet massa non bincidunt. Fusce eu lacus sapien, a posuers est. Quisque vulpulate fingilla massa id eleifend. Munc
tempus gravda velit ac faucibus. Nulla facilis). Vivamus ac tellus lacus, ac auctor ligula.

Functional Design

On the Online Access (Membership) product detail page, the information that should be displayed is listed
in the chart below. The difference between the generic product detail page and the online access
membership product detail page is that display of pricing includes the Product_Pricing.RATE_CODE. The
online access membership product detail page will include the Components control and the Attachments
control.

Products that will use this page are products where Product. SUBSYSTEM = ‘MBR’ and
Product.PRODUCT_CLASS_CODE = ‘ONLINE_ACCESS’, along with standard product-selection criteria.

Caption Description

(No caption) Existing functionality

Images

(No caption) Product. SHORT NAME

Proprietary and confidential, TMA Resources, Inc. 69 Version 15

May 6, 2013




Caption

Description

Product Title

Product Alerts

Anv-of-the

should-appear-under-the-producttitle: Because we needed to cut scope,
we will not be implementing the “New” product alert in 7.5.0. Any of the
subsystem products using the generic product detail page might have a
“Member Only” product alert.

(No caption)
Short description

Product_Text. TEXT where Product Text.PRODUCT _ID = PRODUCT _ID
of the product on the page and Product_Text. TEXT_TYPE_CODE =
‘WEB_SHORT'. Users need to be aware that member-benefit
subscriptions need to be described in the description, because member
benefit subscriptions are given based on rate structure and rate code,
which would make the page confusing.

Includes

This is not depicted in the wireframe, but it is shown on the PCK user story
(2.2.6). ltis at the same level as “Additional Information” and should
appear above “Additional Information”.

Ideally, “Components” would be a separate control. Development of the
control to display records from the Product_ Component table may also be
detailed in Susannah’s Meetings design, so the development should not be
done twice.

What will be displayed in the “Includes” section is the

Product. SHORT_NAME for for each Product_Component.
COMPONENT_PRODUCT_ID product where

Product_Component. COMPONENT_PRODUCT_ID =
Product.PRODUCT _ID and Product_Component. ACTIVE_FLAG =‘Y’. The
component product must meet the standard product selection criteria
detailed in user story 1.7.

The “Includes” heading should only appear if there are records in
Product_Component for the product open in the Product Detail page.
Otherwise, the control should not take up any space.

List of products should be sorted in order by
Product_ Component.PRIORITY_SEQ.

Additional Information

Attachments control (see User Story 2.3)

The “Additional Information” heading should only appear if there are
records in Product_File for the product open in the Product Detail page.
Otherwise, the control should not take up any space.

Details

This is not depicted in the wireframe. It is at the same level as “Additional
Information” and should appear below “Additional Information”.

Product_Text. TEXT where Product Text.PRODUCT _ID = PRODUCT _ID
of the product on the page and Product_Text. TEXT_TYPE_CODE =
‘WEB_LONG’

Reviews

Existing Marketing controls

Right side of screen

Share

Existing functionality

Read All Reviews
Write a Review

Existing functionality in Marketing controls

| want to automatically
renew my membership
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Caption

Description

This has already been implemented for simple membership.

Price:

Use existing logic.

For MBR online access, displays pricing for each term (e.g., 1YR, 2YR):
Display Product_Pricing.PRICE (Product_Pricing.RATE_CODE) where
Product_Pricing.RATE_STRUCTURE = LIST and
Product_Rate_Code.ACTIVE_FLAG =Y

Order by Product_Rate_Code.SORT_ORDER

Your Price: Allows a user to select a different
Product_Pricing.RATE_CODE.

Strikethrough Pricing is also displayed, if it exists. Fhere-are-two-levels-of

needed to cut scope, we will not be implementing the second approach for
strikethrough pricing in 7.5.0.

Quantity

Allows direct editing of Order Detail. ORDER_QTY. EXxisting functionality

Action Buttons

Add to Cart — existing functionality
Save for Later — existing functionality
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Backoffice Product Setup > Product Central Screen > Membership Product

Product Maintenance | General Setup

Parent Product: Product Gode: Product Name:
ARG A-MBR2 A-MBR2
General Product Setup
Subsystem: Membership Sitions
i W Master Product W Returnable ¥ Allow Price Update
oduct Code: -
A-MBR2 W Availableto Order [ Members Only ¥ Renewable
P t Produck:
kel At AKC [~ Zero Price ™ One Price Only | Has Assigned Sales Rep
[V Renew Components ¥ Include In Count ¥ Recalculate Renewal
Product Name: A-MBR2
Invoice Description: A-MBR2

Product Sub-Titie:

Product Type: Membership Products
Individual Produd = Primary Structure Detail
Product Class: Level 1: Chapter w| [T Primary
i RECSTHT ™ Include Zip Links
r - ecor [
nline Access yp CHAP 7 Zip Linked
Product Status:
Secondary Membership Reporting Structure
Active b
Level 2 12
Currency Code: - Level 3: e
Status Date: 2f23f200% Description: A-MBR2
Available from: 1/1/2008 - Associate Class: -
Available thru: - Start Mask: Today -
Primary Search Group: End Mask: One Year Plus -
Linked Customer Desert Southwest Chapter

Other Membership Detail
Online Content URL:

A new field needs to be added to Mbr_Product called ONLINE_CONTENT_URL. Typically, URL fields
are assigned the EMAIL_ADDRESS user-defined datatype, which is 100 characters long.

The group box and field should only be displayed if the product class code = ‘ONLINE_ACCESS.'.

Screen Caption/ Description Required? | Business Logic Validations/Defaults
Table.FIELD Name
Other Membership Detail group box
Online Content URL The URL that No When the member User is allowed to edit at
the member purchases the membership | any time, but edits only
Mbr_Product. uses to access product that has a product | affect new orders.
ONLINE_CONTENT_URL | the online class code of
content to ONLINE_ACCESS, this
which the information should be
membership included in the email
entitles him. notification.

Personify Notification Event
A natification event for online-access membership orders needs to include the Online Content URL. An
online-access membership can be identified based on Product. SUBSYSEM = ‘MBR’ and
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Product.PRODUCT_CLASS_CODE = ‘ONLINE_ACCESS’ and Mbr_Product.ONLINE_CONTENT_URL

is not null.

The existing generic email notification for all orders should be updated so that either:

e The URL is included for online access products
e Oronline access membership products are excluded from the generic order notification and a

new notification event is created for online access membership products.

Product Class Code

A new MBR product class code should be created for ONLINE_ACCESS.

App_Code Field

Value to be Set

SUBSYSTEM MBR

TYPE PRODUCT CLASS
CODE ONLINE ACCESS
DESCR Online Access
SYSTEM _FLAG Y

DISPLAY ORDER 1

SCREEN RESTRICTION NULL
PRIMARY SUBCODE NULL
ACTIVE FLAG Y

STATUS CHANGE_ DATE Current date
AUTO POPULATE FLAG N
AVAILABLE TO WEB FLAG Y

OPTION 1 NULL
OPTION 2 NULL
OPTION 3 NULL
SUBCODE OPTION 1 REQD FLAG N

SUBCODE _OPTION 2 REQD FLAG N
SUBCODE_OPTION 3 REQD FLAG N

SUBCODE OPTION 1 CAPTION NULL
SUBCODE_OPTION 2 CAPTION NULL
SUBCODE OPTION 3 CAPTION NULL

ADDOPER

Standard Personify system field

ADDDATE Standard Personify system field
MODOPER NULL

MODDATE NULL

CONCURRENCY_ID 0

OPTION_4 NULL

PUBLIC_CODE_FLAG N

OPTION_5 NULL

OPTION_6 NULL

CODE_OPTION_5 REQD FLAG N

CODE_OPTION_6 _REQD _FLAG N
CODE_OPTION_5_CAPTION NULL
CODE_OPTION_6_CAPTION NULL

ACCESSPOINT_CODE NULL

USER_INSTRUCTION NULL

HELP_TEXT NULL
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User Story 2.2.8 Umbrella Product Detail Page

FREE CLE for Members (- ROGEsN

Switat.es Ethics Essentials for Successful Online Legal Marketing

Featuring Larr e, 3 10O0pm ET
Search:

My BBA Join ABA Shop ABA Cazlendar Member Directony . |
Welcome John Log Qut

AMERICAN BAR ASSOCIATION

3
Store Link Store Link Store Link Store Link Store Link Store Link MY CART -'L_I

ABA Breadcrumb

Locked Down: Information Security for Lawyers Share E B
* Lorem ipsum dolor sit amet, consectetur adipiscing elit. Read All Reviews
+ Nulla molestie leo non ipsum vulputate id vehicula sem dapibus. Write a Review

A » Ut eget tortor sed tortor egestas aliguet sit amet non nisi.
= Mulla varius ultricies enim ac porta.

List Price: $149.95

Your Price: $129.95

Additional Information Quantity: 1

Article: Mullam gravida suscipit lorem, nec venenatis Color:

Mulla variug ultricies enim ac porta. Duis quam ipsum, I:‘ . . |:|

auctor rutrum malesuada sed, dignissim in tortor. Duis

=
[=2]
15

. ) ; Size:
justo magna, posuere nec ulirices eget, posuere acfelis.

Mullam et turpis justo. Donec bibendum erat eget lacus IE‘

ornare viverra. Donec facilisis pharetra mattis.
Save For Later

Want to save more?

Login to see if you qualify for a lower
rate

Functional Design
On the Umbrella product detail page, the information that should be displayed is listed in the chart below.

Caption Description

(No caption) Existing functionality

Images

(No caption) Product. SHORT_NAME

Product Title

Product Alerts An umbrella product may qualify for a number of product alerts; however,

product alerts are not displayed on the umbrella product. When the user
clicks to view one of the products in the set of products defined for the
umbrella product, then the product alerts will display. See User Story 1.7
for the priority order in which INV product alerts should be listed.

Description Product_Text. TEXT where Product_Text.PRODUCT_ID = PRODUCT_ID
of the product on the page and Product Text. TEXT _TYPE_CODE =
‘WEB_SHORT

Available On No pre-order information will be displayed on an umbrella product; when
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Caption

Description

the user clidks on a product in the set of products defined for the umbrella
product, pre-order information will be displayed for that product. If the
product is available for pre-order, when the user selects the product they
want to order, then the date the product will be available is displayed.
Displays Inv_Product. PREORDER_AVAILABLE DATE

Additional Information

Attachments control (see user story 2.3)

Details

Product_Text. TEXT where Product Text.PRODUCT _ID = PRODUCT _ID
of the product on the page and Product_Text. TEXT_TYPE_CODE =
‘WEB_LONG’

Reviews

Existing Marketing Control

Right side of screen

Share

Existing functionality

Read All Reviews
Write a Review

Existing functionality

List Price
Member Price

Uses existing logic to display price, except dee the note below this chart
about a correction needed for the way that umbrella product pricing has
been implemented.

Strikethrough Pricing is also displayed, if it exists. There are two levels of
strikethrough pricing logic. There is strikethrough pricing that has already
been implemented using Product_Pricing. COMPARISON_PRICE and then
strikethrough pricing logic as defined in User Story 1.9, which takes
precedence over Product_Pricing. COMPARISON_PRICE.

Umbrella pricing may need to be displayed as a range, if the products
linked to the umbrella product have different pricing. Usually all of the
products would have the same price, but it's possible that they won't. If the
products have different pricing, then a range of prices should be displayed,
showing the minimum price available for the rate structure for all products
linked to the umbrella product, following by a dash and then the maximum
price available for the rate structure for all products linked to the umbrella
product.

If the user is logged in, if the user is a member, should display List Price
and Your Price. If the user is not a member, should display Your Price and
Member Price. Only the default product rate code for the List/Your or
List/Member rate structure should be displayed.

Options Product_Option.OPTE)Nl_S_UBCODE
Product Option.OPTION2 SUBCODE
Quantity Allows direct editing of Order Detail. ORDER_QTY.

Action Buttons

Add to Cart — existing functionality
Save for Later — existing functionality
Place Pre-Order — the same functionality as Place Backorder

Want to Save More?

Existing control. Organizations should be able to add this control to the
detail page if so desired.
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Correction to Display of Umbrella Product Pricing

On page 52 of 104 of the first Product Listing design, the following details were documented by Nancy.
But when the product detail page was documented, it shows something different. When the user selects
the umbrella product, both the price at the top and the price near the quantity field is updated — only the
price near the quantity should be updated. The price at the top is the unit price and should remain static.

From the original product listing design:
1.1.1. Price needs to display next to the selection (e.g. to the right of the quantity field) because
users’ eyes will not move back up to the top of the page
1.1.1.1. Do not need to display this if there is no range
1.1.2. Range displayed on the top of the page does not need to change

User Story 2.3 Product Attachments

Reguirement from MRD
In some cases, merchants want to provide direct access to files with more information about the product.

Business Process Scenario from MRD

e The system needs to be able to display links to one or more related files for products.
e The system should support the product manager being able to configure the displayed text, and
to manage (upload, remove, replace) file attachments.
o Ideally the system would support the files being stored in a Web server location, rather
than in Personify where they are accessed from the DB server every time a user loads
them.

Exception Business Scenarios and Caveats from MRD

e The system will not be expected to track any statistics related to file accesses, such as number of
clicks, or which users accessed them.

e Generally speaking, it is expected that these would be documents such as PDF files, and that
they would be no more than 5 megabytes, although the system should not restrict the file sizes.

e Itis not expected that the system provide any file conversion or viewing capabilities; it would be
up to the user to have the appropriate software.

e Atthis time it is not expected that Personify would provide any virus scanning capabilities.

Existing DNN Functionality from MRD
e This is not existing functionality.

Functional Design

Ideally, this should be implemented as a separate control so that organizations can decide whether to
display related files it or not. The control will only be used on Product Detail pages. Development of this
control is also detailed in Susannah’s Meetings design, so the development should not be done twice.
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The control will display Product_File.DISPLAY_NAME for Product_File records linked to the product in
the Product Detail page where Product_File. PRODUCT _ID = PRODUCT _ID of product in Product Detail
page and Product_File.ACTIVE_FLAG =Y and Product_File WEB_ENABLED_FLAG =Y (new field).
Files should be displayed in order by Product_File. SORT_ORDER.

Product Central > Related Files Page
Product Maintenance | Related Files

Parent Product: Product Code; Product Name:
A-MTG1 A-MTG1 A-MTG1

Related Files

File Relationship Detail

‘ Add File Relationship Delete File Relationship
MovelUp Mave Down Ele Type. b
Praview File Specification:
[File Type File Specification
Display Name:
Description
¥ Active ¥ \Web Enabled
Screen Caption/ Description Required? | Business Logic Validations/Defaults

Table.FIELD Name

Related Files

Move Up / Move Down buttons

A new field is being added to Product_File called SORT_ORDER. The user won't edit this field directly; rather, the
system will populate it based on it's position in the grid. The user is able to change the SORT_ORDER value by
moving files up or down.
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Screen Caption/ Description Required? | Business Logic Validations/Defaults
Table.FIELD Name
(no caption; not visible) | Identifies the Yes An upgrade script will need
order that files to be provided to set this
Product_File. will be sorted value, starting from 1 and
SORT_ORDER when incrementing by 1 for each
displayed on file.
the web and in
the back office.
Display Name: This is the Yes File size should be 40
name that will characters.
Product_File. be displayed
DISPLAY_NAME (new | on the web.
field)
Active checkbox Identifies that Yes Default: Y
the file is
Product_File. active. This is Valid values: Y or N
ACTIVE_FLAG an existing
field but User can edit
appears to
have been
misadvertently
left off the
screen.
Web Enabled checkbox | Identifies Yes Default: Y
whether the file
Product_File. will be Valid values: Y or N
WEB_ENABLED_FLAG | displayed in
(new field) the Product User can edit
Detail page

Product Detail Page Display

Additional Information

e Sample Chapter:

Chapter 25: Lorem lpsum dolor sit amet e

Duis vel vulputate augue. Mullam gravida suscipit lorem,
venenatis velit accumsan et.

Table of Contents:

Product Mame 1 - Subscription TOC

Article:

Mullam gravida suscipit lorem, nec venenatis

Mulla varius ultricies enim ac porta. Duis quam ipsum,
auctor rutrum malesuada sed, dignissim in tortor. Duis
justo magna, posuere nec ultrices eget, posuere ac felis.
Mullam etturpis justo. Donec bibendum erat eget lacus
arnare viverra. Donec facilisis pharetra mattis.

The above is a sample of the Attachments control. In this sample, three related file records are being
displayed. The information being displayed for each file is:

(1) App_Code.DESCR where App_Code.SUBSYSTEM = ‘ORD’ and App_Code.TYPE = ‘FILE_TYPFE’
and App_Code.CODE = Product_File.FILE_TYPE_CODE
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(2) Product_File.DISPLAY_NAME. This should be hyperlinked so that the user can click and have the file
open.

(3) Product_File.DESCRIPTION. If DESCRIPTION is null, it should not take up any space.

User Story 2.4 Bulk Pricing (Quantity-Based Discounts)

Requirement from MRD
Customers would like the ability to display quantity discounts within Product Detail page

Business Process Scenario from MRD
o If the product has discount levels based on quantity, there should be a display that shows those
levels.

e The system would display the discounts in a simple table structure such as levels (1-10, 11-20)
and then list and member pricings.

Exception Business Scenarios and Caveats from MRD

e This control would not show other discounts, only the levels assuming list pricing, and possibly
member pricing, assuming those are simple calculations.

Existing DNN Functionality from MRD
e This is not existing functionality.
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Functional Design

e eeaes  Ethics Essentials for Successful Online Legal Marketing

Featuring Larry Bodine, Monday, 3419, 1.00 p.m. ET

Welcome John Log Out
AMERICAN BAR ASSOCIATION

3
About Us Membership Education Events Videos Store MY CART -\.-.,

Store | Manual for Technicians, 4th Edition

. . L i} + ] 2] 3 s
Manual for Technicians, 4th Editien Google share
P
a
ReadAll Reviews
s:,‘z

N N 7
Write 3 Review i

A Author: Susan Shaore

* Lorem ipsum dolor sit amet, consectetur adipiscing elit.

* Mulla molestie leo non ipsum vulputate id vehicula sem dapibus. Your Price: $129.95

+ Ut eget tortor sed tortor egestas aliquet sit amet non nisi. Quantity: 1
g * Nulla varius ultricies enim ac porta.
S L b 5 N @ o Purchase more and save:
A B c
s L N . » ) Qty 5-9 Save 5%
Additional Information
Qty10-24 Save 10%
.
Sample Chapter: Chapter 25: | orem Ipsum dolor sit amet Qty 2549 Save 15%
Duis vel vulputate augue. Mullam gravida suscipit lorem, Qty 50+ Sre TR
venenatis velit accumsan et.
Table of Contents: Product Mame 1 - Subscription TOC r [11]
Article: Mullam gravida suscipit lorem. nec venenatis @
Mulla varius ultricies enim ac porta. Duis quam ipsum, g
auctor rutrum malesuada sed, dignissim in tortor. Duis justo
magna, posuere nec ultrices eget, posuere ac felis. Nullam B TTIIIII=,

ABA'’s requirement can be accomplished using existing discount functionality.

In by Buy Box, the percentage discount should be displayed in the same way as is shown in the screen
shot above.

The assumption is that discounts will be defined for a subsystem and product class code. In the 7.5.0
release, the display of quantity-based, discounted pricing will be limited to INV products. The quantity-
discount would select records from Product_Discount where Product Discount.QTY_FROM is not null
and Product_Discount.QTY_FROM > 0 and Product_Discount.DISCOUaNT_PERCENT is not null and
Product_Discount.DISCOUNT_PERCENT > 0 and Product_Discount. ACTIVE_FLAG =Y and
Product.ORG_ID, Product. ORG_UNIT_ID, Product. SUBSYSTEM and
Product.PRODUCT_CLASS_CODE for the product open in the Product Detail Page =
Product_Discount.ORG_ID, Product_Discount.ORG_UNIT_ID, Product_Discount. SUBSYSTEM and
Product_Discount.PRODUCT_CLASS CODE and Product. SUBSYSTEM = ‘INV"..

The records would be sorted in ascending order by Product_Discount.DISCOUNT_PERCENT. The
values to be displayed are:

“Qty " + If Product_Discount.QTY_TO is not null then “Save " +

Product_Discount.QTY_FROM + “-" + Product_Discount.DISCOUNT_PERCENT
Product_Discount.QTY_TO else + “%"

Product Discount.QTY_ FROM + “+”
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3.0 Product Marketing
User Story 3.1 Top Seller Category

Requirement from MRD
Merchants often want to highlight products that they want to promote from a particular logical grouping.

Business Process Scenario from MRD

e The system should support a featured category promotional control (e.g., Top Sellers, New
Products, etc.).

e The system could use Categories for grouping.

Exception Business Scenarios and Caveats from MRD
e Generally it is understood that customers would configure the associated web service to get the
appropriate grouping, or create new ones if they want to have multiple featured category controls.
e The control simply returns the products to be featured based on that web service call.

Existing DNN Functionality from MRD
This is not existing functionality.

Functional Design
The current marketing control supports this functionality, so no development is needed.

User Story 3.2 Google Preview Control

Requirement from MRD
The system should support linking to a Google Preview control.

Business Process Scenario from MRD

e The system should support the ability to show a Google Book preview.

e Generally speaking, this should simply be a link to an existing Google Book preview, so ideally
should only have to be able to send a unique product ID to the Google service, which will then
provide the user with access to an image file, like a PDF.

e ASHP Requirement: This item needs to be delivered as part of the ASHP project
implementation. This is not needed by ABA.

e Research Note: Additional research needs to be done on this functionality.

o]

Exception Business Scenarios and Caveats from MRD

e TBD
(o}
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Existing DNN Functionality from MRD
e This is not existing functionality.

Functional Design

Google provides a Google Book Preview wizard that is available to organizations to use. ASHP is
already using this wizard, and desires that we implement this as a base feature. The best approach
would be to implement this as a separate control, so that it can be added to pages.

It will only be used on a Product Detail page, and should only be visible if the product is a book with an
ISBN number (i.e., Inv_Product.ISBN is not null) or a ECD product with an ISBN number (i.e.,
ECD_Product.ISBN is not null). To view information about a book using Google Book Preview, the
system needs to pass the product’s ISBN number to the book preview utility.

The developer needs to research this to understand the functionality and to make a decision about the
best way to implement this feature. Ideally, clicking the Google Preview should open a new tab in the
user’s browser window.

The image for the Google Book Preview is:
@ Google

The Google Preview needs to be available for INV products that have an ISBN number
(Inv_Product.ISBN is not null), and for ECD Products. To support this for ECD products, we will need to
add a new table called ECD_Product to hold a field called ISBN (varchar 20).

4.0 Subscriptions
User Story 4.1 Subscription Detail Page

Requirement from MRD
Customer should be able to view details associated with a subscription product.

Business Process Scenario from MRD

e The system should display the details of subscription products, such as:
o Title

Description

Image

Frequency

Pricing

ISBN

Format

Available delivery methods

Cross-sell/up-sell

Package plans

Related articles

Featured article

O O 0O O0OO0OO0OO0OO0OO0OOoOOo
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Exception Business Scenarios and Caveats from MRD
e |tis not expected that items such as Featured Article or Related Articles would be updated
dynamically; staff would need to make changes to the subscription product to have that data
change.

Existing DNN Functionality from MRD
This is existing functionality in DNN.

Functional Design
This user story is a duplicate of User Story 2.2.6.

User Story 4.2 Purchase Online Access

Requirement from MRD

Customer should also be able to purchase subscriptions online.

Business Process Scenario from MRD

e Customers should be able to purchase subscriptions.

e This should include the ability to buy online subscriptions (giving them access to subscription only
content).

e The customer should be able to tell clearly how long their subscription is in effect for.

e We need to account for the changes that were made recently to online subscriptions for BPA
audit purposes (see Patty for details).

Exception Business Scenarios and Caveats from MRD

e |tis assumed that online subscriptions would be standard subscriptions, and the permission to
access to those areas would be managed/synchronized separately.

Existing DNN Functionality from MRD
This is existing functionality in DNN. Customer should also be able to purchase subscriptions online.
e Customers should be able to purchase subscriptions.
e This should include the ability to buy online subscriptions (giving them access to subscription only
content).
e The customer should be able to tell clearly how long their subscription is in effect for.
e We need to account for the changes that were made recently to online subscriptions for BPA
audit purposes (see Patty for details).
e Itis assumed that online subscriptions would be standard subscriptions, and the permission to
access to those areas would be managed/synchronized separately.

Functional Design
Base APIs should handle purchasing a membership product, so no new functionality is required.
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User Story 4.3 Access to Purchased Online Content
ABA would like the ability to sell access to content that is otherwise restricted for a particular time period.
This is not entirely in scope but noted here and updated as more information is received.

Business Process Scenario from MRD
e We will need the ABA Design team to provide more information on this item as it comes strictly
from ABA.
e [New] Need to provide the ability to differentiate between a regular membership product and a
membership product that is strictly an online-access product so that the system can identify
whether to take the customer through the Member Join process.

Exception Business Scenarios and Caveats from MRD
e TBD

Existing DNN Functionality from MRD
e This is not existing functionality.

Functional Design

The requirement to provide support for a product that delivers online access to certain areas of an
organization’s website can be managed with a membership product. The organization can use identity
management to control access to the site based on customers with active MBR orders for the online
access MBR product.

To identify a membership product as an online access product, the user should define the product class
code for the product as “ONLINE_ACCESS”. A new MBR product class code should be created and
delivered with base for this code.

Because this is a membership product, it will be renewed with the customer’s regular membership, and
will go through the regular renewal workflow.

But users need a way to be able to purchase this outside of the regular join process. Online access
products may be created in a non-primary member group, but it should be a master product, so users will
be able to purchase it from a regular product listing page. Users should be able to just add the product to
their cart and checkout.

Thank You / Order Summary Page

Presumably, this is documented in the Cart and Checkout design. For DCD/ECD purchases, online-
access membership products and digital subscription products, users need to be able to access the
online content to which the membership product gives them access by clicking a button or command link
called “Access Now” that opens the page defined for DCD/ECD products, for online-access membership
products (which is defined in Mbr_Product. ONLINE_CONTENT_URL) and for digital subscriptions (which
is defined in Sub_Product.DIGITAL_SUBSCRIPTION_URL) from the Thank You / Order Summary page.

Cart and Checkout design will need to be updated to include information about the new
Sub_Product.DIGITAL_SUBSCRIPTION_URL field.
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My Profile Page

My Account

Demographics
Mame & Demaographics
Addresses
Username / Password
Special Meeds
Biography

License Information

Membership & Participation
Membership Details

Committees

Education
Certifications
Transcripts

Educational Background

Communication

Contact Information
Emergency Contacts
Communication Preferences

Opt InfOut

Purchases

Online Access
Keyword/Order #:

Date Range: From:

Order # Title

1234568000 Small Firm Resource Center

1234500000  Young Lawvers Resource Center

0512012 B To

é
053012012 [ Clear
Action Order Date Availability Expires On
Access Mow 05/1/2012 | Available 10M/2013
Access Mow 06/11/2012 Repurchase 10M42013

Once the product has been purchased, a new control for digital content needs to be developed that will
display DCD products, Online Access membership products and digital Subscription products, including
digital subscriptions that customers are receiving as a member benefit.

On the left navigation bar, “Digital Content” should appear under the “Purchases” task group:

Screen/Field Cross-Reference

Screen Caption/
Table.FIELD
Name

Description

Required?

Business Logic

Validations/Defaults

Records in the grid should be sorted by order date in descending order, then by order number in descending order,
so that the most recent purchase is first in the grid.

Records displayed in this grid include four types of records:
e Records from Order_Detail, Product where Order_Detail. PRODUCT _ID = Product.PRODUCT _ID

and Order_Detai. SUBSYSTEM = ‘MBR’ and Product. PRODUCT_CLASS_CODE =
‘ONLINE_ACCESS’ and Order_Detail.LINE_STATUS_CODE = ‘A’
e Records from Order_Detail, Sub_Product where Order_Detail. PRODUCT _ID =
Sub_Product.PRODUCT _ID and Order_Detail. SUBSYSTEM = ‘SUB’ and
Sub_Product.DIGITAL_FLAG = ‘Y’ and Order_Detail.LINE_STATUS CODE = ‘A
e Records from Order_Detail, Product, Sub_Product, Order_Mbr_Subscription where
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Screen Caption/
Table.FIELD
Name

Description Required? | Business Logic Validations/Defaults

Order_Detail. PRODUCT _ID = Product.PRODUCT _ID and Order_Detai. ORDER_NO =
Order_Mbr_Subscription.ORDER_NO and Order_Detai. ORDER_LINE_NO =
Order_Mbr_Subscription.ORDER_LINE_NO and Order_Mbr_Subscription.SUB_PRODUCT _ID =
Sub_Product.PRODUCT _ID and Order_Detai. SUBSYSTEM = ‘MBR’ and Product.
PRODUCT_CLASS_CODE <> ‘ONLINE_ACCESS' and Order_Detail.LINE_STATUS_CODE =
‘A’ and Sub_Product.DIGITAL_EDITION_FLAG ="'Y’ and
Order_Mbr_Subscription. TRANSFER_PRINT_DIGITAL_CODE <> ‘T’

e Records from Order_Detail where Order_Detail. SUBSYSTEM = ‘ECD’ and
Order_Detail.LINE_STATUS_CODE = ‘A’

Order Number Order number of the Yes Displays Order_Detail.
order ORDER_NO of the order
line
Title Title of the purchased | Yes Displays
product Product. SHORT_NAME of
purchased product
Action Displayed See the section entitled See logic defined in the
if order line | “Action Logic” that follows section entitled “Action
is this chart. Logic” that follows this
available. chart.
Order Date Displays the order line | Yes Displays Order_Detail.
order date ORDER_DATE
Availability If the customer still Yes See the section entitled
can access the “Availability Logic” that
content, displays follows this chart.
“Available”, otherwise
displays “No Longer
Available”
Expires On For MBR and SUB For MBR For MBR and SUB
products, displays the | and SUB products, displays
order line expiration order lines | Order_Detail.
date. For DCD/ECD CYCLE_END_DATE.
products, displays the
last day the file can be For DCD/ECD products,
downloaded, if defined displays
Order_Detail_ECD_Info.
DOWNLOAD_UNTIL_DATE
if not null; otherwise, leave
blank
0 Action Logic
o DCD/ECD Products
o0 “Access Now” — Only displayed if the user is still entitled to access the files; i.e.,
Availability is “Available”. See “Availability Logic” below. The link will take the user to a
page so that they can download files they haven't downloaded. The URL is probably
identified in a website configuration item, but | have a question out to Aseem on this.
0 “Repurchase” — if the access to the files is no longer available, the “Repurchase” link
should be displayed. This will add the product to the customer’s cart.
0 Online Access MBR Products
o0 “Access Now” — Only displayed if the membership is current; i.e., Availability is
“Available”. See “Availability Logic” below. Clicking the link takes the user to a page so
that users can access the online content to which the membership product gives them
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access. The URL for the web page is defined in Mbr_Product. ONLINE_CONTENT_URL
for the purchased product, which is a new field being developed as part of user story
2.2.7. The organization will need to define an IMS role for web users who are allowed to
access the page, and the IMS role will need to be defined for the MBR product, using the
“Related Role” task.

0 “Renew” —for release 1 of this functionality, we do not need to include a Renew
command, because the MBR online access product will be included in the “My
Memberships” control of the My Profile module, and can be renewed from there.

o Digital Subscription Products

o0 “Access Now” — Only displayed if the subscription is current; i.e., Availability is
“Available”. See “Availability Logic” below. Clicking the link takes the user to a page so
that users can access the digital publication home page to which the subscription product
gives them access. The URL for the web page is defined in
Sub_Product.DIGITAL_SUBSCRIPTION_URL for the purchased product, which is a new
field being developed as part of user story 2.2.7.

0 “Renew” —for release 1 of this functionality, we do not need to include a Renew
command, because the MBR online access product will be included in the “My
Memberships” control of the My Profile module, and can be renewed from there.

o0 Auvailability Logic

o For MBR “Online Access” and digital SUB order lines, display “Available” if
Order_Detail. CYCLE_BEGIN_DATE <= current date and Order_Detai. GRACE_DATE
>= current date and Order_Detail. FULFILL_STATUS_CODE in (‘A’,)G’,'N',’X",'T");
otherwise, display “No Longer Available”.

o For member-benefit subscriptions, display “Available” if
Order_Detail. CYCLE_BEGIN_DATE <= current date and Order_Detai. GRACE_DATE
>= current date and Order_Detail. FULFILL_STATUS_CODE in (‘A',G','N',’X’','T") and
Order_Mbr_Subscription.OPTED_OUT_FLAG = ‘N'. Display “Opted Out” if
Order_Detail. CYCLE_BEGIN_DATE <= current date and Order_Detai. GRACE_DATE
>= current date and Order_Detail. FULFILL_STATUS_CODE in (‘A’;G’,’N’,’X’,'T") and
Order_Mbr_Subscription.OPTED_OUT_FLAG = ‘Y'. Otherwise, display “No Longer
Available”.

0 For ECD order lines, display “Available” if any record in Order_Detail_ ECD_Info has
Order_Detail ECD_Info.STATUS = ‘AVAILABLE’ where Order_Detail. ORDER_NO =
Order_Detail_ECD_Info.ORDER_NO and Order_Detail. ORDER_LINE_NO =
Order_Detail_ECD_Info.ORDER_LINE_NO; othersie, display “No Longer Available”.
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Changes to ProductCentral for Subscription Products

Product Maintenance | General Setup

Parent Product

Product Code:

Product Name:

AGS AGS AGS Times
General Product Setup
Subsystem: Subscription Options:
s [¥ Master Product [~ Returnable ™ Allow Price Update
roduct Code
v AGS [V Availabieto Order [~ Members Only ¥ Renewable
Fazent Froduct AGS [~ Zero Price [~ OnePriceOnly [ Has Assigned Sales Rep
Product Name: AGS TIMES]
Invoice Description: AGS Times
Product Sub-Title:
Product Type: Subscription Products
Individual Produd b Fulfill Type Issue Based -
Erodupt Giass Renew Window 3| | Month(s) b
Journal -
Pre e Start Issue Gode Current Issue b
Active b4 Default Grace Issues. 0
Currency Code: - Ship Country: United States v
Status Date: 4/21/2010 Ship Location: -
Available from: 4/21/2010 - W Can Change Start Date [V Print Edition
Available thru: b ¥ Can Change End Date [ Digital Edition
[~ Update Transcript Service [T Provide Opt-Out of Digital Email Alert
Brimary Search Gr ICN Code
Frequency -
Online Digital Subscription URL:
Screen Caption/ Description | Required? | Business Logic Validations/Defaults
Table.FIELD Name
Subscription Products group box
Online Digital Subscription URL | The URL No When the member User is allowed to edit at
that the purchases the any time if Sub_Product.
Sub_Product. subscriber membership product DIGITAL_EDITION_FLAG
DIGITAL_SUBSCRIPTION_URL | uses to that has a product =Y
access the class code of
digital ONLINE_ACCESS,
subscription this information
online. should be included in
the email natification.

Notification Event

The “New Web Order” notification event should be modified to include the
Mbr_Product. ONLINE_CONTENT_URL if the product is a MBR online access product or the
Sub_Product.DIGITAL_SUBSCRIPTION_URL.

Documentation Note: Organizations should update the “New Membership”, “Notify New Member Web”,
“Notify After New Membership” and “Notify After Member Renewal” naotification events if they don’t want
those notifications generated for online access membership products.

Documentation Note

It is assumed that the organization will use IMS roles to control access to paid online content. The IMS
Role should be defined on the product, using the Product_Related_Role table.
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Appendix — Out of Scope User Stories

In version 7 of this document, the user stories listed below were substantially modified or removed.

User Story 1.6.2 Product Preview for DCD Products

Preview

Hame:
Description:

List Price:

Member Price;

8

K win. Informaton security for Lawyer

« Lorem ipsum dolor sit amet

* Nulla molestie leo non ipsum vulputate id vehicula
sem dapibus

« Ut egettortor sed tortor egestas aliquet sit amet

$100.00 {per file)
B75.00 (per fila)

Item

Logic

Product Criteria:

Product. SUBSYSTEM = ‘DCD’

Name:

Description:

Share this Item:

List Price:

Member Price:

Product.SHORT_NAME. This should be hyperlinked so that, if the user clicks it, the
user is taken to the product detail page for the product.

Product_Text. TEXT where Product_Text.PRODUCT _ID = PRODUCT _ID of the
product on the page and Product_Text. TEXT_TYPE_CODE = ‘WEB_SHORT’

Drop-down that allows the user to select to share this item via Facebook, Linked-In,
Twitter or Pinterest. Details of this feature are contained in the ebusiness Meetings
functional design. (Note: In the image, the button is labeled “Share this Product” but it
should be labeled as “Share this Iltem”.)

Use existing logic, except that, if the product is priced by FILE, the literal “(per file)”
needs to be appended (i.e., if Product.PRICING_METHOD_CODE = ‘FILE"). If the
user is logged in, if the user is a member, should display List Price and Your Price. If
the user is not a member, should display Your Price and Member Price.
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User Story 1.6.5 Product Preview for INV Products (Pre-Order)

GI

Preview
Hame: Locked Down: Information Security for Lawyers
Description: . | grem ipsum dolor sit amet
* Mulla molestie leo non ipsum vulputate id vehicula
sem dapibus.

« Ut egettortor sed tortor egestas aliquet sit amet

Available On:  lanuary 15, 2013

r 2|
Share this Produd g

List Price: $100.00
Member Price: $75.00

Item Logic

Product Criteria: Product. SUBSYSTEM = ‘INV’ and Product. AVAILABLE_DATE < Inv_Product.
PREORDER_AVAILABLE_TO_SHIP_DATE and Inv_Product.
PREORDER_AVAILABLE_TO_SHIP_DATE > current date and

Inv_Product. ALLOW_BACKORDERS_FLAG =Y and
sum(Inv_Product_Detail. AVAILABLE_QTY) = 0 and Product. PRODUCT_ID =
Inv_Product.PRODUCT _ID and Product.PRODUCT _ID =
Inv_Product Detail. PRODUCT ID

Name: Product. SHORT_NAME. This should be hyperlinked so that, if the user clicks it, the
user is taken to the product detail page for the product.

Description: Product_Text. TEXT where Product_Text.PRODUCT _ID = PRODUCT _ID of the
product on the page and Product_Text. TEXT_TYPE_CODE = ‘WEB_SHORT’

Available On: Inv_Product PREORDER_AVAILABLE_TO_SHIP_DATE

Share this Item: Drop-down that allows the user to select to share this item via Facebook, Linked-In,
Twitter or Pinterest. Details of this feature are contained in the ebusiness Meetings
functional design. (Note: In the image, the button is labeled “Share this Product” but it
should be labeled as “Share this Item”.)

List Price: Use existing logic. If the user is logged in, if the user is a member, should display List
Member Price: Price and Your Price. If the user is not a member, should display Your Price and
Member Price.
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User Story 1.6.3 Product Preview for INV Products

6I

Preview
Hame:; Locked Down: Information Security for Lawyers
Description: .| grem ipsum dolor sit amet
* Mulla molestie leo non ipsum vulputate id vehicula
sem dapibus.
Ut egettortor sed tortor egestas aliquet sit amet
Fl : 2|
Share this Product
List Price: $100.00
Member Price;:  $75.00
Item Logic

Product Criteria:

Product.SUBSYSTEM = ‘INV’ and (Product.AVAILABLE_DATE = Inv_Product.
PREORDER_AVAILABLE_TO_SHIP_DATE or Inv_Product.
PREORDER_AVAILABLE_TO_SHIP_DATE <= current date) and
Product.PRODUCT ID = Inv_Product.PRODUCT ID

Name:

Description:

Share this Item:

List Price:
Member Price:

Product. SHORT_NAME. This should be hyperlinked so that, if the user clicks it, the
user is taken to the product detail page for the product.

Product_Text. TEXT where Product_Text.PRODUCT _ID = PRODUCT _ID of the
product on the page and Product_Text. TEXT_TYPE_CODE = ‘WEB_SHORT’

Drop-down that allows the user to select to share this item via Facebook, Linked-In,
Twitter or Pinterest. Details of this feature are contained in the ebusiness Meetings
functional design. (Note: In the image, the button is labeled “Share this Product” but it
should be labeled as “Share this Iltem”.)

Use existing logic. If the user is logged in, if the user is a member, should display List
Price and Your Price. If the user is not a member, should display Your Price and
Member Price.
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User Story 1.6.7 Product Preview for Meeting Products

gl

Preview
Hame: 14th Annual Spring Conference for Committees
Description: .| grem ipsum dolor sit amet

« Mulla molestie leo non ipsum vulputate id vehicula

sem dapibus.

+ Ut eget tortor sed tortor egestas aliquet sit amet
Date/Time: October 12 - 14, 2013

g:00AM-500PMET
Location: Hyatt Regency Capitol Hill

Washington, DC

A o Cotencar B4 Shar s Eve OB

Add to Calendar Share this Event
List Price: $100.00
Member Price:  $75.00
Item Logic

Product Criteria:

Product. SUBSYSTEM = ‘MTG’

Name:

Description:

Date:
Time:

Location:

Add to Calendar

Share this Event

List Price:
Member Price:

Product.SHORT_NAME. This should be hyperlinked so that, if the user clicks it, the
user is taken to the product detail page for the product.

Product_Text. TEXT where Product_Text.PRODUCT _ID = PRODUCT _ID of the
product on the page and Product_Text. TEXT_TYPE_CODE = ‘WEB_SHORT’

Details are contained in the ebusiness Meetings functional design.
Details are contained in the ebusiness Meetings functional design.

Details are contained in the ebusiness Meetings functional design.

Drop down that allows the user to select the type of calendar to which the event
should be added. Functionality is documented in the ebusiness Meetings functional
design.

Drop-down that allows the user to select to share this item via Facebook, Linked-In,
Twitter or Pinterest. Details of this feature are contained in the ebusiness Meetings
functional design.

Use existing logic. If the user is logged in, if the user is a member, should display List
Price and Your Price. If the user is not a member, should display Your Price and

Member Price.
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User Story 1.6.9 Product Preview for Subscription Products

Preview

Name: Locked Down: Infoermation Securily for L awyers

Description: .| yrem ipsum dolor sit amet

* Mulla molestie leo non ipsum vulputate id vehicula
sem dapibus.
* Lit eget tortor sed tortor egestas aliguet sit amet

Frequency: 4 IYR

Format:

List Price: $100.00
Member Price: $§75.00

Item Logic
Product Criteria: Product. SUBSYSTEM = ‘SUB’
Name: Product.SHORT_NAME. This should be hyperlinked so that, if the user clicks it, the

user is taken to the product detail page for the product.

Description: Product_Text. TEXT where Product_Text.PRODUCT _ID = PRODUCT _ID of the
product on the page and Product_Text. TEXT_TYPE_CODE = ‘WEB_SHORT’

Frequency: App_Code.OPTION_2 + “x/Year” for the default rate
(Product_Rate_Code.DEFAULT_RATE_WEB_FLAG =Y) where
App_Code.SUBSYSTEM = SUB and App_Code.TYPE = RATE and
App_Code.CODE = selected Product_Rate_Code.RATE_CODE and
Product_Rate_Code. DEFAULT_RATE_WEB_FLAG =Y

(See the section entitled “Supporting Display of Subscription Frequency Information”
below this chart for more information about this.)

Format: If Sub_Product.PRINT_EDITION_FLAG = *Y’ and Sub_Product.
DIGITAL_EDITION_FLAG ="'Y’ and then ‘Print/Digital’ else if
Share this Item: Sub_Product.PRINT_EDITION_FLAG = 'Y’ and Sub_Product.
DIGITAL_EDITION_FLAG = ‘N’ and then ‘Print’ else if
Sub_Product.PRINT_EDITION_FLAG = ‘N’ and Sub_Product.
DIGITAL_EDITION_FLAG ="'Y’ and then ‘Digital’

List Price: Pricing is displayed for each term (e.g., 1YR, 2YR):

Display Product_Pricing.PRICE (Product_Pricing.RATE_CODE) where
Rate_Structure. DEFAULT_STRUCTURE_FLAG =Y and
Product_Rate_Code.ACTIVE_FLAG =Y

Order by Product_Rate Code.SORT_ORDER.

Member Price: Pricing is displayed for each term (e.g., 1YR, 2YR):
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ltem

Logic

Display Product_Pricing.PRICE (Product_Pricing.RATE_CODE) where
Product_Pricing.RATE_STRUCTURE is the member rate structure
(Rate_Structure. MEMBER_PRICE_FLAG =Y) and
Product_Rate_Code.ACTIVE_FLAG =Y

Order by Product_Rate_Code.SORT_ORDER

For both prices, if the user is logged in, if the user is a member, should display List
Price and Your Price. If the user is not a member, should display Your Price and
Member Price.

Supporting Display of Subscription Frequency Information

In order to support the display of frequency information for subscription products, the
App_Code.OPTION_2 and App_Code.OPTION_3 columns for subscription rate codes will be used.

Set

App_Type.CODE_OPTION_2_REQD_FLAG =N/,
App_Type. CODE_OPTION_2_CAPTION = ‘Issues Per Year’

Where App_Type.SUBSYSTEM = ‘SUB’

And

App_Type. TYPE = ‘RATE’

For purposes of testing, App_Code.OPTION_2 should be set to 12 for App_Code records where
App_Code.SUBSYSTEM = ‘SUB’ and App_Code.TYPE = ‘RATE".
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User Story 1.7.2 Product Listing Metadata: Inventory Products

:

INY

Rozeftta Stone: Unlocking the
Fourth Circuit's Keywords
Advertising Decision and
Previewing Bs Consequences

MEMBERS OMLY

DISCONTINUED

ONLY 3 AVAILABLE

OUT OF STOCK

BACKORDER AVAILABLE

PRE-ORDER AVAILABLE

List Price: 5119..00
Member Price: 5100.00

Functional Design

Selection Criteria for Inventory Products

In addition to the standard selection criteria detailed in user story 1.7, if the product is an INV product that
is out of stock, and if the INV product is defined to not allow backorders

(Inv_Product. ALLOW_BACKORDERS_FLAG = N) or if the product is defined to not display out-of-stock
products (Inv_Product. WEB_DISPLAY_OUT_OF_STOCK_FLAG = N), then the product should not be
selected for display in the Product Listing page. See User Story 2.1.1 for more information about
implementing the new Inv_Product WEB_DISPLAY_OUT_OF_STOCK_FLAG.

Product Listing Detail
Inventory products are displayed on the Product Listing page with the following information:

Item Logic

Name: Product. SHORT_NAME. This should be hyperlinked so that, if the user clicks it, the
user is taken to Product Detail page for that product.

List Price: List Price and Member Price are displayed, along with Strikethrough Pricing if

Member Price: exists. There are two levels of strikethrough pricing logic. There is strikethrough

pricing that has already been implemented using

Product_Pricing. COMPARISON_PRICE and then strikethrough pricing logic as
defined in User Story 1.9, which takes precedence over Product_Pricing.
COMPARISON_PRICE.
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Item Logic
If the user is logged in, if the user is a member, should display List Price and Your
Price. If the user is not a member, should display Your Price and Member Price.

Product Alerts

Product Alert Logic

New In the Product Listing Online Store configuration, if the user has entered a value for
“New Release Months”, the “New” product alert is displayed if
Product. AVAILABLE_DATE + the number of months defined for “New Release
Months” is less than the current date.

Member Only If Product MEMBERS_ONLY_FLAG =, the “Members Only” product alert is
displayed.

Pre-Order If the product is out of stock (Inv_Product_Detail. AVAILABLE_QTY (sum) = 0 for the

Available product) and if Product. PREORDER_AVAILABLE_ DATE to be >
Product.AVAILABLE_DATE and if Product. PREORDER_AVAILABLE_DATE >
current date, the product will show the “Pre-Order Available” product alert in the
product listing.

Backorder If the product is out of stock and if backorders are allowed

Available (Inv_Product_Detail. AVAILABLE_QTY (sum) = 0 for the product and

Inv_Product. ALLOW_BACKORDERS_FLAG =), the product will show the
“Backorder Available” product alert. Note that this product alert would not be
displayed if Out of Stock product alert is displayed.

Discontinued

If there is currently inventory available (Inv_Product_Detail. AVAILABLE_QTY (sum)
> 0 for the product) and the Product.PRODUCT_STATUS_CODE = D, the product
will show the “Discontinued” product alert.

Only X Available

If Inv_Product_Detail. AVAILABLE_QTY (sum) for the product <=
Inv_Product.LIMITED_QTY_THRESHOLD, the “Only X Available” product alert will
display, where X = Inv_Product_Detail. AVAILABLE_QTY for the product (sum)

Out of Stock

If the product is out of stock and if backorders are not allowed

(Inv_Product_Detail. AVAILABLE_QTY = 0 for the product and

Inv_Product. ALLOW_BACKORDERS_FLAG = N), the product will show the “Out of
Stock” product alert. Note that this product alert would not be displayed if
Backorder Available product alert is displayed.

User Story 1.7.5 Product Listing Metadata: Package Products

PCK
(Fixed)

ADR Advocacy, Strategies, and

Practice for Intellectual Property

Lizt Price: $30.00
Member Price: $25.00
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Functional Design

Selection Criteria for Package Products
An additional selection criteria for packages is that Product. PACKAGE_SELECTION_TYPE_CODE =
FIXED.

Product Listing Detail
Package products are displayed on the Product Listing page with the following information:

Item Logic

Name: Product. SHORT_NAME. This should be hyperlinked so that, if the user clicks it, the
user is taken to the product detail page for the product.

List Price: Use existing logic.
Member Price:
List Price and Member Price are displayed, along with Strikethrough Pricing if
exists. There are two levels of strikethrough pricing logic. There is strikethrough
pricing that has already been implemented using

Product_Pricing. COMPARISON_PRICE and then strikethrough pricing logic as
defined in User Story 1.9, which takes precedence over Product_Pricing.
COMPARISON_PRICE.

If the user is logged in, if the user is a member, should display List Price and Your
Price. If the user is not a member, should display Your Price and Member Price.

Product Alerts

Product Alert Logic

New In the Product Listing Online Store configuration, if the user has entered a value for
“New Release Months”, the “New” product alert is displayed if
Product. AVAILABLE_DATE + the number of months defined for “New Release
Months” is less than the current date.

Member Only If Productt MEMBERS_ONLY_FLAG =, the “Members Only” product alert is

displayed.

User Story 1.7.7 Product Listing Metadata: DCD Products

DCD

Locked Down: Information
Security for Lawvers

Lizt Price: 3+ Sale 580
Member Price: 238 Sale §50

Functional Design

Selection Criteria for Package Products
There are no exceptions to the standard selection criteria detailed in user story 1.7 for umbrella, MISC
and CRT products.
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Product Listing Detail
Meeting products are displayed on the Product Listing page with the following information:

Item Logic

Name: Product.SHORT_NAME. This should be hyperlinked so that, if the user clicks it, the
user is taken to the product detail page for the product.

List Price: Use existing logic.
Member Price:
List Price and Member Price are displayed, along with Strikethrough Pricing if
exists. There are two levels of strikethrough pricing logic. There is strikethrough
pricing that has already been implemented using

Product_Pricing. COMPARISON_PRICE and then strikethrough pricing logic as
defined in User Story 1.9, which takes precedence over Product_Pricing.
COMPARISON_PRICE.

If the user is logged in, if the user is a member, should display List Price and Your
Price. If the user is not a member, should display Your Price and Member Price.

Product Alerts

Product Alert Logic

New In the Product Listing Online Store configuration, if the user has entered a value for
“New Release Months”, the “New” product alert is displayed if
Product. AVAILABLE_DATE + the number of months defined for “New Release
Months” is less than the current date.

Member Only If Product MEMBERS_ONLY_FLAG =, the “Members Only” product alert is

displayed.

User Story 1.8.1 Notify Me When Available

Background

The “Notify Me When Available” user story came out of the “Pre-Order” user story (1.8). The requirements
for pre-order included requirements for the functionality we're now calling “Notify Me When Available”. It
was cleaner to separate the two user stories.

Functional Design

If a product is either a pre-order product (see user story 1.8) or out of stock, the option to “Notify Me
When Available” should be provided on both the product listing page and on the product detail page. If
the user is not logged in when they click this button, a pop-up login should be presented so that the user
can login.

Once the user is logged in, ifiwhen the user clicks “Notify Me When Available”, a record should be
created in the DNN shopping cart table. A new flag should be added to that table called
“NotifyWhenAvailableFlag”, and that should be setto Y.

A record also needs to be created in Cus_Activity, as follows:

Cus_Activity Field Value to be Set
CUS_ACTIVITY_ID system-generated 1D
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Cus_Activity Field

Value to be Set

ORG_ID

ORG_ID of website

ORG_UNIT_ID

ORG_UNIT_ID of website

MASTER_CUSTOMER_ID

Customer.MASTER_CUSTOMER_ID of logged in
user

SUB_CUSTOMER_ID

Customer.SUB_CUSTOMER _ID of logged in user

SUBSYSTEM INV

ORDER_NO NULL
ORDER_LINE_NO NULL
LETTER_ID NULL

ACTIVITY_DATE

current date

ACTIVITY_CODE

NOTIFY WHEN_AVAILABLE (new App_Code)

ACTIVITY_SUBCODE

NULL

ACTIVITY_TEXT

Notify customer when
[Product. PRODUCT_SHORT_NAME]
([Product.PRODUCT ID])) is available.

ADDRESS_LABEL NULL
CALL_TYPE_CODE NULL
CALL_TOPIC_CODE NULL
CALL_TOPIC_SUBCODE NULL
PERSON_CONTACTED NULL
STAFF_USER_ID NULL
RESOLVED_FLAG Y
REFERENCE_MAST_CUST NULL
REFERENCE_SUB_CUST NULL
FOLLOWUP_DATE NULL
FOLLOWUP_ACTION_DATE NULL
PARENT_ACTIVITY_ID NULL
COMMENTS NULL
KEY_CODE NULL
MARKET_CODE NULL
LIST _CODE NULL
PROSPECT_ID NULL
DETAIL_DISPLAY_FLAG N
ADDOPER standard system field
ADDDATE standard system field
MODOPER NULL
MODDATE NULL
CONCURRENCY_ID 0
BILL_MASTER_CUSTOMER_ID NULL
BILL_SUB_CUSTOMER_ID NULL

EMPLOYER_MAST_CUST

execute base logic for populating this field

EMPLOYER_SUB_CUST

execute base logic for populating this field

CUSTOMER_CLASS_CODE

execute base logic for populating this field

CUSTOMER_STATUS_CODE

execute base logic for populating this field

PARENT_PRODUCT

Product. PARENT_PRODUCT

PRODUCT_CODE

Product. PRODUCT_CODE

RATE_STRUCTURE NULL
RATE_CODE NULL
BASE_TOTAL_AMOUNT NULL

PRIVATE _CONTACT_FLAG N

ORDER_QTY 0

RESOLVED DATE current date/time
CUS _ACTIVITY_MSG_ID NULL
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Cus_Activity Field

Value to be Set

COM_COMMITTEE_MEMBER_ID NULL
COMMITTEE_POSITION_CODE NULL
COMMITTEE_POSITION_SUBCODE NULL
COMMITTEE_TERM_BEGIN_DATE NULL
COMMITTEE_TERM_END_ DATE NULL
REPRESENTING_MAST_CUST NULL
REPRESENTING_SUB_CUST NULL
ABS_SUBMISSION_ID NULL
AUTHOR_ROLE_CODE NULL
PLAN_ID NULL
NTS_SENT_MESSAGE_UNIQUE_ID NULL (but the system will set this when the email is
generated)
OUTLOOK_CONVERSATION_ID NULL
OUTLOOK_ACTIVITY_ID NULL
FND_PROSPECT_MOVES_PLAN_ID NULL
FND_PROSPECT_MOVES PLAN_TASK_NAME | NULL
FUND NULL
CAMPAIGN NULL
APPEAL NULL
FND_APPEAL_ACTIVITY_ID NULL
APPEAL_ACTIVITY_CODE NULL
EMAIL_HEADER NULL
EMAIL_FILE NULL
RESOLUTION NULL
ON_BEHALF_MAST_CUST NULL
ON_BEHALF_SUB_CUST NULL
MKT800_EMAIL_MESSAGE_CODE NULL
CUS Household ID NULL
MKT800_STD_LETTER_FILE_NAME NULL
LIST SEGMENT NULL

Notification Event

A notification event needs to be defined so that the customer is sent an email when the product has
inventory available. When the notification is sent, the system should update Cus_Activity.
NTS_SENT_MESSAGE_UNIQUE_ID with the unique ID of the message sent.

NTS_Notification Column

Value to be Set

NOTIFICATION_ID

System-generated

ORG_ID App_Org_Unit.ORG_ID of each org unit defined in database
ORG_UNIT_ID App_Org_Unit. ORG_UNIT_ID of each org unit defined in database
SUBSYSTEM INV

NOTIFICATION_NAME

Notify When INV Product Is Available

NOTIFICATION_DESCRIPTION

Generates an email notification to each customer who has requested to be notified when a
product is available

SP_NAME

usp_Notify_Customer_When_INV_Product_Available

INTERVAL_DAYS

0

INTERVAL_HOURS

0

INTERVAL_MINUTES

0

INTERVAL_SECONDS

30

POSTPROCESS_ SPNAME

developer to define
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NTS_Notification Column

Value to be Set

CLEANUP_SPNAME

usp_Notify_Customer_When_INV_Product_Available _Change_Cleanup

CLEANUP_INTERVAL_DAYS

0

CLEANUP_INTERVAL_HOURS 0

CLEANUP_INTERVAL_MINUTES 0

CLEANUP_INTERVAL _ 60
SECONDS

ACTIVE_FLAG Y

TEST_MODE_FLAG

developer to define

PROCESS_RUNNING_FLAG

developer to define

EMAIL_HEADER_ID

developer to define

EMAIL_FOOTER_ID

developer to define

EMAIL_SUBJECT

[Product. SHORT_NAME] + “ is in stock and available for purchase”

EMAIL_TEMPLATE_BODY

Developer needs to define based on notification template shown below

EMAIL_FROM_ADDRESS

SOMETHING@TMARESOURCES.COM (Customer needs to change)

EMAIL_CC_ADDRESS

SOMETHING@TMARESOURCES.COM (Customer needs to change)

EMAIL_BCC_ADDRESS

SOMETHING@TMARESOURCES.COM (Customer needs to change)

EMAIL_REPLY_TO_ADDRESS

SOMETHING@TMARESOURCES.COM (Customer needs to change)

SAVE_COPY_OF_
MESSAGE_FLAG

N

LASTRUN

NULL

SERVICE_QUEUE

NULL

SEND_HISTORY_
STORAGE_DAYS

developer to define

SINGLE_ORG_UNIT_FLAG

Y

ADDOPER standard system field
ADDDATE standard system field
MODOPER NULL

MODDATE NULL
CONCURRENCY_ID 0
CREATE_ACTIVITY_FLAG Y
NOTIFICATION_ACTIVITY_ NULL

CODE

NOTIFICATION_ACTIVITY_ NULL

SUBCODE

CREATE_CONTACT_ N
TRACKING_FLAG

NOTIFICATION_CALL_ NULL
TOPIC_CODE

NOTIFICATION_CALL_ NULL
TOPIC_SUBCODE

NOTIFICATION_STAFF_ NULL

ASSIGNED

NOTIFICATION_CALL_ NULL
TYPE_CODE

NOTIFICATION_ developer to define

RESOLVED_FLAG

WORKFLOW_ENABLE_ FLAG N
WORKFLOW_ENABLED_ FLAG N
WORKFLOW_KEY NULL
Notification Email Template
Email To: Customers with a record in Cus_Activity where ACTIVITY_CODE = ‘NOTIFY_WHEN_AVAILABLE’

and Cus_Activity. NTS_SENT_MESSAGE_UNIQUE_ID is null and Cus_Activity.PARENT_PRODUCT
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= Product. PARENT_PRODUCT and Cus_Activity.PRODUCT_CODE = Product.PRODUCT_CODE
and Product. SUBSYSTEM = ‘INV’ and Product.PRODUCT_ID = Inv_Product_Detail. PRODUCT_ID
and sum(Inv_Product_Detail. AVAILABLE_QTY) >) and

Body of Email The item you expressed interest in -- [Product. SHORT_NAME] -- is in stock and available for
purchase.

A picture of the item should be inserted in the email from Product_Web_Control.
LARGE_IMAGE_FILE_NAME. The image should be hyperlinked to Product_Related_Link.URL where
Product_Related_Link.URL_TYPE_CODE = ‘PRODUCT_DETAIL_PAGE' and

Product_Related_Link. WEB_ENABLED_FLAG =Y’ and Product_Related_Link. ACTIVE_FLAG =Y’
and Product_Related_Link.PRODUCT_ID = Product. PRODUCT_ID and Product. PARENT_PRODUCT
= Cus_Activity. PARENT_PRODUCT and Product.PRODUCT_CODE =

Cus_Activity. PRODUCT_CODE and Product. SUBSYSTEM = ‘INV’

User Story 1.9 Mass Update of Sale Pricing

Requirement from MRD

Customers should be able to update a group of products on sale all at once based on some grouping
structure, such as product category or topic.

Business Process Scenario from MRD
e ABA wants to be able to put product groups (i.e. all tax products) on sale - right now there is no
easy way of doing that.
e This was originally intended as a customization and we agreed to do this as a base solution.
e The ABA team should be consulted on the approach that was estimated.

Exception Business Scenarios and Caveats from MRD
e This will actually be back office functionality, but impacts pricing that will appear on-line.

Existing DNN Functionality from MRD
e This is not existing functionality.

Functional Design

ABA occasionally puts everything in their online store on sale for a brief period of time. On the product
listing page and product detail page, they want to be able to show the real price as a strikethrough price
and the discounted price as the real sales price. The functionality of our current strike-through pricing will
not meet their needs.

Our first proposal was to create a batch process to create new pricing records, but after talking with ABA,
they do not want a batch process.

Currently, according to developers, it is too much overhead to display discounted pricing on the product
listing page or product detail page. Also, users may not even be logged in, so it is not possible for the
system to be able to identify what discounts the customer might be entitled to.

An alternative approach would be to add a few new sales-price configuration options on the product
listing page and the product detail page to allow the organization to define a temporary discount for the
MEMBER price and the LIST price. For customers to actually get the discounted price on checkout, the
organization will need to define actual discounts or coupons.
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Configuration Page for Product Listing Page Control

Choose your control | Personify WebControls Store.UL FullProdudiLisiC
Your control description
Shows the product listing including search and paging.

Your control settings
Width

Search Butbon Text
Search Text Width
Number of Columns
Search Title

Product Detall Url
Product Meeting Urd
Inventory Product Un
Digital Product Ud
Member Product Url
Subscription Product Urd
Transcript Produdt Urd
Mise Product Urd
Cerification Product Und
Fundraising Product Urd
Package Product Un
Productld URL Parameter
Stock Threshold

Image Directory

Ermror Message
Product 1D(s)
Subsystem Code(s)
Product Class Code(s)
Category Code(s)
Mew Release Months

Exclude Mon-Master Products
Exclude Primary Mbr Group

Members Only

650

|Go

300

a

PRODUCTDETAILS

|productid

Limited Quantity

PRODUCTIMAGES

Yes ~ @
Yes ~ @
vYes ~ 6

Member Discount Percent

List Discount Percent
Discount Begin Date
Discount End Date
Discount Market Code
Coupon Code

oo

4

eCCOoo®

('save ) ( Cancel ) ( Load Detautt )
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Configuration Page for Product Detail Page Control

Your control description

Your control settings

Stock Threshold

Login URL

Membershay Join URL

Conftact Us UAL

All Rewiews URL IF Other Page
Create Review URL

Productld URL Parameter
View Cart Page URL

Checkout Fage UEL

Ehow Share MailTe Link
Show Share Facebook Link
Show Share Twitter Link
Show Share Linkedln Link
Tuwitter Message Text
MailTe Email Text
Danaticn Amaunts

Image Directory

Choose your control Fersonify.WebContrals 5

Shows the product detail and allows the user to add the product to thesr cart.

Limited Cuantity

Reviontagdl

| productid
shoppinglan
CHECKOUTURL
v

v

v

v

| Chack this sut!

[ Take a look at [PRODUC

| 25,50,100,250,500

Productimages

ki

Member Discount Percent
List Déscount Percent
Discount Begin Date
Discount End Date
Discount Market Code
Coupon Code

coco o

Save | Cancel| Load Default |

Discount Configuration Options for Product Listing Page and Product Detail Page

Control Type and Caption

Field

Description

Text Box

Member Discount Percent

A numeric value should be entered that represents the
percentage that the real MEMBER price should be discounted on
the product listing page. Enter 10 for the price to be discounted
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Discount Configuration Options for Product Listing Page and Product Detail Page

Control Type and Caption Field Description

10 percent. The value entered here is divided by 100.

If a value is entered here, the control should ignore
Product_Pricing.DISPLAY_SALE_PRICE_FLAG. Rather, the
real MEMBER price (i.e., Product_Pricing.PRICE) should be
displayed as a strikethrough price and the system should
calculate and display the “real” price as Product_Pricing.PRICE
minus (Product_Pricing.PRICE times (MEMBER_DISCOUNT
value divided by 100)).

Text Box A numeric value should be entered that represents the
percentage that the real LIST price should be discounted on the
List Discount Percent product listing page. Enter 10 for the price to be discounted 10

percent. The value entered here is divided by 100.

If a value is entered here, the control should ignore
Product_Pricing.DISPLAY_SALE_PRICE_FLAG. Rather, the
real LIST price (i.e., Product_Pricing.PRICE) should be
displayed as a strikethrough price and the system should
calculate and display the “real” price as Product_Pricing.PRICE
minus (Product_Pricing.PRICE times (MEMBER_DISCOUNT
value divided by 100)).

Date Control The date the calculation and display of strikethrough and
discount pricing should start. TIME should be set as

Discount Begin Date 00:00:00.000.

Date Control The date the calculation and display of strikethrough and
discount pricing should start. TIME should be set as

Discount End Date 00:00:00.000.

Text Box If the discount is tied to a market code, the market code can be
shown and displayed on the page, so that users know what

Discount Market Code promo code to enter at checkout.

The help text will explain that the organization should only use
the discount market code or the coupon code, not both.

Text Box If the discount is to be given on the order via a coupon, the
coupon code can be shown and displayed on the page, so that
Coupon Code users know what promo code to enter at checkout.

The help text will explain that the organization should only use
the discount market code or the coupon code, not both.

Display of Strikethrough Pricing

When current discount information has been defined for the product listing page control or the product
detail page control (i.e., where “List Discount Percent” or “Member Discount Percent” is not null and
“Discount Begin Date” <= current date and (“Discount End Date” is null or “Discount End Date” >= current
date), then the system should ignore Product_Pricing. COMPARISON_AMOUNT and should instead
display strikethrough pricing as follows:

The current Product_Pricing.PRICE should be displayed as the strikethrough price, and the new price
that should be displayed is the current Product_Pricing.PRICE times (100 percent minus the specified
discount percent).

Passing Market Code or Coupon Code to the Cart as the Promo Code

If a market code or coupon code is defined as part of the sales-price configuration in the web controls,
and if the setup is current (i.e., Discount Begin Date <= current date and (Discount End Date is null or
Discount End Date >= current date), the Market Code or Coupon Code should be passed to the shopping
cart as the promo code.
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User Story 2.1.2 Display of Meeting Products

Requirement from MRD
Merchants want to be able to control whether meetings that are waitlisted are displayed or not.

Business Process Scenario from MRD
e Merchants should be able to control whether sold-out meetings or courses are displayed on the
web site.
e In some cases, merchants want to display the number of seats that are available for a dinner or
event to help drive demand.
¢ Merchants should be able to set a threshold inventory at which “only X seats available” type of
messaging would be displayed.

Exception Business Scenarios and Caveats from MRD
e |tis not expected that this would be managed on a product by product basis, but would be a
system wide setting, unless such values were already available at the product or product class
level in Personify.

Existing DNN Functionality from MRD
This is not existing functionality.

Functional Design

Organizations need to be able to define whether waitlisted meetings and courses should display on the
web. To support this requirement, the organization will be able to define a default “Display Waitlisted
Meetings” parameter setting at the org unit level, which will default into the MTG product, where it can be
changed.

Also, when a meeting is reaching low capacity, organizations want to display a “limited seats” message.
Because the threshold can vary greatly between products, this needs to be able to set at the product
level.
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APP003 Org Unit Maintenance > Meeting Subsystem Parameters Page

Organizational Unit Maintenance | Meeting Parameters

Organization
Org Unit

Meeting Capacity Control

I Commit Meeting inventory for Proforma Orders

e-Business Defaults

¥ Default Display Out-of-Waitlist Meetings

Default Limited Seating Threshhald:

20

National Association for Software Enginesrs

Screen Caption/ Description Required? | Business Logic Validations/Defaults
Table.FIELD Name
e-Business Default Group Box
Default Display Out of Identifies the Y When a new MTG product | Defaultto Y
Waitlist Meetings default is created, the value

behavior defined here defaults into Valid values are Y or N
App_Org_Unit. related to Mtg_Product.
DEFAULT_MTG_ displaying out WEB_DISPLAY_OUT_OF_ | User is allowed to edit,
WEB_DISPLAY_OUT_OF_ | of waitlist WAITLIST_FLAG, where it | but changes only affect
WAITLIST_FLAG (new MTG product can be changed. new MTG products.
field) on the product

listing page.
Default Limited Seats Identifies the Y When a new MTG product | Defaultto O
Threshold default of product type M, S,

available- COURSE or EXAMPROCT | User is allowed to edit,
App_Org_Unit. DEFAULT_ | seating level is created, the value but changes only affect
MTG_LIMITED_ at which defined here defaults into new products.
SEATS_THRESHOLD customers will Mtg_Product.

start seeing a LIMITED_SEATS_

“Limited Seats THRESHOLD, where it can

Available” be changed.

message on

the web
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Product Central > Meeting Products > Product Web Control Page
Product Maintenance | eBusiness Control

Parent Product: Product Code: Product Name:
A-MTG1 A-MTG1 A-MTG1

eBusiness Control Setup Summary

Add eBusiness Control

Display Settings

[T Display onWeb Web Display Dates =
[T Addto car Product URL |
[T anew Bin-Me Web Shipping Message: -

Limited Seats Threshold:

Promotional Settings

[T Featured Product Featured Product Dates . » Sortorder

Brief Description Text

Long Description Text

Screen Caption/ Description Required? | Business Logic Validations/Defaults
Table.FIELD Name
Display Settings
Limited Seats Identifies the No When the product is created, | Only visible for MTG
Threshold: available- this field is set to products

capacity level App_Org_Unit.

at which web DEFAULT_MTG_LIMITED_

users will see SEATS_THRESHOLD

the “Limited

Seats

Available”

product alert

Upgrade Scripts
A script needs to be provided to update

App_Org_Unit. DEFAULT_MTG_WEB_DISPLAY_OUT_OF_WAITLIST_FLAG. It should be setto 'Y’
(either that, or it can be defined to default to Y at the database level).
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A script needs to be provided to update Mtg_Product WEB_DISPLAY_OUT_OF WAITLIST_FLAG. It
should be set to N for all products where Product. SUBSYSTEM <> ‘INV'. If Product. SUBSYSTEM = ‘INV’
and Inv_Product. ALLOW_BACKORDERS_FLAG = ‘N’, it should be set to ‘N’. If Product. SUBSYSTEM =
‘INV’ and Inv_Product. ALLOW_BACKORDERS_FLAG ="Y’, it should be set to ‘Y".

User Story 2.2.8 Miscellaneous Product Detail Page

BALULILE

Q Register Now b
Search:

Wy ABA Join ABA Shop ABA Calendar Member Directony - y
Welcome John Lag Out

AMERICAN BAR ASSOCIATION

3
Store Link Store Link Store Link Store Link Store Link Store Link MY CART -,L_’

ABA Breadcrumb

Locked Down: Information Security for Lawyers Share Be@
* Lorem ipsum delor sit amet, consectetur adipiscing elit. Read All Reviews
= Mulla molestie leo non ipsum vulputate id vehicula sem dapibus. Write a Review

A « Ut eget tortor sed tortor egestas aliguet sit amet non nisi.
= [ulla varius ultricies enim ac porta.

List Price: $149.95

Your Price: $129.95

Additional Information Quantity: 1

Article: Nullam gravida suscipit lorem, nec venenatis m

Nulla variug ultricies enim ac porta. Duis quam ipsum,

auctor rutrum malesuada sed, dignissim in tortor. Duis
justo magna, posuere nec ultrices eget, posuere ac felis.

Mullam et turpis justo. Donec bibendum erat eget lacus

ornare viverra. Donec facilisis pharetra mattis.
Want to save more?

Login to see if you qualify for a lower

1=
1
1

rate

@ Members saves 525 Join

Product Details:

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Nulla molestie leo non ipsum vulputate id vehicula sem dapibus. Ut eget tortor sed tortor
egestas aliquet sit amet non nisi. Nulla varius ultricies enim ac porta. Duis quam ipsum, auctor rutrum malesuada sed, dignissim in tortor. Duis

Functional Design

On the Miscellaneous product detail page, the information that should be displayed is listed in the chart
below.

Caption Description

(No caption) Existing functionality

Images

(No caption) Product. SHORT_NAME

Miscellaneous Product Title

Product Alerts A miscellaneous product may qualify for New or a Member-Only product
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Caption

Description

alert. See User Story 1.7 for the priority order in which product alerts
should be listed.

Description Product_Text. TEXT where Product_Text.PRODUCT _ID = PRODUCT_ID
of the product on the page and Product Text. TEXT _TYPE_CODE =
‘WEB_SHORT’

Includes Ideally, “Components” would be a separate control.

The “Includes” heading should only appear if there are records in
Product_Component for the inventory product. Otherwise, the control
should not take up any space.

Records from Product_Components should be listed.
Product.SHORT_NAME of each Product Component. List of products
should be sorted in order by Product Component.PRIORITY_SEQ.

Additional Information

Attachments control (see user story 2.3)

Details

(Use the word “Item instead of “Product”)

Product_Text. TEXT where Product_Text.PRODUCT _ID = PRODUCT_ID
of the product on the page and Product Text TEXT_TYPE_CODE =
‘WEB_LONG’

Reviews

(Use the word “Item instead of “Product”)

Existing Marketing Control

Right side of screen

Share

Existing functionality

Read All Reviews
Write a Review

Existing functionality

List Price

Uses existing logic to display price.

Strikethrough Pricing is also displayed, if it exists. There are two levels of
strikethrough pricing logic. There is strikethrough pricing that has already
been implemented using Product_Pricing. COMPARISON_PRICE and then
strikethrough pricing logic as defined in User Story 1.9, which takes
precedence over Product_Pricing. COMPARISON_PRICE.

If the user is logged in, if the user is a member, should display List Price
and Your Price. If the user is not a member, should display Your Price and
Member Price.

Quantity

Product:CURRENCY LOCK CODE +"“Only™
Allows direct editing of Order Detail. ORDER_QTY.

Action Buttons

Add to Cart — existing functionality
Save for Later — existing functionality

Want to Save More?

Existing control
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User Story 2.2.9 Certification Product Detail Page
. -

Ethics Essentials for Successful Online Legal Marketing
Featuring Larry Bodine, Monc /19, 1100 pm. ET

.?-. ? Register Now

Search:

Wy BBA Join ABA Shop ABA Czlendar Member Directony - |
Welcome John Log Out

AMERICAN BAR ASSOCIATION

3
Store Link Store Link Store Link Store Link Store Link Store Link MY CART -\___I

ABA Breadcrumb

Locked Down: Infermation Security for Lawyers Share Be@
*Lorem ipsum dolor sit amet, consectetur adipiscing elit. Read All Reviews
* Nulla molestie leo non ipsum vulputate id vehicula sem dapibus. Write a Review

A + Ut eget tortor sed tortor egestas aliquet sit amet non nisi.
* Nulla varius ultricies enim ac porta.

List Price: $149.95

Your Price: $129.95

Additional Information Quantity: 1

Article: Nullam gravida suscipit lorem, nec venenatis Add Tc

I
=]
3]

Mulla varius ultricies enim ac porta. Duis quam ipsum,
L . Save For Later
auctor rutrum malesuada sed, dignissim in tortor. Duis _

justo magna, posuere nec ultrices eget, posuere acfelis.
MNullam et turpis justo. Donec bibendum erat eget lacus

ornare viverra. Donec facilisis pharetra mattis.
Want to save more?

Login to =ee if you qualify for a lower
rate

@ Members saves §25 Join

Product Details:

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Mulla molestie leo non ipsum vulputate id vehicula sem dapibus. Ut eget tortor sed tortor
egestas aliquet sit amet non nisi. Mulla varius ultricies enim ac porta. Duis quam ipsum, auctor rutrum malesuada sed, dignissim in tortor. Duis

it mrmsma maears mes lbrisae mmed mmeiars me Falie Bhillama s fienie mieta Manas hikandime arab st lacis armarcs cmsera Damnns fanilinis

Functional Design

On the Certification product detail page, the information that should be displayed is listed in the chart
below.

Caption Description

(No caption) Existing functionality

Images

(No caption) Product.SHORT_NAME

Certification Product Title

Product Alerts A certification product may qualify for New or a Member-Only product alert.
See User Story 1.7 for the priority order in which product alerts should be
listed.

Description Product_Text. TEXT where Product_Text.PRODUCT _ID = PRODUCT_ID
of the product on the page and Product_Text. TEXT_TYPE_CODE =
‘WEB_SHORT

Includes Ideally, “Components” would be a separate control.
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Caption

Description

The “Includes” heading should only appear if there are records in
Product_Component for the inventory product. Otherwise, the control
should not take up any space.

Records from Product_Components should be listed.
Product.SHORT_NAME of each Product Component. List of products
should be sorted in order by Product_ Component.PRIORITY_SEQ.

Additional Information

Attachments control (see user story 2.3)

Details

(Use the word “Item instead of “Product”)

Product_Text. TEXT where Product Text.PRODUCT _ID = PRODUCT _ID
of the product on the page and Product Text. TEXT _TYPE_CODE =
‘WEB_LONG’

Reviews

(Use the word “Item instead of “Product”)

Existing Marketing Control

Right side of screen

Share

Existing functionality

Read All Reviews
Write a Review

Existing functionality

List Price

Uses existing logic to display price.

Strikethrough Pricing is also displayed, if it exists. There are two levels of
strikethrough pricing logic. There is strikethrough pricing that has already
been implemented using Product_Pricing. COMPARISON_PRICE and then
strikethrough pricing logic as defined in User Story 1.9, which takes
precedence over Product_Pricing. COMPARISON_PRICE.

If the user is logged in, if the user is a member, should display List Price
and Your Price. If the user is not a member, should display Your Price and
Member Price.

Quantity

Allows direct editing of Order__DetaiI.ORDER_QTY.

Action Buttons

Add to Cart — existing functionality
Save for Later — existing functionality

Want to Save More?

Existing control

Proprietary and confidential, TMA Resources, Inc. 112 Version 15

May 6, 2013




User Storx 2.2.10 Package Product Detail Page

S s ot st

/B\

Ethics Essentials for Successful Online Legal Marketing ’
Featuring Larry Bodne, Mo

19. 100 p.m. ET
Search:

Member Directony )

AMERICAN BAR ASSOCIATION

Store Link Store Link
ABA Breadcrumb
A B c

Product Details:

Wy ABA Join ABA Shop ABA Calendar
Welcome John Log Out
3
Store Link Store Link Store Link Store Link MY CART -\___I

Locked Down: Information Security for Lawyers

* Lorem ipsum dolor sit amet, consectetur adipiscing elit.

* Mulla molestie leo non ipsum vulputate id vehicula sem dapibus.
Ut eget tortor sed tortor egestas aliquet sitamet non nisi.

= MNulla varius ultricies enim ac porta.

Includes

CDA1: Mark Robertson CUA
CD2: Small Firm Attorney Tools
CD3: Law Student Tools

CD4: Retired Attorney Gude
Printed Course Materials
Leather Binder

* k¥ K ¥ ¥

Share E E

Read All Reviews
Write a Review

List Price: $149.95
Your Price: $129.95
Quantity: 1

Save For Later

Want to save more?

Login to se& if you qualify for a lower
rate

@ Members saves §25 Join

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Mulla molestie leo non ipsum vulputate id vehicula sem dapibus. Ut eget tortor sed tortor
egestas aliquet sit amet non nisi. Nulla varius ultricies enim ac porta. Duis quam ipsum, auctor rutrum malesuada sed, dignissim in tortor. Duis

instn manna nnsuare nee nltrices enat nnenere ar falia Mollam et turnis inetn Nnnac hihendum erat enet lacrne amare viverra Nnnee farilizis

Caption Description

(No caption) Existing functionality

Images

(No caption) Product. SHORT_NAME

Package Product Title

Product Alerts A package product may have a “New” product alert or a “Member Only”
product alert, which should appear under the package product title. See
User Story 1.7 for the priority order in which product alerts should be listed.
Note that product alerts are only given for the package product itself, and
not for components of the package

Description Product_Text. TEXT where Product_Text.PRODUCT _ID = PRODUCT_ID
of the product on the page and Product Text. TEXT _TYPE_CODE =
‘WEB_SHORT

Includes Ideally, “Components” would be a separate control.
The “Includes” heading should only appear if there are records in
Product_Component for the membership product. Otherwise, the control
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Caption

Description

should not take up any space.

Savings Nancy has a write-up for this. We want to display the amount a customer
will save by purchasing the items in the package as opposed to purchasing
each item separately.

Details (Use the word “Item instead of “Product”)
Product_Text. TEXT where Product Text.PRODUCT _ID = PRODUCT _ID
of the product on the page and Product_Text. TEXT_TYPE_CODE =
‘WEB_LONG’

Reviews (Use the word “Item instead of “Product”)

Existing Marketing Control

Right side of screen

Share

Existing functionality

Read All Reviews
Write a Review

Existing functionality

List Price

Uses existing logic to display price, except that we also need to show the
amount saved, which is the price of each product if purchased separately
minus the package price.

Strikethrough Pricing is also displayed, if it exists. There are two levels of
strikethrough pricing logic. There is strikethrough pricing that has already
been implemented using Product_Pricing. COMPARISON_PRICE and then
strikethrough pricing logic as defined in User Story 1.9, which takes
precedence over Product_Pricing. COMPARISON_PRICE.

If the user is logged in, if the user is a member, should display List Price
and Your Price. If the user is not a member, should display Your Price and
Member Price.

Quantity

Allows direct editing of Order__DetaiI.ORDER_QTY.

Action Buttons

Add to Cart — existing functionality
Save for Later — existing functionality

If the package contains INV products that are on backorder, need the
Back-Order button and the Notify Me When Available button.

Want to Save More?

Existing control

User Story 2.5 Bulk Pricing (Quantity-Based Discounts)

Functional Design

Implementing this functionality will mean that core logic related to how Personify calculates pricing must
change. The development team has estimated that making this change will result in a 10% performance

penalty.
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Having said that, because ABA has categorized this as a must-have, the recommended design is detailed
as part of this user story. Developers are encouraged to study the proposed design and recommend
changes that won’t compromise the user experience but will deliver the required functionality.

The changes needed in Personify to support this feature include:
e Add anew QUANTITY_PRICING_FLAG to Product_Pricing. When this flag is set to Y, pricing
will be obtained from Product_Pricing_Qty_Detail

To limit the impact that this change has throughout Personify, this feature will initially be limited to INV
products, except for standing order products. In the future, consideration will be given to implementing
this for SUB and MTG products, as well.

Developers have asked that we require that pricing for a quantity of 1 be required to be defined in
Product_Pricing, to avoid having to modify unit tests.

This change will impact product returns and order transfers, which will need to be modified to consider
guantity-based pricing.

Product Central > Inventory Products > Product Pricing

Product Maintenance | Rates and Pricing

Parent Product: Product Code: Product Mame:
ANV ANV A-INV1 INvaoice
Valid Rate Structures And Rate Codes

Rate Code Details

= re; ist Pri -
Delete Rate Rate Structure: List Prices
P ——— Rate Cod Rate Code: Standard v
List Prices Standard Description: Standard
Short Pay: Create Receivable - ¥ Default Rate
Ship-Via: - ¥ wWeb Enabled Rate
Agency Discount: 0.000 | % Priority: 1 ¥ Default Web Rate
Sales Commission: 0.000 % ™ waiveShipping
Pricing Detail
Add Price Delete Price Currency: United States D +  Max Adjusted Price: 0.00
Valid from Currency Price Rate Structure: | | rer Min Price to Activate: 0.00
01f12/2009 usD 0.00 Rate Code: 5D Max Auto Write-off: 0.00
02/08/2011 usD 0.08 Price: 0.00 Fair Market Value: 0.00
07142011 usD 12.00
Valid from: 1/12/2009 » [ Showas Web Sale Price?
Valid thru: 272011 = | Strikethrough Price: $0.00
[V Quantity Pricing [™ Show Price End Date on Web?
uantity Pricing Detail
Screen Caption/ Description Required? | Business Logic Validations/Defaults
Table.FIELD Name
Pricing Detail section
Quantity Pricing N/A When set to Y, enables the YorN
checkbox “Quantity Pricing Detail”
command link; when set to Currently, only being
Proprietary and confidential, TMA Resources, Inc. 115 Version 15

May 6, 2013




Screen Caption/
Table.FIELD Name

Description

Required?

Business Logic

Validations/Defaults

Product_Pricing.
QUANTITY_
PRICING_FLAG (new
field)

Y, sets all pricing fields in
Product_Pricing to zero
except for Strikethrough
Price and Fair Market Value,
other price fields are
disabled.

The pricing logic should
check this flag; if
QUANTITY_PRICING_FLAG
=Y, the system should look
to
Product_Pricing_Qty_Detail
to get the correct price for
the order line.

implemented for INV
products; in the future,
may expand to MTG and
SUB products

Quantity Pricing Detall
command

When clicked, opens the
PRODO050_Quantity_Pricing_
Detail modal screen

Fair Market Value:

Allow the user to edit, even if
QUANTITY_PRICING_FLAG
is checked

Strikethrough Price:

Allow the user to edit, even if
QUANTITY_PRICING_FLAG
is checked

Product Central > PROD050 Quantity Pricing Detail Screen

™% Quantity Pricing Detail 5

e —

Quantity Pricing Detail

P

Product Information
Parent Product: AKC_STUDENT Product Code:  AKC_STUDENT
Add Delete
M D‘uantitv Pfi:iﬂg DEtaiI
1 10 50.00 Min Quantity: T
Max Quantity: 10
1|
| Prica: £50.00
Min Adjust: §0.00
Max Adjust: £0.00
WO Limit: §0.00
Save
Base | PRODOSO_Qty Pricing Detail | Edit | Audit Info .:
This screen is opened when the user clicks the Quantity Pricing Detail command link.
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Screen Caption/ Description Required? | Business Logic Validations/Defaults
Table.FIELD Name
Product Information Header
Parent Product Displays the Read-only
parent product
of the product
for which
quantity pricing
is being
defined
Parent Product Displays the Read-only
parent product
of the product
for which
quantity pricing
is being
defined
Quantity Pricing Detail Grid
Min Qty Read-only
Product_Pricing_
Qty Detail. MIN_QTY
Max Qty Read-only
Product_Pricing_
Qty Detai. MAX_QTY
Unit Price Read-only
Product_Pricing_
Qty Detail.PRICE
Quantity Pricing Detail
Min Qty The minimum Y When quantity pricing is Quantity ranges cannot
quantity of the being used, the system overlap and cannot have
Product_Pricing_ order line evaluates the order line gaps
Qty_Detail. MIN_QTY guantity range quantity, and selects the
that is entitled unit price based on the
to get the unit minimum quantity and
price maximum quantity.
Max Qty The maximum | Y When quantity pricing is Quantity ranges cannot
quantity of the being used, the system overlap and cannot have
Product_Pricing_ order line evaluates the order line gaps
Qty_Detai. MAX_QTY guantity range quantity, and selects the
that is entitled unit price based on the
to get the unit minimum quantity and
price maximum quantity.
Unit Price The unit price Y Functions just like
Product_Pricing,PRICE,
Product_Pricing_ except that the price is
Qty_Detail.PRICE selected based on the order
line quanatity
Min Adjust: The minimum Functions just like
amount that Product_Pricing.
Product_Pricing_ will be MIN_PRICE
Qty Detail. MIN _PRICE | accepted
Max Adjust: The maximum Functions just like
amount that Product_Pricing.
Product_Pricing_ will be MAX_PRICE
Qty Detail. MAX_PRICE | accepted
WO Limit: The short-pay Functions just like
is set to Adjust, Product_Pricing.
Product_Pricing this defines the WRITEOFF _TOLERANCE
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Screen Caption/
Table.FIELD Name

Description

Required?

Business Logic

Validations/Defaults

Qty_Detail.
WRITEOFF_
TOLERANCE

minimum that
must be paid,
and the system
will write-off
the rest.

Other Processing

Product returns will cause price recalculations. Updating order lines to increase the quantity will also
cause price recalculations.

Note that customers may still use discounts.
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User Story 3.1 Top Seller Category

Functional Design

FREE CLE for Members - NGo%
Ethics Exsentials for Sucoesstul Onil Legal Marketing \\ 'fJ = “ »
- y EE Search:

Wy ASE Jom AEA Shop ASA Calpestar Mgpmba Depatoey m
/IER Welcome John  Log Out

AMERICAN BAR ASSOCIATION

3
Store Link Store Link Store Link Store Link Store Link Stode Link MY CART -\J

ABA Bresdorumb

Product Type -

Fublications (25)
Books (20)
Subscriptions (2)
Journals (3}
Events (22) . .
Live/in Person (3) = -~
| STORE LANDING PAGE
Telkeconierencefvebinars | H.:. :
Merchandse (15) l
Appanel (20)
Drinkweare (1)
Assessories (14)
Other Areas (10)
Donatiens (4)

Membership (3)

Education (3}

Topics hd

Finance (47) ] TU'P Sellers
Taxes (42)
GAAP () ~
Recepis (2)

Human Resources (27)

Equity sswes (1)

Hiring (10) —

- Top Product 1 Top Product 2 Top Product 3

Firing (18) List Price: $150 List Price: $150 List Price; $150
Member Price: $100 Member Price: $100 KMember Price: $100

First, to provide some background, after some discussion regarding “Top Sellers”, it was revealed that
“Top Sellers” does not necessarily (or even usually) mean actual top sellers. Rather, a top seller is often
a product that the organization is interested in promoting.

Another barrier to implementing “Top Sellers” as actual “top sellers” is that there is no standard definition.
Does “Top Sellers” mean the product with the highest sales in dollars? If yes, then over what period of
time? Is it over the last week, the last month, for the current year or over the last 12 months?
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Alternatively, “top sellers” might mean products with the largest sales in terms of quantity. Again, the
guestion of time line also needs to be considered.

Because of this, we are advising our customers to decide for themselves what qualifies as a top-seller. A
data analyzer query can be run to identify products with the largest sales in dollars or based on quantity.
With the reports, the organization can then define the products they want to show up as “Top Sellers” by
using a new product category code of “TOP_SELLER”. If the organization desires to have the products
sorted in a specific order, category codes such as TOP_SELLERO1, TOP_SELLERO02, etc. can be used.

When a product no longer qualifies for inclusion as a top seller, the category code should be deleted from
the product definition.

The existing marketing promotion control should be able to handle this requirement, but the developer
should validate that the marketing promotion control supports this.

In addition, if the product is an INV product that is out of stock, and if the INV product is defined to not
allow backorders (Inv_Product. ALLOW_BACKORDERS_FLAG = N) or if the product is defined to not
display out-of-stock products (Inv_Product. WEB_DISPLAY_OUT_OF_STOCK_FLAG = N), then the

product should not be selected for display in the Top Seller control.
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User Story 4.1 Subscription Detail Page

Functional Design
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On the Subscription product detail page, the information that should be displayed is listed in the chart
below.

Caption | Description
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Caption

Description

(No caption)
Images

Existing functionality

(No caption)
Subscription Product Title

Product. SHORT_NAME

Frequency:

App_Code.OPTION_2 + “x/Year” for the default rate
(Product_Rate_Code.DEFAULT_RATE_WEB_FLAG =Y) where
App_Code.SUBSYSTEM = SUB and App_Code.TYPE = RATE and
App_Code.CODE = selected Product_Rate Code.RATE_CODE and
Product_Rate_Code. DEFAULT_RATE_WEB_FLAG =Y

(See the section entitled “Supporting Display of Subscription Frequency
Information” in User Story 1.6 for more information about how subscription
frequency descriptions are captured.)

Format:

If Sub_Product.PRINT_EDITION_FLAG = ‘Y’ and Sub_Product.
DIGITAL_EDITION_FLAG = 'Y’ and then ‘Print/Digital’ else if
Sub_Product.PRINT_EDITION_FLAG = 'Y’ and Sub_Product.
DIGITAL_EDITION_FLAG = ‘N’ and then ‘Print’ else if
Sub_Product.PRINT_EDITION_FLAG = ‘N’ and Sub_Product.
DIGITAL_EDITION_FLAG = ‘Y’ and then ‘Digital’

(No caption)

Description

Product_Text. TEXT where Product_Text.PRODUCT _ID = PRODUCT_ID
of the product on the page and Product_Text. TEXT_TYPE_CODE =
‘WEB_SHORT

Additional Information:

Attachments control (see user story 2.3)

Details:

(Use the word “Item instead of “Product”)

Product_Text. TEXT where Product Text.PRODUCT _ID = PRODUCT _ID
of the product on the page and Product Text. TEXT _TYPE_CODE =
‘WEB_LONG’

Reviews: (Use the word “Item instead of “Product”)
Existing Marketing Control
Share: Existing functionality

Read All Reviews
Write a Review

Existing functionality

| want to automatically
renew my subscription

When this is checked and the subscription order is created,
Order_Detail. AUTO_PAY_METHOD_CODE is setto ‘CC’, arecord is
created in Order_Detail_CC_Info for the credit card used to pay for the
subscription (the token is stored), and Order_Detail.
RENEW _TO CC _FLAG s setto'Y’

List Price:

When the user is not logged in, then the List price is displayed.

Displays pricing for each term (e.g., 1YR, 2YR):

Display Product_Pricing.PRICE (Product_Pricing.RATE_CODE) where
Product_Pricing.RATE_STRUCTURE = LIST and
Product_Rate_Code.ACTIVE_FLAG =Y

Order by Product_Rate_Code.SORT_ORDER

Your Price: Allows a user to select a different
Product_Pricing.RATE_STRUCTURE
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Caption Description

Product Alerts
Subscription products may qualify for the following product alerts:

Product Alert Subscription Product Qualification Logic

Member Only If Product MEMBERS_ONLY_FLAG ="Y’, display “Members Only” product
alert

New

User Story 2.4 Promote Membership (Nancy)

Requirement from MRD

Merchants would like to be able to promote membership to non-members with messages such as “Join
now, to get $56.78 off of this purchase”. Ideally the feature would allow the consumer to add the product
and the appropriate membership to their shopping cart at once.

Business Process Scenario from MRD

e If the user is not logged in as a member, the system should be able to display a promotional
message or control on the page that would encourage them to join and save.

e The control should display the amount that membership would save them.

e The user should be able to click on a link that would add both the item and the associated
membership to the shopping cart at once.

e ASHP Requirement — This control is also an ASHP requirement.

o]

Exception Business Scenarios and Caveats from MRD

e For organizations that have multiple types of memberships, the system will not try to reconcile
what type of membership they should be.
0 The organization will need to determine the default membership category that will be
used.
o Alternatively, we could consider an option that would add the item to their cart, and then
direct the user to a membership application form, that uses the same cart the item is
located in.

(0]

Existing DNN Functionality from MRD
This is not existing functionality.
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Functional Design
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This is documented in Nancy’s design.

Proprietary and confidential, TMA Resources, Inc. 124 Version 15
May 6, 2013



	Document History
	Design Changes
	Product Listing Miscellaneous Enhancements
	Overview
	What’s Covered and What’s Not Covered
	Summary List of User Stories
	User Story 1.4 Categorical Iconography
	Requirement from MRD
	Business Process Scenario from MRD
	Exception Business Scenarios and Caveats from MRD
	Functional Design
	Back-Office Setup
	APP005 – App_Type Page
	IMAGE_RESIZE  App_Code Record
	APP005 – App_Code Page

	Product Central Screen > Product Category Page
	E-Business Product Listing Page
	Legend:

	Icons Images to be Delivered with Base
	Hovering on Icon


	User Story 1.5 Additional Pre-Defined Filters for Product Listings Page
	Requirement from MRD
	Business Process Scenario from MRD
	Exception Business Scenarios and Caveats from MRD
	Persona
	Functional Design
	Help Text
	Page Title
	Left Menu Navigation


	User Story 1.6 Product Preview (General)
	Requirement from MRD
	Business Process Scenario from MRD
	Exception Business Scenarios and Caveats from MRD
	Persona
	Functional Design

	User Story 1.6.1 Product Preview – CRT, DCD, INV, MISC Products
	User Story 1.6.2 Product Preview - FND Products
	User Story 1.6.3 Product Preview – MBR and SUB Products
	User Story 1.6.4 Product Preview - PCK Products
	User Story 1.6.5 Product Preview for Umbrella Products
	User Story 1.7 Product Metadata (Product Listing)
	Requirement from MRD
	Business Process Scenario from MRD
	Exception Business Scenarios and Caveats from MRD
	Functional Design
	Standard Filters
	Logic for Displaying Rates
	Member-Only Products
	Images and Icons
	Logic for Selecting and Displaying CE Credits

	Product Alerts
	INV Product Alerts
	Scenarios for Inventory Product Alerts

	Subsystem-Specific Details


	User Story 1.7.1 Product Listing Metadata - CRT, DCD, INV, MISC and UMB Products
	Related User Stories
	Functional Design
	Selection Criteria for Products
	Product Listing Detail
	Product Alerts


	User Story 1.7.2 Product Listing Metadata - FND Products
	Functional Design
	Selection Criteria for FND Products
	Product Listing Detail
	Product Alerts


	User Story 1.7.3 Product Listing Metadata- MBR Products
	Functional Design
	Selection Criteria for Membership Products
	Product Listing Detail
	Product Alerts


	User Story 1.7.4 Product Listing Metadata - MTG Products
	Functional Design
	Selection Criteria for Meeting Products
	Product Listing Detail
	APP003 Org Unit Maintenance > Meeting Subsystem Parameters Page
	Product Central > Meeting Products > Product Web Control Page
	Meeting-Specific Product Alerts


	User Story 1.7.5 Product Listing Metadata - SUB Products
	Functional Design
	Selection Criteria for Inventory Products
	Product Listing Detail
	Product Alerts
	System Types and Codes
	ProductCentral Screen > Subscription Product Page


	User Story 1.7.6 Product Listing Metadata – PCK Products
	Functional Design
	Selection Criteria for Products
	Product Listing Detail
	Calculating Package Pricing

	Product Alerts


	User Story 1.8 Pre-Order
	Requirement from MRD
	Business Process Scenario from MRD
	Exception Business Scenarios and Caveats from MRD
	Functional Design
	Product Central Screen



	2.0 Display of Product Details
	User Story 2.1. Display of Inventory Products
	Requirement from MRD
	Business Process Scenario from MRD
	Exception Business Scenarios and Caveats from MRD
	Existing DNN Functionality from MRD
	Functional Design
	APP003 Org Unit Maintenance > Inventory Subsystem Parameters Page
	Product Central > Inventory Products > Product Web Control Page
	INV Threshold Setting in DNN Control
	Upgrade Scripts


	User Story 2.2 Product Detail Pages Should be Optimized Based on the Type of Product Being Promoted
	Requirement from MRD
	Business Process Scenario from MRD
	Exception Business Scenarios and Caveats from MRD
	Existing DNN Functionality from MRD
	Functional Design

	User Story 2.2.1 Generic Product Detail Page – CRT, MISC Products
	Assumptions
	Functional Design
	ONLINE_ACCESS App_Code Record


	User Story 2.2.2 Product Detail Page - DCD Product
	Functional Design
	ECD Product Setup to Support ISBN


	User Story 2.2.3 Product Detail Page - FND Product
	Functional Design

	User Story 2.2.4 Product Detail Page - INV Product
	Functional Design

	User Story 2.2.5 Product Detail Page – SUB Product
	Functional Design
	Supporting Display of Subscription Frequency Information


	User Story 2.2.6 Product Detail Page – PCK Product
	Functional Design

	User Story 2.2.7 Product Detail Page – MBR Online Access Product
	Functional Design
	Backoffice Product Setup > Product Central Screen > Membership Product
	Personify Notification Event
	Product Class Code


	User Story 2.2.8 Umbrella Product Detail Page
	Functional Design
	Correction to Display of Umbrella Product Pricing


	User Story 2.3 Product Attachments
	Requirement from MRD
	Business Process Scenario from MRD
	Exception Business Scenarios and Caveats from MRD
	Existing DNN Functionality from MRD
	Functional Design
	Product Central > Related Files Page
	Product Detail Page Display


	User Story 2.4 Bulk Pricing (Quantity-Based Discounts)
	Requirement from MRD
	Business Process Scenario from MRD
	Exception Business Scenarios and Caveats from MRD
	Existing DNN Functionality from MRD
	Functional Design


	3.0 Product Marketing
	User Story 3.1 Top Seller Category
	Requirement from MRD
	Business Process Scenario from MRD
	Exception Business Scenarios and Caveats from MRD
	Existing DNN Functionality from MRD
	Functional Design

	User Story 3.2 Google Preview Control
	Requirement from MRD
	Business Process Scenario from MRD
	Exception Business Scenarios and Caveats from MRD
	Existing DNN Functionality from MRD
	Functional Design


	4.0 Subscriptions
	User Story 4.1 Subscription Detail Page
	Requirement from MRD
	Business Process Scenario from MRD
	Exception Business Scenarios and Caveats from MRD
	Existing DNN Functionality from MRD
	Functional Design

	User Story 4.2 Purchase Online Access
	Requirement from MRD
	Business Process Scenario from MRD
	Exception Business Scenarios and Caveats from MRD
	Existing DNN Functionality from MRD
	Functional Design

	User Story 4.3 Access to Purchased Online Content
	Business Process Scenario from MRD
	Exception Business Scenarios and Caveats from MRD
	Existing DNN Functionality from MRD
	Functional Design
	Thank You / Order Summary Page
	My Profile Page
	Screen/Field Cross-Reference

	Changes to ProductCentral for Subscription Products
	Notification Event
	Documentation Note




	Appendix – Out of Scope User Stories
	User Story 1.6.2 Product Preview for DCD Products
	User Story 1.6.5 Product Preview for INV Products (Pre-Order)
	User Story 1.6.3 Product Preview for INV Products
	User Story 1.6.7 Product Preview for Meeting Products
	User Story 1.6.9 Product Preview for Subscription Products
	Supporting Display of Subscription Frequency Information

	User Story 1.7.2 Product Listing Metadata:  Inventory Products
	Functional Design
	Selection Criteria for Inventory Products
	Product Listing Detail
	Product Alerts


	User Story 1.7.5 Product Listing Metadata: Package Products
	Functional Design
	Selection Criteria for Package Products
	Product Listing Detail
	Product Alerts


	User Story 1.7.7 Product Listing Metadata: DCD Products
	Functional Design
	Selection Criteria for Package Products
	Product Listing Detail
	Product Alerts


	User Story 1.8.1 Notify Me When Available
	Background
	Functional Design
	Notification Event
	Notification Email Template



	User Story 1.9 Mass Update of Sale Pricing
	Requirement from MRD
	Business Process Scenario from MRD
	Exception Business Scenarios and Caveats from MRD
	Existing DNN Functionality from MRD
	Functional Design
	Configuration Page for Product Listing Page Control
	Configuration Page for Product Detail Page Control
	Display of Strikethrough Pricing
	Passing Market Code or Coupon Code to the Cart as the Promo Code


	User Story 2.1.2 Display of Meeting Products
	Requirement from MRD
	Business Process Scenario from MRD
	Exception Business Scenarios and Caveats from MRD
	Existing DNN Functionality from MRD
	Functional Design
	APP003 Org Unit Maintenance > Meeting Subsystem Parameters Page
	Product Central > Meeting Products > Product Web Control Page
	Upgrade Scripts


	User Story 2.2.8 Miscellaneous Product Detail Page
	Functional Design

	User Story 2.2.9 Certification Product Detail Page
	Functional Design

	User Story 2.2.10 Package Product Detail Page
	User Story 2.5 Bulk Pricing (Quantity-Based Discounts)
	Functional Design
	Product Central > Inventory Products > Product Pricing
	Product Central > PROD050 Quantity Pricing Detail Screen
	Other Processing


	User Story 3.1 Top Seller Category
	Functional Design

	User Story 4.1 Subscription Detail Page
	Functional Design
	Product Alerts


	User Story 2.4 Promote Membership (Nancy)
	Requirement from MRD
	Business Process Scenario from MRD
	Exception Business Scenarios and Caveats from MRD
	Existing DNN Functionality from MRD
	Functional Design



